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It isn’t easy trying to follow in Olympic footsteps. 
But New England athletes are dedicated to their dreams. 
So when 124 U.S. Olympians left for Sarajevo, no less than 
25 were from the six New Engiand states. 
Three of The Globe’s best sportswriters went with them. 
The Boston Globe. 
We have New England’s best interests covered. 


The Boston Globe 
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This Little Piggy Went 
NS To Market! 


But not without 
The News-Sun, 
especially in 
one of America’s 
most affluent 
markets... 


—\ 
JI—~A 4 LAKE COUNTY, 





ILLINOIS! 


Metropolitan Areas 
Median Household Income Number 2 $25,210 
Per Capita Income Number 6 9,846 
Housing Value Number 16 90,640 
Married-Couple Households Number 7 70.2% 
College Graduates Number 16 20.1% 


SOURCE: ‘‘American Demographics®"’ December 1983 1980 C 

















SALES & MARKETING MANAGEMENT MAGAZINE projects Lake County, 
Illinois’ Metropolitan Market to be NUMBER TWO in the nation in 1987, with an 
Effective Buying Income per household of *63,248. To reach into this desirable 
market...reach for THE NEWS-SQN, you’ll bring home the bacon! 


Ghe News-Sun 


Lake County’s Daily Newspaper 
100 Madison St./Waukegan 


312/336-7000 


6 2. Copley Newspaper 

















Flint Ink’s advanced technology and expertise in bulk manufacture and handling offers 
you a consistent product for improved printing. No one else can provide you with yf 
the combination of Flint’s size, manufacturing facilities and a proven product. 

Flint Ink has over double the capacity and number of manufacturing plants 

than its closest competitor. Furthermore, Flint provides ‘‘local’’ technical 

service to meet the needs of its customers across the country. 


Flint’s ability gives you the edge. 


ORPORATE Hi UARTERS: 
25111 GLENDALE AVENUE 

DETROIT, MICHIGAN 48239 

ATLANTA + CHICAGO: CLEVELAND 
DALLAS + DENVER « DETROIT - HOUSTON 
INDIANAPOLIS « JACKSONVILLE 

KANSAS CITY » LOS ANGELES 
LOUISVILLE » MEXICO CITY « MIAMI 
MINNEAPOLIS « NEW ORLEANS 

NEW YORK + PORTLAND « PROVIDENCE 
RICHMOND « SAN FRANCISCO 











Decision 
Support 


The future belongs to newspapers with 
Lialom (ere) BOR 1i(cretV =) \Vmer-liglolm- ale m=\V-110F- 1c) 
current information and the ability to 
quickly take advantage of new markets. 
Because we work with many leading 
groups and independent newspapers, 
our circulation, advertising and financial 
management systems afford you powerful 
(ol -Teli-}(e] acu] 0) 0,0) aM (0,0) (olel-\VE- arom atci(e (=) 
Talie)inate\leameamibl(lickell(cvele)ace 
_ Currently in use by a variety of publications 
— large & small — nationwide. For more 
Talfe)iuirelfeleMmer-\| elm /4) cele|mere)serele-\(-Re)ii[e-\e 


For newspaper decision makers. 


COLLIER oy JACKSON, Inc. 


3709 Jetton Avenue/Tampa, Florida 33629 
(813)251-1077 
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FEBRUARY 


26-29—Inland Daily Press Association, The Fairmont, San Francisco. 
28-29—Videotex Industry Association. “Forum on Unauthorized Access,” 
Hyatt Arlington Hotel, Rosslyn, Va. 
29—America Business Press Winter Conference, “How Electronics 
Are Changing the Editor's Job,” Sheraton Centre, 
New York City. 


MARCH 


1-2—Allied Daily Newspapers/Washington Newspaper Publishers 
Association/Oregon Newspaper Publishers Association, Production 
Conference, Jantzen Beach Thunderbird Motor Inn, Portland. 
1-3—Gulf Coast Press Associaton, Galvez Hotel, Galveston. 
7-10—National Newspaper Association, Annual 
Affairs Conference, Hyatt Regency, Washington, D.C. 
9-11— Mississippi Valley Classified Advertising Managers Associa- 
tion, Palmer House, Chicago. 
11-13—SNPA Production Conference, Lincoln Radisson, Dallas, Texas. 
11-14—ANPA, Conference for Newspaper Men and Women, Don CeSar 
Resort Hotel, St. Petersburg, Fia. 
15-16—New England Newspaper Association, Annual Meeting and 
Winter Convention, Westin Hotel, Boston. 
15-17—Independent Free Papers of America, Mid-Winter Sonference 
Marriott Airport Hotel, St. Louis. 
15-17—Mid-Atlantic Newspaper Advertising Marketing Executives, 
Hyatt-Regency, Greenville, S.C 
20-22—Washington Journalism Center, Conference for Journalists, 
Changing Reiationships between Men and Women, Watergate 
Hotel, Washington, D.C. 
21-23—Newspaper in Education Conference, Denver Hilton. 
23—Texas Press Association, advertising meeting, Wyndham 
Southport Hotel, Austin. 
23-24—National News Council, 805 Third Avenue, New York City. 
28-30—America East Conference, Hershey Lodge & Convention 
Center, Hershey, Pa. 


Governmental 


APRIL 


5-6—‘Morbid Curiosity and the Mass Media” Conference, 
co-sponsored by Gannett Foundation and the College of 
Communications, University of Tennessee, Knoxville. 

5-7— North and East Texas Press Association Convention, 
Sheraton Inn, Tyler. 

5-7—South Texas Press Association Convention, St. Anthony 
Hotel, San Antonio. 

7-8—North Carolina Press Association Mechanical Conference, 
Jane S. McKimmon Center, North Carolina State University, 
Raleigh. 


Seminars/Workshops/Clinics 
FEBRUARY 


Institute, City Editors, Reston, Va. 
MARCH 


American Press_ Institute, Advertising Executives of Weekly 
Newspapers, Reston, Va. 
Graphic Arts Technical Foundation, Methods and Technology 
of the Printing Processes, 4615 Forbes Ave., Pittsburgh. 
Practising Law Institute Symposium, “Times v. 
The Next Twenty Years,” Waldorf-Astoria, New York City. 
11-16—The Poynter Institute for Media Studies, Applied 
Ethics for Editors and Reporters, St. Petersburg, Fla. 
11-21—American Press Institute, Management and Costs, Reston, Va. 
15-16—American Society of Newspaper Editors, Ethics Committee 
Seminar, Madison, Wisc. 
18-21—SNPA Foundation, In-House Training Seminar, Sheraton-Atlanta. 
19-20—Inland Daily Press Foundation, Practical Application of 
First Amendment Law Seminar, Hilton Plaza Inn, 
Kansas City. 
19-21—ANPA, Leadership in the Newsroom Workshop for Editors, 
Chicago Marriott. 


26-3/7—American Press 


Sullivan: 
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Significant 
pial 
Digits. 

Isn't it ironic? In a profession so — 
dominated by words, editors continuously 
seek satisfaction in numbers. Particularly 
numbers reported by the Audit Bureau of 
Circulations. ; 

Recently editors of The Orlando Sentinel 
got the good news, Their'efforts have _ 
produced the fastest-growing newspaper-in 
the Southeast (up 6.1% daily and 8.6% on 
Sunday ). Circulation punctured the 300,000 
barrier for the first time on January 29 when 
302,840 copies-sold. 

Readership studies conduc ted. independently 
by Belden Associates in-1982 and 1983 
further enumerated the credibility story in 
Central Horida. Readers raised their ratings — 
on the increased amount of news in the — 
Sentinel by. 52%. And ratings on the quality 
of that coverage jumped by a gratifying 47%. 

Significant digits by any standard. 

“And obviously relevant. Because words 


dlone don't adequately describe what it takes 
to be the Best Newspaper In Florida: 


The Orlando Sentinel 


Best Newspaper In F lorida 











Application of Modern 
Computer Technology 
to Newspaper Operations 


March 26-30, 1984 


The purpose of the program is to help 
participants keep pace with the rapid 
developments of electronics technology in 
newspaper operations. Participants will gain a 
practical understanding of how computers and 
related electronic systems work and how they 
are used in newspaper operations, circulation 
and advertising information systems, 
communications networks, the newsroom and 
consumer products such as cable TV and 
videotex. In addition, the scope and benefit of 
KRIS, MIS, and the electronic library system will 
be explained. 


COST: $350, payable in advance. Fee includes 
all meeting materials; breakfast, lunch and 
dinner at The Miami Herald for the duration of 
the meetings. Expenses for travel and lodging 
are additional. Hotel accommodations are 
available within walking distance. 


Send your nomination to: 

James E. Weils, Director of Training 
KNIGHT-RIDDER NEWSPAPERS 
INSTITUTE OF TRAINING 
One Herald Plaza, Miami, Florida 33101 
Phone: (305) 350-2905 











Writing guide 
By Ethel Grodzins Romm 


One mo’ time again #41 


‘‘What has happened is the DPUC (Department of 
Public Utility Control) has technically rejected the rate 
increase request on a technicality.” 

Even the best editors can miss this look-alike redundan- 
cy (technically/technicality, the first unneeded). But look- 
alikes are easy to spot compared to look-different 
redundancies: foreign imports, wew-discovery, 
4nexpeeted- surprise, wew-recruit/rookie. 

Strategy: Check every adjective. 

REDUNDANCY MAILBOX: Not everyone agreed that 
personal doctor, local convent, obvious fact and a few 
others belong on a redundancy list. Occasionally, these 
adjectives are OK: Nunneries everywhere are closing, but 
two local convents . . . The context decides. Local is flag- 
ged in AP/UPI Stylebook: ‘‘Avoid . . . irrelevant use.” 

Watch for sticky adjectives like those in the following 
phrases:-persenat habit ,-pessibte-alternatives,teeat home 
team, 10 separate games, -past- experience, -present 
incumbent, future prospects. 
@ What about obvious fact? Nights are dark, plants have 
roots — all obvious facts. Some nights are bright with the 
midnight sun and rootless plants grow in the air, also 
obvious. Most likely I'd like to delete obvious all the time. 
A fact is a fact. 
e I managed to forget consensus -of-epinion- Consensus 
means collective opinion. 
Consensus of opinion used to be as common as this point in 
time is now, but I don’t see it much any more, probably 
because English teachers came down hard on it. (So why 
don’t they pay attention to the new loutish time? They do, 
they do, but there is a lag in their reslts. Don’t fume at 
English teachers. At this pointimtimethey re on our side.) 
Spelling tip: There is no census in consensus. 
@ Watch tor final clauses tacked on needlessly. 

The council disapproved the methods +he—firm—em- 





We must cope with reality as-itis. 

Fire officials are hoping the conflagration will not 
spread termere-areastharitthas reads: 
e@Watch for descriptive words that say it alli. 


small tn-size- heavy tn-weight 
brown +#-eeter- He gained 22 pounds tn-weight 


short in-height- The plant grew 2”’ w-height 


@ Dr. Harold Ellner listed some easy-to-miss medical 
redundancies for Verbatim some years ago. Here are a 
few: 
The female vagina is .. . 
OK: The vagina is . . . OR: The female’s vagina is . 
The mate prostate gland is... 
A-pesitive- culture was obtained for strep. 
These tests, when-perfermed, gave normal results. 
The-apprepriate- treatment was started. 
A(n)-diagnestie- X-Ray film. 
This is the first-drug of choice. 
@ Herb Caen, the San Francisco Chronicle’s star political 
reporter, asks readers for redundant and ‘‘self-canceling”’ 
phrases. For redundancies, they sent senseless violent 
crime and Governor Brown himself will be present in per- 
son. 
For self-cancelling: Working Press. 


O For other strategies on how to spot mean little redundancies, look through 
back issues for columns #28,29,30,31 and 40, or send $1 plus a #10 SASE (long 
Self Addressed Stamped Envelope) to Ethel Grodzins Romm, 555 Main St., 
#402, Roosevelt Island, NY, NY 10044. 
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NEWSPAPER STUFFER 


} stuffs per hour and 
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CARL LOOS 

Circulation Manager and 
Asst. General Manager 
THE TIMES REPORTER 
New Philadelphia, Ohio 
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“Our McCain 660 has performed up to 
expectation in every way. We find we're 
able to maintain smooth, trouble-free 
high speed runs opening the main jacket 
either mechanically or with vacuum. 
And after more than 20 months of hard 
use, we have yet to experience a major 
breakdown or repair. | highly recommend 
the 660 to anyone desiring consistently 
dependable inserting equipment.” 

The McCain 660 incorporates in-line 
inserting stations. Supplements are 
gathered in a single pile which is inserted 
into the jacket in one smooth, contin- 
uous operation. There’s a 660 system 
designed to fit every stuffing need. 

Write or call for complete details. 
McCain Manufacturing Corp. 

6200 W. 60th Street, Chicago, IL 60638, 
1 312 586-6200. 
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THE FOURTH ESTATE 


Robert U. Brown, President 
Ferdinand C. Teubner, Publisher 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Press protests effective 


For many months editors have been protesting the efforts by the 
White House and in Congress to rewrite the Freedom of Information 
Act. Much to everyone’s surprise the press this week received sup- 
port from the House of Delegates of the American Bar Association in 
this contest. Meeting in Los Vegas, the ABA group declared its 
opposition to attempts to weaken the Act and approved a 
recommendation that federal agencies and departments follow the 
regulations and guidelines allowing individuals access to their gov- 
ernment records sought under that Act. If press and bar work 
together in this cause we fee! strongly they can prevent the 
emasculation of the FOI Act. 

Following the Grenada landing, it appeared the military was going 
to stick by its guns and refuse to concede that press and public should 
have impartial observers with military forces in combat operations. 
Gradually that posture has changed and at the Sidle Commission 
hearings in Washington last week top officers of the Army, Navy and 
Air Force affirmed the principle of press access to combat operations. 

One officer said the “press should be totally unencumbered and 
able to report what they see.” It turned out he didn’t really mean that 
because it included the provision that correspondents be 
accompanied by “escorts”—we'll call them chaperones—who will 
provide “on scene review” or censorship to prevent security 
breaches. 

All of those details can be worked out. The important point is that 
the press has not been “a voice crying in the wilderness.” Someone 
has been listening, and it appears something will be done about it. 

The latest development is the President’s announcement this week 
that he is backing away from the most disputed parts of his executive 
order of last March 11. In it he called for widespread use of lie- 
detector tests on government employes and contractors who have 
access to classified information; he asked for government officials and 
employes to sign agreements subjecting themselves to lifetime 
censorship of everything they wanted to write or say if they had been 
involved with security material. 

The President’s order was so controversial that Congress post- 
poned its effectiveness until April 15 next. 


Scuttlebutt has it that the President was moved to this action 
because his proposals might prove to be a political liability in this 
election campaign. It should be realized at the White House that 
opposition in Congress to his order came from both sides of the aisle. 
If there is any intent to revive the order following Election Day (in 
the event the President is re-elected) it will face the same bi-partisan 
opposition, we feel sure. 

Frequently, we hear—sometimes in newspaper circles—that the 
press cries “wolf” too often making charges of free press 
infringement at the drop of a hat. These current developments 
demonstrate that serious people listen to editors in these matters 
when they become convinced they are not being frivilous. It begins to 
look as if more people than had been realized understand the 
importance of an informed public in contrast to some of those in high 
places who would like to keep that public uninformed. 


Charter Member 
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of Circulations ABP 
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6 mo. avg. circulation June 30, 1983—-28,621 





The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist 
established March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate, March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Editor 
Robert U. Brown 


News Editor 
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Associate Editors 
David Astor, Bill Gloede, 
M. Kathleen Guzda, Andrew Radolf, 
Lenora Williamson 


Midwest Editor 
Mark Fitzgerald 


Washington Editor 
James E. Roper 


West Coast Correspondent 
M. L. Stein 


Promotion Manager 
Judith Seifer 


Advertising Manager 
Donald L. Parvin 


Sales Representatives 
Marc Goldstein, Robert J. Mathes, 
Charles E.A. Muldaur, Michael Rousseau, 
Durland Stewart 


Advertising Production Manager 
Louise A. Villani 


Classified Manager 
Susan Mitchell 


Circulation Manager 
Wilfred E. Richards 


Photocomposition Manager 
Jacquelyne Mountcastle 


Librarian 
Juanita Hatcher 


OFFICES 


General: 575 Lexington Ave, New York, N.Y. 
10022; (212) 752-7050. TELEX 12 5102. 


Chicago: Time Life Bldg., Suite 2720, 303 East 
Ohio Street 60611; (312) 645-0123. Mark Fitz- 
gerald, Editor; Michael Rousseau, Sales repre- 
sentative. 


Washington, D.C.: National Press Building, Wash- 
ington, D.C. 20045; (202) 662-7234, Suite 
1128, James E. Roper, Editor. 

Long Beach: 369 Seville Way, Long Beach, Calif. 
. ~ a (213) 597-1159. M. L. Stein, Correspon- 

lent. 

Los Angeles: 3700 Wilshire Boulevard, Suite 500, 
90010; (213) 382-6346. William Marshail— 
Scott, Marshall, Sands & McGinley, ad repre- 
sentatives. 

San Francisco: 433 California St, Suite 505, 
94104; (415) 421-7950. Peter Scoti, Richard 
Sands—Scott, Marshall, Sands & McGinley, ad 
representatives. 

Toronto: 148 King Rd. E., King, Ontario LOG 1KO; 
(416) 833-6200. Donald Fenn, Fenn Co., Inc., 
ad representatives. 


INDEX TO ISSUE 





Calendar 

Classified ads 
Newspeople in the news... 
Notes on People .... 
Obituaries 

Shop Talk at Thirty .... 


Writing guide 





Microfilmed copies of Editor & Publisher are available from: 
University Microfilms International, 300 North Zeeb Road, 
Ann Arbor, Mi 48106. London: 18 Bedford Row, London, 
WC1R4EJ, England. Copies of E&P are available on micro- 
fiche from Micro Phote Division, Bell & Howell, Old Mansfield 





Rd., Wooster, Ohio 44691. 
EDITOR & PUBLISHER for Februery 18, 1984 





Letters to the Editor 











He won’t talk to Landau 


As if the press didn’t have enough 
problems, along comes the eminent 
Jack C. Landau urging publishers to 
encourage (i.e., order?) reporters to 
secretly tape record their telephone 
conversations with news sources and 
to go about in public wearing hidden 
recording devices (E&P, Jan. 21). 

Illegal? Not at all, says Landau. 
The Omnibus Crime Control Act of 
1968 makes it a reporter’s right, he 
says. Maybe so. Unethical? Not at all, 
says Landau—just take my word for 
it. This reader won't, and I hope no 
one else will. 

If this is such a wonderful idea, why 
doesn’t Landau suggest that papers 
adopting the policy print a weekly box 
on Page One (black-bordered, of 
course) saying: ‘‘Notice—Anyone 
talking with represeniatives of this 
newspaper can expect to be recorded, 
with or without their permission. It is 
the right of the press so to do.”’ 

In support of this ill-advised 
recommendation, Landau offers a 


ludicrous comparison. He says it’s 
just like the President of the United 
States recording his ‘‘conversations 
with heads of state and ambassa- 
dors.’’ Egad! 

I have worked for major newspap- 
ers and network television from the 
1950s to the 1980s, and have used se- 
cret recording devices only in so- 
called ‘‘investigative’’ television 
news pieces, when a reporter went 
out with a wireless microphone and 
was Clandestinely filmed. This is rare- 
ly done, and it is largely done as the 
television equivalent of a print repor- 
ter observing a scene or activity 
incognito and later writing about it 
from memory. 

CBS News recently showed a nice 
sense of the difference between this 
and what Landau suggests when it 
publicly suspended one of its docu- 
mentary producers for secretly tape 
recording a telephone conversation. 

Bugging and eavesdropping and 
secretly tape recording gets easier 
and easier. Devices are available in 





the dime store. Who knows who is 
doing it and when? But the last thing 
we need is for the press to accelerate 
this undemocratic process. The press 
should be in the forefront of fighting 
it, of defending our institutions. 
That’s why we have afree press, and I 
hope—and believe, Mr. Landau not- 
withstanding—that most of our 
publishers understand that. 


I am certain of one thing. If Jack C. 
Landau calls me up, I won't talk to 
him. Even if he promises he is not tape 
recording me, I won’t talk to him. As 
far as he is concerned, it would only 
be a little white lie that pales in com- 
parison with what he sees as his legal 
and ethical rights. 


CHARLES K. COATES 
Associate Professor 


(Coates is associate professor, Dept. of 
Journalism, University of New 
Mexico.) 





Press should do more digging 


Re your ‘‘With the Ombudsman’”’ 
(E&P, Jan. 14): 

Rather than sending a reporter out 
looking for a soup kitchen, we sent a 
reporter to the various welfare agen- 
cies in our community when we saw 
Meese’s comments in a wire story on 
hunger. 

Our reporter asked: “‘If 5 or 50 or 
500 or 1,000 families in this communi- 
ty suddenly became destitute, could 
you... would you... enroll them 
in the food stamp program?” 

The answer was: ‘‘Yes. There is no 
local limit on the number of people we 
can serve.” 

So any charge that the present 
Administration is heartless, cruel or 
mean in its dealings with the hungry 
seems to be unfounded. The Reagan 
Administration did tighten loopholes, 
the welfare people told our reporter. 
For example, a person applying for 
food stamps has to report income for 
the two preceding months as well as 
the current month. 

At Christmastime this newspaper 
sponsored an ‘‘Adopt a Family for 
Christmas’’ program. There were 386 
families with 1746 members adopted 
by people in this community. As our 
staffers helped with this program we 
kept getting first-hand reports that 
indicated beyond doubt that there is 
hunger in America. 
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The small baby that hadn’t had milk 
for two days, the woman who walked 
five miles to get one of our free tur- 
keys (when we were delivering them), 
the empty cupboards in house after 
house. 


Further investigations by our 
reporters revealed it is not the federal 
government that is falling down- 
.. . certainly not the President. It is 
the delivery system that has no tho- 
rough method of seeking out the 
needy. 

Some people are so completely 





down-and-out that they do not- 


. .. perhaps cannot .. . find the re- 
sources available to them. 

That, we thought, was the story. 
Not the Edwin Meese comments that 
got twisted and turned by a lazy 
American press. That was easier than 
digging out the facts. 


DON OLSON 


(Olson is editor and publisher of the 
Daily Iberian in New Iberia, 
Louisiana.) 
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SPECIAL FEATURES 
e Our readers rely on Rick Sherwood’s cap- 


sulized previews. The column is always up to 
date and we get a lot of good feedback. We are very 


George Collier, Editor, The Daily Report, Ontario, Calif 
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TV-TONIGHT by Rick Sherwood. A daily column of 900 words from 
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What’s white & read & not black all over? 


News printed with really great ink, that’s what. As a result of innovative manufacturing 
techniques, The Ink Company offers superior quality ink... with more density, better 
reproduction, less rub off, and more mileage per page. 

So, if you’re looking for a better product, at a reasonable cost... we’ve got 
Good News Biack® for you. 


Call us toll free for details, (800) 824-8542. Tt 

PS. Let your press crew try it once and V, 

they will experience superior water } \ - ~ 
control and ink balance. Set it and % 


forget it. All trial orders thru February \/ 
1984 will receive 5% discount. COMP 
| 


A Division of Marpax 
Operations in principal cities. 
Headquarters in Sacramento, California 
(916) 372-2542 








By Andrew Radolf 


Times Mirror Co. has announced it 
will form a national advertising 
marketing group for its newspapers. 
Thomas R. McCartin, publisher of 
the Dallas Times Herald, will leave 
that post to become president and 
chief executive officer of Times Mir- 
ror National Marketing. He will re- 
port to Phillip L. Williams, Times 
Mirror senior vice president, who 
heads the newspaper and television 
divisions. 

A successor to McCartin has not 
been named. Lee J. Guittar, chairman 
of the Times Herald, will assume the 
publisher’s duties in the interim. 

A special committee of executives 
from Times Mirror-owned newspap- 
ers will work in conjunction with 
McCartin and the new marketing 
group. That committee, E&P learned, 
will be headed by Dave Targe, execu- 
tive vice president/marketing, News- 
day. 

The new marketing division will 
represent the Times Herald, Denver 
Post, Newsday, and the Hartford 
Courant nationwide. It will represent 





the Los Angeles Times in Detroit, 
Miami and Dallas. The Times will 
continue to rely on its own national 
advertising representatives in other 
markets, including New York, Chica- 
go and San Francisco. 

The unit will also be responsible for 
developing national marketing 
research for the company’s newspap- 
ers. 

McCartin is scheduled to begin his 
new job on March 1. 

Initially Times Mirror National 
Marketing will have offices i: New 
York and Dallas. Eventually, New 
York will become the headquarters. 
In addition to Dallas, regional offices 
will be located in Chicago, San Fran- 
cisco, Detroit, Los Angeles and 
Miami. 

Times Mirror’s Southern Con- 
necticut Newspapers, Inc., publisher 
of Greenwich Time and the Advocate 
in Stamford, will continue to be repre- 
sented by Landon Associates. 

The size ‘‘differential’’ between the 
Time and Advocate and the com- 
pany’s ‘‘other newspapers’’ was the 
reason that Southern Connecticut 
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Doing it on their own 


Times Mirror to take customized sales approach 
in forming its own national rep firm 


Newspapers will not be part of the 
new national marketing group, said 
McCartin. ‘‘Landon packages them 
as part of regional buys.” 


The decision to start its own nation- 
al advertising marketing firm culmin- 
ates eight months of research and 
‘five years of disscussion’’ by Times 
Mirror, McCartin said. 


Jay Shaw, chairman of SCN and 
special assistant to Williams, headed 
the study group composed of senior 
management from Times Mirror and 
the newspapers. Shaw will remain 
with the new marketing group and 
assist McCartin in implementing the 
sales program. 


‘‘This was a comprehensive study 
of all facets of the national marketing 
problems for newspapers,’’ Shaw 
said. ‘‘It ran to several hundred 
pages. We spoke to groups, reps, 
individual newspapers, advertisers, 
agencies and people who have been 
through the experience of converting 
to their own national sales force.”’ 





(Continued on page 32) 





President Reagan, under severe 
pressure from the media and some 
members of Congress, is backing 
away from the most disputed parts of 
his programs to control information 
leaks from the government. 


The White House announced (Feb. 
15) that the President has decided 
against trying to enforce after April 15 
parts of his executive order of last 
March 11 that would have authorized 
widespread use of lie-detector tests 
on government employees and con- 
tractors who have access to classified 
information, and would have required 
lifelong censorship of all writings and 
prepared speeches by about 128,000 
persons who have had access to high- 
ly-classified material known as Sensi- 
tive Compartmented Information 
(SCI). 

In making the announcement at a 
White House briefing, Presidential 








press spokesman Larry Speakes said 
the White House and Congressional 
leaders will work together to develop 
a system to guard government secrets 
and individuals’ rights, too. 

Congress has passed a resolution 
requiring a delay in the start of the 
program until April 15, and com- 
mittees have planned hearings when 
Congress reconvenes after a break for 
Washington’s birthday, but the White 
House announcement will go far 
toward easing the heightening dis- 
pute. Speakes said he was not familiar 
with details of the White House- 
Congressional negotiations as they 
had been handled by someone else— 
meaning, apparently, now-resigned 
White House communications 
director David Gergen. 

News organizations have been 
unanimous in condemning the Reagan 
directive as unnecessarily restrictive 
in the free flow of information about 





Reagan backs off on some leak control proposals 


how the government works. They 
have criticized lie detector tests as 
unreliable, and challenged the legality 
of prepublication review of the liter- 
ary output, even fiction, of persons 
who have possessed SCI information, 
which generaily involves intelligence 
data and the methods used to collect 
it. 

Speakes told the news briefing that 
despite Reagan’s decision not to 
implement his order, the President 
believes ‘‘at present there are 
insufficient protections for classified 
information’ and that national secur- 
ity, therefore, could be jeopardized 
by public disclosures. 

‘We are working with Congress on 
an order to develop a bi-partisan 
resolution to the problem of 
safeguarding classified information,” 
Speakes said. 


—James Roper 

















By Andrew Radolf 


The chief public affairs officers of 
the Army, Navy and Air Force reaf- 
firmed the principle of press access to 
U.S. combat operations when they 
appeared last week before the Sidle 
Commission on military-press rela- 
tions. 

‘I think the press should be totally 
unencumbered and able to report 
what they see,’’ said Maj. Gen. Lyle 
Barker Jr., U.S. Army chief of public 
affairs. ‘‘I very sincerely do not 
believe in censorship.”’ 

Barker’s position was supported by 
Brig. Gen. Richard F. Abel, director 
of public relations for the Air Force, 
and Com. Jack A. Garrow, the 
Navy’s chief of information. 





“We must insist on a 
proper balance between the 
free flow of information and 
security,” said Garrow. 





Yet all three officers made it clear 
that while they do not support ‘‘for- 
mal censorship,” they do believe that 
journalists covering combat 
operations should be accompanied by 
“‘press escorts’? who would review 
copy and videotapes for security 
breaches and ‘‘make recommenda- 
tions’’ on what to cut out. 

The officers maintained that the 
military could not prevent the 
transmission of information it consid- 
ered sensitive, but they said press 
escorts would have the authority ‘‘to 
expel’’ a correspondent from cover- 
ing an operation for ‘‘serious’’ secur- 
ity violations. 

“‘We must insist on a proper bal- 
ance between the free flow of 
information and security,’’ said 
Garrow. 

They said ‘on-scene security re- 
view’’ was necessary because tv and 
wire service reporters have the ability 
to transmit from the battlefield ‘‘in 
real time or near real time.”’ 

The officers’ testimony marked the 
conclusion of four days of hearings, 
from Feb. 6-10, by the commission. 
Chaired by retired U.S. Army Maj. 
Gen. Winant Sidle, the panel was cre- 
ated by Gen. John W. Vessey Jr., 








chairman of Joint Chiefs of Staff, to 
find ways to provide press access to 
future military operations without 
jeopardizing security. 

The panel’s final recommenda- 
tions, due at the end of February, will 
be submitted to Gen. Vessey for re- 
view. His conclusions will then go to 
Secretary of Defense Caspar 
Weinberger. 

Read into the panel’s records was a 
Jan. 15 letter from Vessey to Adm. 
James Watson, Chief of Naval 
Operations, in which the general 
stated he has directed that a ‘‘formal 
planning cell’’ for press access be 
established within the operations 
planning arm of the JCS. 

The panel also added to the record 
Secretary Weinberger’s Dec. 1 
directive that military officers should 
make available to the press, public 
and Congress all information which is 
not classified. 

From the beginning, the news 
media questioned whether the Sidle 
Commission was just a public rela- 
tions move or would really lead to 
policy changes. 

Vessey’s letter was the first 
indication during the hearings that the 
nation’s highest military officers were 
committed to acting on the panel’s 
recommendations. 

Yet ‘‘formalizing’’ of public affairs 
planning within JCS is not an absolute 
guarantee to the press of access to 
future military actions. 

Panel members Col. George Kirs- 
chenbauer, USA, and Capt. James 
Major, USN, of the JCS staff pointed 
out that a ‘‘cell’s’’ inclusion in 
operations planning was usually done 
on a ‘“‘need to know’”’ basis. If the 
officer in charge of an operation did 
not want the press along on a mission, 
and had the backing of the civilian 
command in the Pentagon, then the 
press would be excluded as it was in 
Grenada, the officers said. 

The formai planning cell ‘‘makes it 
extremely unlikely that would 
occur,’’ said Kirschenbauer, ‘‘but I 
would never say ‘No.’”’ 

In pushing for military escorts for 
reporters covering combat, both the 
officers testifying and military mem- 
bers of panel stated they were neces- 
sary both for safety reasons and 
because too many journalists are 
‘tinexperienced’’ in warfare situa- 


Press escorts suggested 


Military officers say they oppose censorship, but 
recommend escorts to accompany reporters in combat 


tions. 

‘‘There’s a whole generation of 
reporters who don’t have military 
experience,’ said Capt. Brent Baker, 
a panel member who is assistant chief 
of information for the navy. ‘‘I’m not 
sure they don’t think we’re all not 
ogres either.”’ 

Added Col. Robert O’Brien, dep- 
uty assistant Secretary of Defense for 
public affairs who is also on the panel, 
the press escort ‘‘may be the one with 
the map of the minefields.”’ 

Media accepts the idea 


News media executives addressing 





“There’s a whole 
generation of reporters who 
don’t have military 
experience,” said Capt. 
Brent Baker, a panel 
member who is assistant 
chief of information for the 
navy. “I'm not sure they 
don’t think we're all not 
ogres either.” 








the Sidle panel accepted the idea of 
press escorts because, although the 
military could not impose censorship, 
it did have the last word in access 
matters. 

‘*We’re not going to declare war on 
you, but do the best with what you 
give us,”’ said Keith Fuller, president 
of the Associated Press. 

Benjamin C. Bradlee, executive 
editor of the Washington Post, said 
that if press escorts were going to be 
required, the military at least should 
‘*have enough of them so reporters 
can split up.” 

Alvin Shuster, Los Angeles Times 
foreign editor, added that the military 
needs to do a better job of briefing its 
own public affairs officers. ‘‘Access 
to PAOs in Grenada,”’ he said, ‘‘was 
better than the quality of their 
information.”’ 

But the news media resisted the 
military’s proposal for ‘‘security re- 
view’’ by the escorts or that they 
agree to a ‘‘written set of guidelines”’ 
for ‘‘voluntary’’ self-censorship. 
They argued that such procedures 
tended to be more concerned with 
political considerations than purely 
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military ones. 

Seymour Topping, managing editor 
of the New York Times, stated corre- 
spondents and the military should 
rely on ‘‘common sense”’ to resolve 
their differences in situations ‘‘when 
it’s painfully obvious that some 
information if transmitted might 
affect security.” 

Topping said that if military and 
civilian commanders ‘‘reaffirm the 
principle of access,’’ then problems 
that arise can be solved ‘‘on an ad hoc 
basis.”” 

The press can be trusted to pre- 
serve secrecy ‘‘when security con- 
cerns are legitimate,’ Topping con- 
tinued, pointing out that numerous 
news organizations knew Americans 
were hiding in the Canadian embassy 
in Teheran but ‘‘held the story.’’ 

The executives also stressed that 
modern surveillance techniques such 
as spy satellites made it unlikely the 
media would transmit any 
information not already known by the 
enemy. 

There was widespread agreement 
by both sides that more ‘‘dialogues’’ 
between military and press were 
needed in order to build up mutual 
trust that would carry over to battle- 
field situations. 

“‘If we know you and you know us, 
we’re not going to have that trouble 
(with security matters),’’ Bradlee 
said. 


Sidle says Vietnam 
coverage was fair 


The military’s ‘‘resentment’’ over 
what it believed was biased coverage 
of the Vietnam war is based more on 
perception than fact, said a retired 
general who was the Army’s chief of 
information in Vietnam from 1967 tO 
1969. 

‘The troops in Vietnam did not 
think the reporting was very good,”’ 
said Maj. Gen. Winant Sidle, now 
director of corporate relations for 
Martin Marietta Corp. ‘‘It wasn’t 
nearly as bad as they think.”’ 

Sidle, who is chairman of the Joint 
Chiefs of Staff's panel on improving 
military-press relations, made his 
remarks during a recess in the hear- 
ings. 

He said a review by the Army of 
Vietnam coverage found ‘‘print and 
tv did a good job’’ of reporting on the 
war. 

However, the ‘‘perception of bias is 
fairly pervasive,’’ Sidle said. ‘“That is 
what we have to overcome. There’s a 
feeling today in the military that they 
can’t rely on the press to do a good 
job.” 





The military suggested that report- 
ers should ‘‘get some training’’ with 
the troops in order to prepare them- 
selves for combat. Gen. Barker 
asserted that reporters with such 
training would ‘‘not be tools of the 
military’’ and would assure early ac- 
cess to an operation because com- 
manders would have confidence in 
the correspondents. 

The press organizations testifying 
did not take Barker’s suggestion 
seriously. 

Lou Boccardi, AP’s executive vice 





But the news media 
resisted the military’s 
proposal for “security 
review” by the escorts or 
that they agree to a “written 
set of guidelines” for 
“voluntary” self-censorship. 








president, doubted if more than ‘‘one 
or two’’ of the wire service’s corre- 
spondents around the world would 
want military training and said there 
was no assurance that they would be 
the reporters available when a mili- 
tary operation occurred. 

The press and military did basically 
agree on the concept of forming pools 
of reporters who would be contacted 
in the early stages of an operation but 
held subject to an embargo “‘until the 
first shot is fired.’’ The media repre- 
sentatives said the lead time for call- 
ing these pools into action should be 
as short as possible in order to avoid 
conflicts that may arise when 
information about the operation 
begins to arrive from other sources. 

The press and military also agreed 
that pool reporting would generally be 
in effect only for the first 48 hours to 
72 hours of an operation. After that, 
coverage would be expanded to 
accommodate as many news agencies 
as possible. 

By the end of the hearings, agree- 
ment also began to be reached that the 
military would accredit the various 
news organizations for the pools 
rather than specific individuals. The 
news media themselves would decide 
which of their reporters would go on 
an operation. 

The size of the pool would be 
determined by the type of operation, 
but the media advocated an absolute 
minimum size of eight people: some- 
one from AP or UPI; a newspaper 
reporter, preferably from daily with 
its own news service; a Time or 
Newsweek reporter, a three-person 
television crew; and two photograph- 
ers, one color and one black and 
white. 





A matter lett unresolved was 
whether the military would have the 
right to reject a reporter selected for 
the pool by a news organization. The 
news media argued that would lead to 
reporters being turned down for 
“*ideological’’ or ‘‘political’’ reasons. 

The military, for security reasons, 
also wanted reporters in the pools to 
be Americans and not foreign nation- 
als. The press resisted this as weil. 

However, while saying that foreign 
nationals working for American 
media should be barred from the 
pools, the military said that ‘‘political 
considerations’ in some operations 
may require foreign news media orga- 
nizations being given pool slots. Such 
was the case in Grenada when the 
State Department insisted newsmen 
from eastern Caribbean countries be 
included in the media pools. 

How effective press pools would be 
in resolving the whole problem of ac- 
cess was itself debatable. 

Walt Mossberg, the Wall Street 
Journal’s assistant Washington 
bureau chief, summed up the attitude 
of several news organizations, say- 
ing: ‘‘In the future, you can be sure 
that when the press gets wind of 
something, it will be much quicker 
and surer to get a reporter on the 
scene — even before the military con- 
tacts them.”’ 


Other news media organizations 
which appeared before the Sidle 
Commission included United Press 
International, Newsweek, Time, 
ABC, CBS, NBC, CNN, American 
Newspaper Publishers Association, 
American Society of Newspaper Edi- 
tors, Society for Professional Jour- 
nalists, Sigma Delta Chi, Radio- 
Television News Directors Associa- 
tion, American Society of Magazine 
Editors and National Association of 
Broadcasters. 


Mass. citizens 
use Fol Act 


The Massachusetts state Director 
of Public Records has found that the 
state’s Freedom of Information Act is 
being used more by average citizens 
seeking public records than by the 
press or business interests. 

Mary McTigue said in Boston that a 
check of 1,000 complaints filed by 
people denied access to public rec- 
ords indicated that 55% of the people 
were general citizens. 

The bulk of the remainder, she 
added, represented requests by 
businesses seeking to gain 
information on competitors or report- 
ers trying to determine government 
secrets. 
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By Mark Fitzgerald 


If it’s early in a year divisible by 
four, this must be Iowa. 

For weeks, presidential candidates 
have been posing with hogs, working 
the factory gates, telephoning voters 
— and assiduously courting the Des 
Moines Register. 

Ever since George McGovern 
turned a good 1972 performance there 
into a Democratic nomination, Ilowa’s 
first-in-the-nation presidential cau- 
cuses have been the focus of intense 
campaigning and heavy news 
coverage. 





For weeks, presidential 
candidates have been 
posing with hogs, working 
the factory gates, 
telephoning voters — and 
assiduously courting the 
Des Moines Register. 





Sharing that limelight — and some- 
times in the center of its glow — is the 
Register. 

Candidates seek to impress its 
reporters, and out-of-town political 
reporters check their conclusions 
with the Register’s chief political 
reporter David Yepsen. 

The newspaper sponsors precaucus 
candidate’s debates that in 
themselves have been important — 
and heavily covered — national news 
stories. This year’s debate, held Feb. 
11, has even been given the unofficial 
task of injecting some excitement into 
what has been a lackluster campaign. 

**All the candidates know the 
Register’s importance,”’ said editor 
James P. Gannon. ‘‘They cultivate 
contacts with the reporters, they meet 
with our editorial board — it’s 
because we have the franchise.” 

The franchise is lowa. The only 
state-wide paper, the Register circu- 
lates in all 99 counties—and con- 
sumes 60% of the newsprint used in 
the Hawkeye State. 

Editorially, too, it is outsized, 
known for its large newshole and 
alumni, like investigative reporter 
Clark Mollenhoff. 








But the Register that is under the 
spotlight this year is also a newspaper 
that is only slowly emerging from 
several years of turmoil. 


After 75 years, the afternoon Tri- 
bune was closed in September, 1982. 


A rapid series of acquisitions left 
the Register & Tribune Co. staggering 
under a $43 million debt. The pur- 
chases—and an R&T corporate 
reorganization designed to fight any 
takeover attempts—generated law- 
suits from shareholders, and discord 
in the Cowles family, which has own- 
ed the paper since 1903. 


The purchases, too, were made just 
as Iowa was hit with a very deep 
recession. In the credit-intensive agri- 
cultural state, farmers reeled under a 
triple combination of high interest 
rates, low crop prices and drought. 
Iowa’s industrial sector — heavily 
dependent on agriculture — slumped 
as deeply as the farm economy. 

Profitable for decades, the Register 
in 1982 suffered its first overall loss, a 
pre-tax loss of $1.6 milion. With the 
downturn in the Register’s fortunes 
came numerous personnel changes. A 
new editor, publisher, and president 
were named, and there were 
shakeups in business departments. 

In the newsroom, nearly 60 people 
were laid off as a result of the Tri- 
bune’s folding. The layoffs did not 
stop there, however, as numerous 
editors and reporters at the Register 
also received pink slips. Editor Gan- 
non estimated that throughout the 
paper a total of 180 employees were 
dismissed. 

A series of deaths and other per- 
sonal tragedies also shook the news- 
room. Morale was rock-bottom 
several months ago, reporters say, 
and nervousness remains. 

“It was not a good time to be a 
Register reporter,’’ Gannon said. 

The Register has drawn criticism 
for its editorial, as well as its financial 
condition. 

‘*T think the paper is just dreadful,” 
said Frank Eyerly, who was manag- 
ing editor for 25 years. ‘‘It’s lost all 
the qualities which gave it its char- 
acter.” 
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Sharing the limelight 


Shaking off internal turmoil, the Des Moines Register 
takes charge during the state’s presidential caucus 


The most frequent complaint 
voiced by some readers and former 
staffers is that the Register has 
become too parochial, too preoccu- 
pied with Iowa and agricultural 
issues. When he resigned last summer 
after being asked to write more fre- 
quently about Iowa issues, Washing- 
ton-based columnist Donald Kaul 
said there was an editorial ‘‘drift to a 
more parochial view.” 


‘*T think this whole issue of being 
‘too parochial’ is just silly,’’ Gannon 
said. ‘‘If it’s parochial to serve the 
needs of our readers, then I plead guil- 
ty. Our aim is to serve the people of 
Iowa, not to impress a journalism pro- 
fessor or a former columnist.”’ 


In fact, he added, the concentration 
on agriculture is one element in the 
Register’s plan to be a distinctive 
paper. 

‘‘T have no illusions about being the 
New York Times of the plains,’’ Gan- 
non said. 

But when it comes to agricultural 
coverage, the comparison is apt, he 
added. ‘‘If you really want to know 
about foreign policy, you have to read 
the Times. If you really want to know 
about federal agriculture policy, you 
have to read the Des Moines Regis- 
ter.” 





Candidates seek to 
impress its reporters, and 
out-of-town political 
reporters check their 
conclusions with the 
Register’s chief political 
reporter David Yepsen. 





Register Washington bureau chief 
James Risser has won two Pulitizers 
for stories based on agricultural 
issues. He said the paper’s Washing- 
ton coverage is concerned with differ- 
ent issues than during the 1960s when 
Mollenhoff gained national prom- 
inence with his investigations of labor 
racketeering. But the stories are 
every bit as hard-hitting and 
investigative, Risser said. 
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THE REGISTER’S design has changed 
little over the years. It’s makeup is pri- 
marily vertical and it still carries a cartoon 
each day on the front page. 


In 1976, for example, Risser won 
the Pulitzer for stories that uncovered 
a grain inspection scandal and led to 
fines and convictions for several com- 
panies and individuals. 

‘‘In 1979, I won the Pulitzer again 
for a seven-part series on how modern 
American agricultural practices are 
destroying the soil and water of this 
country. I can tell you that that didn’t 
please a lot of people in lowa,”’ Risser 
said, 





The most frequent 
complaint voiced by some 
readers and former staffers 
is that the Register has 
become too parochial, too 
preoccupied with lowa and 
agricultural issues. 





Part of the criticism of the Regist- 
er’s investigative efforts, said Drake 
University journalism school dean 
Herbert Strentz, is that ‘‘what is 
scandalous in Iowa is a secretary in 
the state coming back to lunch a half- 
hour late.” 

‘‘lowa government is so damned 
clean,’’ Gannon agreed with a laugh. 
‘*What we call a scandal here would 
be laughed out of the paper in New 
Jersey.” 











Nevertheless, he said, the Register 
has printed stories tough enough to 
give it something of an ‘‘anti- 
business’’ reputation. 

The Register gets high marks, 
though, for its lowa caucus coverage 
from the candidates. 

‘**They make a real effort to ensure 
that every candidate is covered,”’ said 
Judy Wilson, Iowa press secretary for 
George McGovern. 

‘“‘We don’t get the criticism that 
some of the national press might get 
because we don’t say it is a two-man 
race,’ reporter Yepsen said. ‘‘Our 
readers know politics, and they 
wouldn’t stand for it’’ if the paper dis- 
counted the so-called second-tier 
candidates, he added. 

Yepsen claims no special edge in 
Iowa coverage. 

‘*The real national political report- 
ers know Iowa,” he said. ‘‘Jules 
Whitcover could cover Iowa without 
setting a foot in the state.” 

But one campaign press secretary 
said Yepsen has sometimes bested 
national competition. 

For example, Yepsen was not taken 
in, as some in the national press were, 
by statements from John Glenn’s 
campaign that the former astronaut 
was not making a full-fledged push in 
Iowa. 

The caucuses ‘‘are kind of a mini- 
industry”’ for the Register, as pub- 
lisher Gary G. Gerlach puts it. In addi- 
tion to the debate and the whirl of 
media interviews, the paper is selling 
The lowa Caucus Game, a $7.99 
board game created by assistant city 
editor Steve Buttry. 

The Register has changed little in 
appearance over the years. It still fea- 
tures a front page editorial cartoon, 
the makeup is still determinedly ver- 
tical—and the dominant color is 
black. 

‘‘We don’t use color just for the 
sake of color,’’ Gannon said. ‘‘When 
we dropped the Tribune, there was a 
debate about whether we should go 
for a modern lock. We resisted it 
because I don’t think Iowans would 
accept a big change in the Register’s 
personality. And I think it’s good that 
there is a paper that keeps its dis- 
tinctive look — it bothers me that 
everything is blending into the great 
Gannett-ized look.” 

Getting black ink back into the 
company’s books has been consider- 
ably harder, but chairman David 
Kruidenier said the company ‘‘has 
gone from its worst year in history to 
its best year in one 12-month period.”’ 

1983 third quarter results showed 
earnings of $4 per share, and Kruide- 
nier said the annual report to be issued 
in April will show ‘‘substantial’’ 
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AGRICULTURAL NEWS is heavily fea- 
tured in the Register, causing some of the 
newspaper's critics to say that it’s cover- 
age has become “too parochial.” 


improvement over last year’s $1.6 
million loss. 

Long-term debt has been reduced 
from $43 million to $28 million, he 
said. The reduction was accom- 
plished largely by shedding many of 
the properties acquired during the 
company’s buying spree in the late 
1970s. The sales included the 
Waukesha (Wis.) Freeman (sold for 
$9.7 million) and two Denver radio 
stations ($8 million). 





“I have no illusions about 
being the New York Times 
of the plains,” Gannon said. 








Despite the debt that resulted, 
Kruidenier defends the purchases. 

‘*We did get too much in debt, and 
we bought too many properties too 
fast, (but) in light of the subsequent 
events, I’m glad we did it,”’ he said. 

All the properties were sold at a 
profit, he noted. And Kruidenier 
argues that lowa’s long-term eco- 
nomic prospects ‘‘are rather fragile,”’ 
demanding diversification. 

The purchases, however, enraged 
some stockholders. 

Particularly controversial was the 
$27 million purchase of McCoy 
Broadcasting, which was mostly 


(Continued on page 40) 
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Flying camera 


Los Angeles Daily News photographer shoots 
aerial pictures via remote control plane 


By M.L. Stein 


Chief photographer Bob Halvorsen 
of the Daily News of Los Angeles 
shoots aerial pictures from the 
ground. It’s all done by remote con- 
trol. 

Halvorsen uses a one-fourth scale 
model of a Piper Cub he built himself. 
He mounts his Olympus 35mm 
camera in the cockpit and controls 
both the plane and camera by radio. 

The camera is controlled by a toggle 
switch, which triggers a micro-switch 
on the aircraft that is plugged into the 
camera’s motor drive, Halvorsen 
explained. 

The 15-pound model Cub, which 
has a 15-foot wingspan, is powered by 
alcohol and can remain airborne for 20 
to 25 minutes with its functions con- 
trolled by radiio. With his transmitter, 
Halvorsen can tilt the plane to aim the 
camera lens toward the ground. 

So far, the device has produced 
iseveral pictures for the paper, 
including a Page 1 shot of a break in 
the California Aqueduct. 

“It can’t be used for all photo 
possibilities,’” Halvorsen told E&P, 
“but it sure beats paying $350 an hour 
for a helicopter.”’ 


However, the Daily News will still 
have to use helicopters for certain 
situations, he noted. 

“If a story involves police and fire 
department helicopters in the air you 
can’t send up a model plane,’’ Hal- 
vorsen stated. ‘‘But in stuff where we 
can use the plane there can be a big 
advantage. For one thing, the model 
can fly lower than any helicopter.”’ 





“It can’t be used for all 
photo possibilities,” 
Halvorsen told E&P, “but it 
sure beats paying $350 an 
hour for a helicopter.” 











eee 


Halvorsen’s Piper Cub is one of 30 
model airplanes he has constructed in 
the last 15 years. The Cub has been 
converted for camera use but the 
photographer said he is building a new 
plane especially designed for aerial 
photography. 

Of his present model, Halvorsen 
said that ‘‘With a quiet, 1.5 horse- 
power engine, the model’s stability 
lends itself to camera work. I can’t 
think of a better way to blend my favo- 


FLYING LENS—Bob Halvorsen, chief photographer at the Los Angeles 
Daily News, checks out his model Piper Cub which holds his 35mm camera he 


uses for aerial photos. 





rite pastime with my profession.”’ 

Halvorsen said the use of model 
planes for aerial photograhy is not 
new but he believes this is the first 
time it has been used by a newspaper. 

Daily News editor Bruce Winters 
was enthusiastic about the potential 
for this kind of photography. 

‘*We have great plans for using this 
device for future breaking stories and 
plan to try it in different ways,’’ he 
said. 


N.J. lawyers can 
advertise on tv 


New Jersey lawyers will be allowed 
to advertise on radio and television 
for the first time under a rule change 
announced by the state Supreme 
Court. 


Print advertising by lawyers has 
been allowed in New Jersey since 
1979, and is allowed in New York and 
Connecticut. 


Lawyers may not employ cartoons, 
dramatizations, personal endorse- 
ments or music and may not compare 
themselves with other lawyers in 
radio or television ads. 

The advertisements may include 
the lawyer or the firm’s name, address 
and telephone number; the kinds of 
services the lawyer will undertake; 
fees and credit arrangements; a law- 
yer’s foreign language ability; names 
of references, and, with their consent, 
the names of clients regularly repre- 
sented ‘‘and other information that 
might invite the attention of those 
seeking legal assistance.”’ 


The new rules also permit attorneys 
to solicit clients by regular mail, but 
not by telephone or hand-carried mes- 
sages. While lawyers may pay for 
advertising, they may not pay anyone 
to steer business their way or reward 
anyone for obtaining a client for them. 

The advertising may not contain 
misrepresentations or omit facts that 
tend to make their appeals mislead- 
ing, and the ads may not include any- 
thing that ‘‘is likely to create an 
unjustified expectation about the re- 
sults a lawyer can achieve.”’ 
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By Mark Fitzgerald 


Protest actions by theatre compan- 
ies upset by harsh reviews in a Mon- 
treal French-language newspaper 
have split the city’s acting community 
and generated a spate of editorials 
throughout Canada. 

Two acting companies have stop- 
ped advertising in the financially 
struggling Montreal (Que.) Le Devoir 
to protest reviews by paper’s drama 
critic. 

In addition, 156 actors and 
directors in the city’s French- 
speaking theatre community have 
signed a petition saying they will not 
provide free tickets or speak to any 
reporters or critics from Le Devoir. 

The actors say they have taken 
their actions to protest the harsh re- 
views of Le Devoir’s freelance drama 
critic, Robert Levesque. 

Levesque has a reputation for being 
controversial in his reviews. Support- 
ers and detractors agree that Leves- 
que’s reviews are usually strong, and 
occasionally savage. 

Good or bad, LeVesque’s reviews 
carry considerable clout because of 
Le Devoir’s prominence in the lively 
Montreal cultural scene. Though the 
morning paper runs to only about 20 
pages most days, and though its 
circulation hovers around just 35,000, 
Le Devoir is highly regarded for its 
cultural coverage. Its Saturday edi- 
tion is considered must reading in 
cultural circles. 





The protesting actors say 
they don’t mind bad 
reviews, but that Levesque 
often writes comments that 
are improper for a drama 
critic. 





The protesting actors say they 
don’t mind bad reviews, but that 
Levesque often writes comments that 
are improper for a drama critic. 

‘*He said in one review, ‘Don’t go 
to the Theatre de Quat’sou, don’t pay 
one penny to see the plays,’ °’ said 
Francisco Olaechea, the acting 
troupe’s director. 

In a review of a production of the 
opera Mahagoney, Levesque sug- 








gested that two players should have 
switched roles, Olaechea added. 

‘**Now that is not what a critic can 
write,’’ he said. ‘‘We know we cannot 
have a masterpiece every time. But he 
is very, very hard, and sometimes he 
says things he doesn’t have the right 
to say.” 

In a telephone interview, Levesque 
indicated he did not speak English 
well enough to comment on the 
charges. 

But he is strongly supported by Le 
Devoir editor-in-chief Lise Bisson- 
nette. 

‘*He is quite severe, and sometimes 
his opinions are quite strong, but he is 
absolutely right to write as he does,”’ 
she said. 

Bissonnette, who published the 
anti-Le Devoir petition, said the pro- 
testers have never stated clearly their 
aims. She met with several of the 
actors soon after the petition 
appeared in late December. 

“I said, ‘What do you want, me to 
fire him?’ They said, ‘Oh, no, no,’. I 
told them that this was an open paper, 
and that I would publish any state- 
ment they wanted to make,”’ Bisson- 
nette said. ‘‘But nobody has written 
anything.” 

Though the two companies which 
have pulled their advertising are not 
big, any advertising cuts hurt the 
paper. The 75-year-old Le Devoir has 
shown a profit only three times in the 
last 15 years, and ended 1983 with a 
$250,000 loss. 

‘**Censorship, applied by cutting 
advertising is unacceptable,’ Bisson- 
nette said. ‘‘They know very well that 
we are very fragile, we publish our 
financial statements every year.”’ 

This isn’t the first time Le Devoir 
has faced an advertising boycott, Bis- 
sonnette said. A few years ago 
publishing houses upset by book re- 
views threatened to pull their ads, a 
threat that was not carried out. 

Le Devoir’s position has been sup- 
ported by virtually all of Canada’s 
newspapers, Bissonnette said. 

One Toronto paper editorialized 
that the actors were like ‘‘Khomeini’s 
terrorist bunch.”’ 

The paper is also supported by the 
director-general of the National 
Theatre of Canada. 

‘*Though I am sympathetic with the 
actors, if I had been asked I would 
have refused to sign the petition,” 


Advertising boycott in Canada 


Two theatre companies, upset over drama coverage 
in Le Devoir, pull their ads and boycott reporters 


| Jean-Louis Roux said. 

**I do not want to limit freedom of 
expression. Even if (critics) abuse the 
freedom, I'd rather have the abuse 
than limit the freedom.”’ 

Readers have also strongly sup- 
ported the paper’s stand in letters to 
the editor, Bissonnette said. 

Though the dispute has attracted 
nation-wide attention, incidents like 





“Censorship, applied by 
cutting advertising is 
unacceptable,” Bissonnette 
said. “They know very weil 
that we are very fragile, we 
publish our financial 
statements every year.” 





this are not unusual in the hurly-burly 
French-language cultural communi- 
ty, said Mariana Ackerman, drama 
critic for the English-language Mon- 
treal Gazette. 

‘It’s a very lively scene. The 
bantering back and forth is not 
unusual — peopie really do get run out 
of town here,’’ Ackerman said. 


Flynt begins 
prison term 


Larry Flynt, outspoken publisher 
of Hustler magazine, began a 15- 
month prison term for disruptive 
behavior after serving a 60-day con- 
tempt sentence. 

U.S. District Court Judge Manuel 
Real found Flynt in contempt for 
shouting obscenities at a federal 
magistrate last December. Real 
ordered him to serve six months in 
prison, then tacked on three addition- 
al three-month stretches as Flynt 
unleashed a torrent of obscenities and 
racial epithets. 

Upon first entering the courtroom, 
Flynt hurled an orange at an assistant 
U.S. attorney, narrowly missing him. 
After Flynt was ordered from the 
courtroom, he was returned gagged 
with gauze and tape. 

Flynt served his 60-day sentence at 
a federal medical facility in Spring- 
field, Mo., for swearing and spitting at 
a Chicago judge. 
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By M.L. Stein 


Grenada was a ‘‘major bobble’’ by 
the Reagan Administration ‘‘which 
seems determined to prove it has the 
straight line to the truth,’’ Herbert 
Klein, Copley Newspapers editor-in- 
chief, said in Coronado, Calif. 

‘*There is a feeling of ‘only we can 
tell you the truth and the media which 
doesn’t follow our line of thought will 
be punished,”’’ added Klein, who was 
director of communications in the 
Nixon White House and is currently 
an informal, unpaid advisor to the 
Reagan Administration. 

Klein spoke Feb. 9 at a California 
Freedom of Information Committee 
(CFIOC) meeting held in conjunction 
with the 96th annual convention of the 
California Newspaper Publishers 
Association (CNPA). 





“Even the President of 
the United States doesn’t 
know all the truth,” Klein 
declared. 





According to Klein, the 
Administration is pursuing a ‘‘danger- 
ous logic’’ in assuming in Grenada 
and other FOI matters that it knows 
best. 

‘*Even the President of the United 
States doesn’t know all the truth,”’ 
Klein declared. 

Klein said later he advised the 
White House that the Grenada news 
blackout was a bad idea. 

In his speech, the news executive 
said military officers assigned to deal 
with the media gathered on Barbados 
were so inexperienced in press needs 
that they didn’t even know how to 
organize a news pool. 

One benefit growing out of Grenada 
is that news organizations have 
banded together to prevent such 
censorship in the future, Klein said. 

“‘But,”’ he warned, ‘‘we’re not get- 
ting the support of the public.”’ 

In addition to Grenada, Klein criti- 
cized other FOI threats by what he 
termed a ‘‘badly misguided 
Administration.” 

They included White House moves 
to weaken the Freedom of 
Information Act, the plan to put a 
security lid on former government 








employees and the recent muzzling of 
Stars & Stripes, which was prevented 
from publishing a story about the 
forced retirement of a German 
general. 

‘‘In a way, it appears that the 
Administration and the government 
are putting out proposals — running 
them up the flagpole to see if they 
wave — and then beating a retreat if 
the protests are too strong,’’ Klein 
remarked. 

‘It may be presumed that if these 
proposals run up the flagpole and 
everyone salutes, they'll be put into 
effect. There are times when the gov- 
ernment of the United States should- 
be run on principle, not politics.” 

At the same time, however, Klein 
asserted, the press must do more to 
earn public support for its opposition 
to government assaults on freedom of 
information. 

Terming the press an ‘‘endangered 
species,’’ Klein urged adoption of a 
‘*Ten Commandments’”’ to win public 
respect. The first one is ‘‘Thou shall 
report honestly,‘‘ he said. 

Others included admitting error, 
investigating thoroughly, stressing 
self improvement, resisting tempta- 
tion to pander, keeping opinion out of 
news stories and making 
“‘responsibility a key word in every 
newsroom.”’ 

‘“‘Reporting is sacred — opinions 
are not,”’ he declared. 

In another FOI report, CNPA 
general counsel Michael B. Dorais 
announced that a proposed legislative 
bill to require public disclosure of 
studies on the safety and effect of pes- 
ticides is in danger of being killed. 

He said the measure has been 
assigned to the Agriculture and Water 
Resources Committee, which has 
been friendly to the agricultural 
chemical companies and “‘sensitive to 
the priorities of agribusiness.”’ 

The bill’s opponents claim it would 
open their proprietary information 
and testing procedures to com- 
petitors. 

They have backed another bill 
which would exempt from disclosure 
under the state’s open records act any 
information required by local ordi- 
nance to be reported on the posses- 
sion, storage, use or disposal of 
hazardous waste substances or 
materials. 


Editor blasts Reagan Administration 


Says government is testing the media to see 
how many restrictions it can get away with 


Dorais told publishers and editors 
that their environmental reporting 
would suffer if the first bill died and 
the second passed. 


Klein said later he 
advised the White House 
that the Grenada news 
blackout was a bad idea. 


“If you wanted to inventory the 
dangerous chemicals used in your 
community and the fields surrounding 
it, you’d be in the dark with the rest of 
the public,’ he warned. 

Everett E. Bey, editor and pub- 
lisher of six Plumas County newspap- 
ers, was installed as CNPA’s 1984 
president. He succeeded R. David 
Threshie Jr., president of the Orange 
County Register. 

President-elect is Harvey C. 
McGee, publisher of the Sonora 
Union-Democrat. Other new officers 
are Anthony Newhall, publisher, 
Newhall Signal & Straus Enterprise, 
vice president; Frank Dale, pub- 
lisher, Los Angeles Herald Examiner, 
secretary-treasurer. 








A contest nobody 
wants to win 


In Lawrenceville, Ga., The Gwin- 
nett Daily News passed the 10th con- 
secutive New Year’s Eve without a 
winner in the paper’s annual holiday 
contest. 

Heralding in each new year, the 
News offers its readers an all- 
expenses-paid funeral to anyone who 
is killed New Year’s Eve while 
operating a vehicle. 

‘‘We’re seeking the shock value,”’ 
said vice president/general manager 
Elliott Brack, who originated the idea 
20 years ago while working at the 
Wayne City Press. 

‘The Gwinnett County Police say 
no fatalities have occurred since the 
contest started,’’ Kirby said, adding 
that he did not attribute the safe driv- 
ing record solely to the contest. 

To be eligible for the free burial, 
participants must sign a statement in 
the newspaper office saying he or she 
will voluntarily drink and drive on the 





traditionally spiritous holiday. 
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By M.L. Stein 


Editorial performance standards 
ranging from copy output to the way 
reporters dress on the job came under 
close scrutiny at the California News- 
paper Publishers Association’s 96th 
annual convention Feb. 10. 

In a panel on newsroom manage- 
ment, Robert Giles, editor of Gannett 
Rochester Newspapers, contended 
that editorial productivity can be 
increased by having a staff perform- 
ance appraisal system that ‘‘provides 
specific examples of the way the best 
producers on the staff work.”’ 

He said high newsroom productiv- 
ity begins with strong management 





Some reporters, he 
contended, are “slobs” in 
terms of appearance. 





and is not a function of director costs. 
Nor, he added, can it be determined 
by keeping a tab of stories or column 
inches. 

Using the system at his own news- 
paprs as an example, Giles said: ‘‘It 
all turns on the ability of your top 
editors to set the course and to hold 
each staffer accountable for doing his 
or her job well.”’ 

Although journalists think of them- 
selves as creative people whose work 
resists traditional measuring, it is 
possible to establish rating standards 
for them, Giles asserted. 

The trick, he continued, is to recog- 
nize there are many ways to write a 
news story ‘‘and all of them may be 
sound. A rating system must consider 
the need of the reporter to depart from 
routine and find fresh ways to convey 
information to newspaper readers.”’ 

At the Times Union and Democrat 
and Chronicle in Rochester, he noted, 
there are Behaviorally Anchored 
Rating Scales (BARS), to establish 
standards for each newsroom job. 

As an example, he said, to 
determine a standard for meeting 
deadlines, editors were asked how the 
best people on the staff meet 
deadlines.They replied that top 
reporters get stories in on time, which 
are complete, accurate and clearly 
written, requiring little editing. 

Said Giles: ‘‘We looked at the writ- 
ing of standards as an opportunity for 
the senior editors to say to the staff, 








‘This is the level at which we expect 
you to perform. This is the quality of 
reporting, writing and editing we want 
in Our newspapers.’”’ 

Employing performance standards 
also was urged by Max Jennings, 
Mesa (Ariz.) Tribune executive edi- 
tor, who said such a system is in effect 
at his paper and two other Cox news- 
papers in the state. 

Jennings said some editors on the 
papers feel threatened by the evalua- 
tions but he does not. He added: ‘‘My 
publisher has his hands on an awful lot 
of data every month, which gives him 
an excellent assessment of what kind 
of job we are doing in the newsroom. I 
think the publisher should have that 
kind of information and so should I — 
and so should you.”’ 

San Diego Union managing editor 
J.D. Alexander said his paper and 
other Copley newspapers have con- 
ducted useful interviewing of editorial 
staffers on their attitudes toward their 
own performance, the workplace, sal- 
ary and future. 

He urged listeners to give ‘‘serious 
consideration”’’ to methods that will 
measure staff productivity in the 
interests of putting out a better paper. 

Editorial performance monitoring 
also was recommended by Rip Col- 
lins, personnel and training consul- 
tant for the San Francisco-based 
Industrial Relations Bureau, who said 
it ought to include dress as well. 

Some reporters, he contended, are 
‘*slobs’’ in terms of appearance. 

‘‘I’m ashamed of some of the peo- 
ple you are sending into the streets 
representing your newspapers,”’ Col- 
lins told the audience of editors and 
publishers. 

He recalled one reporter who 
covered a governor’s ball wearing 
jeans and a tank shirt. 

Collins said some newsroom man- 
agers are under the impression that 
they are not allowed by law to impose 
a dress code. 

‘*Hell yes you can have a dress 
code as long as it’s uniformly ap- 
plied,’’ Collins asserted. 

Jennings recalled that his attempt to 
order a dress code produced some 
bizarre results. 

“It seems that few reporters had 
outfits that matched,”’ he said. ‘‘One 
man came to work in a green jacket, 
red shirt and a one-inch bow tie.”’ 

Giles said his reporters dress quite 





Editorial performance under scrutiny 


Standards ranging from copy output to the way 
reporters dress on the job come under scrutiny 


well, although the newspapers do 
have appearance standards for meet- 
ing the public. 

Alexander related that ‘“‘We make 
judgments on how people should 
present themselves to the public. We 
make it clear we value appearance.”’ 

But, according to Collins, ‘‘Most 
reporters could use a good tailor.’ 

In reference to all newsroom per- 
formance standards, Collins 
observed that ‘* You've got to demand 
it. You’ve got to make it happen.” 





He recalled one reporter 
who covered a governor’s 
bail wearing jeans and a 
tank shirt. 





Earlier, delegates to the convention 
in Coronado got a somewhat 
optimistic report on the newsprint 
situation from W.A. Franke, chair- 
man and chief executive officer of 
Southwest Forest Industries. 


Noting that the past three years 
have seen heavy losses for papermak- 
ers because of weak demand and 
over-capacity, Franke said the future 
looks brighter through a combination 
of a worldwide increase in the demand 
for newsprint and the U.S. economic 
recovery. 

But with the improvement, he 
added, the paper industry and con- 
sumers should ‘‘take a judicious view 
toward stabilizing our newsprint rela- 
tionships.” 

‘*You don’t enjoy living with a 
three-day inventory or quarterly 
escalating prices any more than we 
enjoy mediating over idle capacity 
and dismal financial results,’ Franke 
continued. 

‘*‘We need to work together in 
balancing the see-saw world of news- 
print supply in an effort to develop a 
scenario that serves both our long- 
term interests. 

‘‘Ours is a symbiotic relationship — 
you need our newsprint at a reason- 
able price and we need your orders at 
a price which produces a profit margin 
that is competitive with capital 
demands. We have here all the mak- 
ings of a good marriage that has 
unfortunately been seen both sides as 
a one night stand.” 
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By Joseph Laura 


During the height of the Great 
Depression in 1932, a young man just 
out of high school took a job as a 
sports reporter on the bankrupt East 
Tennessean in Nashville. The job 
didn’t pay much; in fact it didn’t pay 
anything. Still, it was the starting 
point for one of the longest and most 
prolific sportswriting careers. 

More than half a century later, that 
humorous, self-effacing reporter who 
once paid his own way into events he 
was covering and who became per- 
haps the most widely read sports col- 
umnist in the world, has retired. 

“I’m 70 years old and it’s just time 
to retire,’ said Will Grimsley, who 
wrote his last ‘‘Grimsley’s Sports 
World’? column for the Associated 
Press at the end of January. ‘‘I just 
don’t want the pressure (of constant 
travel and daily writing) to continue,” 
said the man who began working for 
the AP in Memphis in 1943 after 
spending ten years with the Evening 
Tennessean and later the Nashville 
Tennessean. 





“m not a sports nut, 
believe it or not. My 
daughter probably knows 
more about football than | 
do. | don't like statistics, 
never have. It’s people who 
intrigue me,” said Grimsley. 





Grimsley’s ‘‘retirement,’’ howev- 
er, will be far from sedentary. Shortly 
after writing his last regular column, 
he left for Sarajevo and his 14th 
Olympic Games assignment. In a 
style that is familiar to his millions of 
readers, in his last column Grimsley 
explained his retirement very simply. 
“It’s back to the barn,’’ he wrote, 
‘‘with an occasional romp on the open 
road.” 

In a career spanning 52 years, 
Grimsley covered 32 World Series, 25 
Kentucky Derbies, and an equal num- 
ber of Wimbledon Tennis Cham- 
pionships and Masters golf tourna- 
ments, as well as every major 
heavyweight championship fight 
since Joe Louis ruled the boxing 
world. 








Will Grimsley 


Yet, it is the people he met, from 
Babe Ruth to Reggie Jackson, Bobby 
Jones to Tom Watson, and Bronko 
Nagurski to Herschel Walker, whom 
he enjoyed the most. 

“I’m not a sports nut, believe it or 
not. My daughter probably knows 
more about football than I do. I don’t 
like statistics, never have. It’s people 
who intrigue me,’’ said Grimsley, 
who was named recently as the 
Sportswriter of the Year for 1983 by 
the National Sportswriters and 
Sportscasters Association. It was the 
fourth time he won the award. 

After years of turning out copy ona 
daily basis, including his column 
Monday through Friday since 1977, 
Grimsley said the grind of daily writ- 
ing is still usually exciting to him. 

“It’s difficult to be fresh every day. 
But if you have a personality, and an 
angle, that’s the essence of writing,”’ 
he said. ‘‘Dave Anderson (the New 
York Times columnist) does it best. 
He writes about what people are talk- 
ing about that day in sports. That’s 
what I’ve tried to do. I’m never bored 
as long as there is somebody to talk to, 
a story to hear, I get excited.”’ 

Grimsley said he has covered vir- 
tually every major sporting event 
except the World Soccer Cup. ‘‘The 
most dramatic event you could 
cover,’’ he said, ‘‘is a good 
heavyweight championship fight. Of 
course, there have been some bad 
ones, as well.” 


The final inning 


Associated Press’ top sportswriter, Will Grimsley, 
is retiring, ending a 52-year career 


Despite the drama involved in a 
heavyweight championship bout such 
as the last fight between Muhammed 
Ali and Joe Frazier (the so-called 
‘*Thriller in Manila’’) which Grimsley 
said was the greatest fight he had ever 
seen, he said he still finds boxing 
‘very pagan.”’ Similarly, he said he is 
‘turned off by the violence”’ in pro- 
fessional ice hockey. 

‘*‘Covering sports today isn’t as 
much fun as it used to be,”’ he related. 
‘*In the earlier years, it was more per- 
sonal, you could talk to the athletes. 
Today, there’s a couple of hundred 
reporters trying to talk to the same 
athlete after a big game.”’ 

In discussing the prevalence of 
reporting on contract disputes and 
drug-related issues, Grimsley said 
‘‘all of that stuff is a lot less interesting 
than the people and the games them- » 
selves. In a lot of ways you almost 
have to go to law school today to 
cover sports, and I didn’t even go to 
college.”’ 





“Covering sports today 
isn’t as much fun as it used 
to be,” he related. “In the 
earlier years, it was more 
personal, you could talk to 
the athletes. Today, there’s 
a couple of hundred 
reporters trying to talk to 
the same athlete after a big 
game.” 





Grimsley said his favorite sports, 
personally, are golf and tennis. ‘‘I 
played some tennis as a youngster, 
but golf is my favorite sport to cover 
because of the style. Golfers are the 
aristocrats of athletes. Arnold Palmer 
and Jack Nicklaus are two gentlemen; 
you don’t find that kind of style in too 
many other sports,”’ he said. 

‘‘Tennis players are the worst 
athletes from a reporter’s perspec- 
tive,’ he added. ‘‘As a general rule, 
they’re brats and almost everyone I 
have ever associated with in tennis 
were snotty. I think that’s because 
they’re so pampered all through their 


(Continued on page 40) 
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By Bill Gloede 


Dow Jones & Co., Inc., and Infor- 
mation International, Inc., Culver 
City, Calif., have signed an $8.8 mil- 
lion contract that will result in the 
computer-to-plate pagination of the 
Wall Street Journal and Barron’s 
magazine. 

The contract calls for the in- 
stallation of four triple-1 Newspaper 
Pagination Systems at Dow Jones’ 
four regional production sites in Chi- 
copee, Mass., Napierville, Ill., Orlan- 
do, Fla., and Palo Alto, Calif. The 
project, slated for completion by mid- 
1986, will result in the largest pagina- 
tion system yet to be installed in the 
U.S. newspaper industry. 

The Dow Jones system wil! link tri- 
ple-I’s Newspaper Pagination System 
with Dow Jones proprietary broad- 
sheet laser scanners and Chemco/ 
Dow Jones electrostatic laser 
platemakers through an Ethernet net- 
work. 

The entire system will be capable of 
producing full newspaper pages, with 
text, graphics and advertising in 
place, at the rate of one page per min- 
ute, a rate triple-I considers a break- 
through in pagination technology. 

Dow Jones will purchase a total of 
42 triple-I1 2025 Page Makeup Ter- 
minals, eight File Managers (the com- 
puters that drive the page makeup 
system), four of triple I’s newly 
developed text-to-raster converters, 
four Page Merge Units, sixteen 200 
megabyte disc storage units for the 
file managers and eight 256 megabyte 
disc drives supporting the Page Merge 
units. 

The first of the four complete sys- 
tems is scheduled for delivery in June 
to Dow Jones’ Princeton, N.J. 
engineering facility, where it will be 
tested and used for training purposes. 
It will later be shipped out to one of 
the four regional Dow Jones produc- 
tion sites. 

The contract was signed after a six 
month engineering study, conducted 
jointly by triple-I and Dow Jones 
engineers, to determine the feasiblity 
of paginating the Journal. 

The major engineering challenge, 
according to triple-I executives, was 
getting the Newspaper Pagination 
System to output pages fast enough to 





satisfy the Journal’s production re- 
quirements. 

When the Journal pages are closed 
daily, approximately 50 pages must 
be transmitted from the Dow Jones 
regional production sites to its 17 sat- 
ellite printing plants within an hour. 
That calls for a data transmission rate 
of approximately 300 million bits of 
information per minute. 

The pagination system is similar in 
design to the system now being used 
to paginate the Pasadena (Calif.) 
Star-News. Triple-I1 developed the 
new text-to-raster converter, which 
changes symbolic data used in type- 
setting operations to raster scan data 
understandable to Dow Jones direct- 
to-plate laser platemakers. It also 
developed a new Page Merger Unit, 
which captures text, graphics and dis- 
play advertising and assembles the 
rasterized page segments into broad- 
sheet laser sweeps. 

To prepare for the pagination sys- 
tem, Dow Jones engineers enhanced 
the company’s proprietary broad- 
sheet laser scanners, which are now 
used in analog mode to transmit pages 
over the Dow Jones satellite transmis- 
sion network. 

Dow Jones will modify the scanners 
to enable them to digitize, store and 
manipulate page data so it can be 
passed through the Ethernet network 
to the Page Merge Units. The scan- 
ners, which are used mostly for dis- 
play advertising, will now be able to 
communicate with one another, 
allowing Dow Jones to better coordin- 
ate the Journal’s regional advertising. 





Wall Street Journal will paginate 


Parent Dow Jones signs $8.8 million contract with triple-I; 
it will be the largest newspaper pagination system thus far 


Though the Journal does not use 
halftones in its news pages, the sys- 
tem will provide the capability to 
merge and transmit pages of text with 
all graphics and advertising in place. 

Dow Jones engineers are also mod- 
ifying the platemakers to accept 
digital input from the pagination 
system. 

The pagination system will feature 
100% redundancy, with ail Journal 
pages stored twice in case of system 
failure. 

The Journal is physically composed 
in the regional production plants 
according to dummies created by 
Journal editors in New York. None of 
the equipment is currently slated for 
installation in the Journal’s New York 
City newsroom, where Dow Jones is 
currently installing the Journal's first 
front-end system. However, the con- 
tract calls for the purchase of ten Page 
Makeup terminals that will be 
installed in Princeton, where they'll 
be used for training. 

The terminals could later be 
deployed in the New York office, 
allowing the Journal editors to com- 
pose news pages at their desks for 
transmission to the four regional com- 
posing sites and, from there, to the 17 
printing plants. 

Among the system’s capabilities 
will be the pagination, transmission 
and direct-to-plate production of both 
broadsheet pages for the Journal and 
tabloid pages for Barron’s. 

It will also be interfaced with the 
American Newspaper Publishers 

(Continued on page 35) 
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Crime news in New York City 


A look at how the city’s three largest dailies 
covered the stabbing death of a father of four 


By M.K. Guzda 


A hard-working postal employe 
who was within weeks of retiring from 
his two long-time jobs was stabbed to 
death in an apparent robbery attempt 
as he was returning home from work 
early yesterday, police said. 

‘Slain on Steps of IND Station’? — 
New York Daily News 


The killing was the second on the 
city’s subways in less than five days. 
Only last Friday, a 23-year-old father 
on his way to work was stabbed to 
death in a Brooklyn IND station. 


‘Father of 4 Stabbed to Death in IND 
Station’? — New York Post 


A 59-year-old postal employee on 
his way home from work was fatally 
stabbed in an apparent robbery 
attempt at 2:10 a.m. in the IND sub- 
way Station at 155th Street and St. 
Nicholas Avenue. The victim was 
Lawrence E. Papino, a father of four, 
who would have retired in two 
months... 


The Police Blotter — New York Times 


American Airlines to Chicago. 
Every hour from 7a.m. to9 pm 
Just like clockwork 


e Police Blotter | 
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New York Times 





The slaying of a New York City 
resident in one of the city’s 
underground transportation tunnels 
drew a mixed amount of attention to 
the problems of inadequate lighting, 
access and security from the city’s 
three largest daily newspapers. 

Rupert Murdoch’s Post, a tabloid 
characterized by imposing headlines 
and spreads portending the evils of 
metropolitan life, devoted all of page 
five on Jan. 26 and followed with a 
double-truck the next day about 
‘‘Subway Rats Who Make Crime A 
Career.”’ 

The News, a tabloid somewhat 
more restrained than the Post, ran a 
quarter-page story on page five with a 
next-day update focusing on the dank 
and dungeon-like conditions below 
ground. 

The Times, with a readership more 
upscale than that of its local com- 
petitors, ran two sentences (shown 
left) on page BS in a briefs column 
shared by reports of a 3-year-old girl 
beaten to death and a shootout 
between bank robbers and the police. 

Given the diverse coverage the 
same event received in three papers, a 
few questions arise: Does a subway 
slaying and related horrors in the 





By and large | think we 
give a fairly reasonable 
pattern of what’s going on. 
—Millones 








country’s largest and busiest city ne- 
cessitate scopic coverage? Or does 
this type of episodic reporting 
unnecessarily exacerbate fear? 

‘“‘Crime’s a fact of life in this city. 
There’s no escaping it and to ignore it 
is silly and unrealistic,’’ said Post 
editorial director Peter Faris. ‘‘It is 
not the whole paper either.”’ 

‘“Crime coverage in the Post is 
totally justified,’ agreed managing 
editor Ken Chandler. ‘‘Especially to 
people who work shifts late at night.”’ 

The slain postal worker was a ‘‘re- 
spected member of the community,” 
Faris and Chandler said, whose 
demise deserved more than just an 
incidental brief buried in the paper. 
‘‘Anyone who rides the subways is 
taking a risk,’’ Faris said. 





But are the risks commensurate 
with frightening interviews of pro- 
fessional muggers, such as the ‘‘sub- 
way rat’’ quoted in ‘‘Subway Psy- 
cho”’ who ‘‘makes 2G a week robbing 
riders’? 

‘‘The truth is, they’re there,’’ said 
Chandler, referring to underground 
crooks. ‘‘I think it’s better we make 
them (readers) aware of what’s out 
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there. If they read our stories about 
subway crime, they might become 
more security conscious.”’ 

The Post wants government offi- 
cials in both the city and state to know 
the paper is ‘‘crime conscious.’ Both 
said city officials within the Metropo- 
litan Transit Authority have been 
very cooperative by affording report- 
ers an inside look at crime, such as 
raids of subterranean ‘‘shooting 
galleries’’ where junkies sell, 
exchange and mainline drugs. But 
en should be on guard, they 
said. 

‘*We’re prodding the MTA and city 
and state governments into really 
doing something about crime in the 
subways,”’ Faris said. 

*“We’re sending a message to them. 
The Post is watching the progress,”’ 
Chandler said. ‘Basically, we give 
the most accurate, informative cover- 
age of any paper in the city.”’ 

‘*The Post flat out sensationalized it 
(the subway slaying),’’ said Bob Her- 
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Basically, we give the 
most accurate, informative 
coverage of any paper in 
the city. 


—Chandler 





bert, city editor of the New York 
News. ‘‘We have a responsibility not 
to sensationalize this stuff, not to 
exploit it. We do have an obligation to 
report it. But crime is one element of a 
very complex city.” 

Crime, Herbert continued, is the 
number one issue on the minds of 
New Yorkers. But the postal work- 
er’s death was of special significance 
to News readers. 

‘This is significant because it tells 
you something about the quality of life 
for a working man trying to make it in 
the city of New York. He was the 
quintessential working man.’’ And 
the middle-class, working person best 
describes the News’ readership. 


‘We could fill the paper with crime 
news every day, but we cover it with- 
in the context of all that happens in the 
city, like transportation, education, 
health, labor... . The News pro- 
vides the best and most responsible 
crime coverage of any paper in New 
York. That is without question.”’ 


Peter Millones, metro editor of the 
Times, echoed sentiments expressed 
by both the News and Post. Crime is 
not ‘‘the only thing happening in the 
city,”’ thus the Times tries to fit it into 
the balance of everyday coverage. An 
average of five to six homicides occur 
daily in New York City and an entire 
edition could be spent on crime news 
alone, he said, so the Times empha- 
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New York Post 
sizes those events with ‘‘stirring’’ or 
“dramatic” quality. 

‘‘We simply can’t report all the 
crimes, so we try to be highly selec- 
tive. We want to give the readers an 
idea of what crime is happening with- 
out overwhelming them. 

‘*We’re not just a local paper; we’re 
lots of things. They (the News and 
Post) don’t have that kind of mandate. 
By and large I think we give a fairly 
reasonable pattern of what’s going 
on.”” 


Millones said the other city papers 
lean toward a greater degree of crime 
reporting than his own daily. ‘“There 
are lots of different kinds of papers. 
Their (competitors) approach is to 
emphasize crime in the city.” 

Yet the News and Post contested 
Millones’ assessment. 

Faris said he thought the Times 
does not give local crime attention in 


What do the cops think? 

‘Subway crime does get a dis- 
proportionate amount of attention”’ 
said Ed Silberfarb of the Transit 
Police in New York City. ‘‘At least 
the Times doesn’t single out crime 
simply because it happens in the sub- 
way.” 

Subterranean crime was down 
11.5%, Silberfarb said, including a 
17.2% decrease in robberies — the 
number one incidence of crime in the 
subways. Major crime in the subways 
has been down 17 of the past 19 
months compared to the same months 
the previous year, he said. 

In 1983, felonies decreased by 1,768 
to 13,596; robberies by 1,167 to 5,612; 
purse snatching and pocket picking 
by 270 to 6,009. 

Other crimes of violence, such as 
felony assault, decreased by 7% from 
902 to 838, with assaults against police 
— accounting for half the 1983 
total. 

There were five homicides in all of 
1983, the lowest total in seven years, 
he said. 

“*T would have hoped that when the 
Post started its ‘Tunnels of Terror’ 
series, it would have put the crime 
problem in a more realistic perspec- 
tive. The subways are safer than the 
Streets. It’s a controlled 
environment.”’ 

















The News provides the 
best and most responsible 
crime coverage of any 
paper in New York. That is 
without question. 

—Herbert 





proportion with its incidence. ‘‘The 
Times has drifted away from the city; 
they’re more global. The drift is quite 
marked in its local news columns.”’ 

‘*The New York Times covers 
crime if it happens to upper- middle or 
upper-class people,’’ Herbert said. 
“If this (postal worker) was a guy 
who’s come in from Westchester or 
Connecticut on the train and was kill- 
ed in this jungle they call New York, 
they’d play it up. A crime story isn’t 
better because a person is a sub- 
urbanite.”’ 


AT LAST! 


A Computer Typesetting 
System Designed For 
The Smali Paper 


. . by a former publisher. Uses the 
TRS-80 Mode! li, 12 or 16, A COM- 
PLETE system that simply “plugs in” 
to your Comp. Jr, Compuwriter, Comp 
ll, Trendsetter or Unisetter. Aiso the 
Comp IV and the 4961 soon. No wires 
to hook up inside your typesetter, just 
one plug. No changes to typesetter or 
computer. Everything is included, 
nothing else to buy or learn. Com- 
puter can be located up to 1,000 feet 
away from typesetter. Use the Radio 
Shack Model 100 as a remote ter- 
minal. You buy the computer, plug 
everything in and start writing stories. 
The computer and your typesetter 
worry about the type. Install for less 
than $1,800 complete. If you think it’s 
too good to be true, check with the 
Kansas and Missouri papers now us- 
ing it daily. 


For the full story 
on RimWriter, contact: 
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316-564-3636 
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CNPA protests 
Grenada blackout 


The California Newspaper Publish- 
ers Association board of directors has 
sent a letter to President Reagan pro- 
testing the Grenada invasion news 
blackout. 

The decision to write the letter was 
voted by the board, with one dissen- 
sion, at its recent meeting in Santa 
Barbara. 

General manager and general coun- 
sel Michael B. Dorais wrote the presi- 
dent, in part: 

‘‘Judging from the comments made 
during our board discussion of this 
matter, I don’t feel that any of the 36 
directors consider their action to be a 
comment one way or the other about 
the appropriateness of the gov- 
ernment’s Grenada action other than 
with respect to the news blackout. 

**However, our directors do feel 
strongly that the news blackout 
improperly interfered with the role of 
the press in a free society.” 


Harte-Hanks 
hikes dividend 


The board of directors of Harte- 
Hanks Communications, Inc. 
announced a 16% increase in the quar- 
terly dividend paid by the company, 
raising the rate from 12.5 cents per 
share to 14.5 cents per share. 

The new quarterly rate will be re- 
flected in the dividend payable March 
19, 1984 to shareholders of record on 
March 1, 1984. This will be the 53rd 
consecutive quarterly dividend paid 
by the company and represents the 
12th increase in nine years. 


L.A. Times Fund 
awards $100,000 


The Los Angeles Times Fund has 
awarded $100,000 in capital grants to 
various organizations serving youth 
in low-income areas of Southern Cali- 
fornia. 

The grants have been distributed 
regularly since 1944, when the Times 
Fund was founded. 

Those organizations receiving aid 
this year include the Assistance 
League Girls’ Club of Hollywood; 
Boy Scouts of America; Boys and 
Girls Club of La Habra; Boys and 
Girls Club of Monterey Park; Dubnoff 
Center in North Hollywood for chil- 
dren with learning disabilities; El 








Arca social service agency in East 
Los Angeles; Parent for Disabled 
Children in Redondo Beach; Rich- 
stone Center for the Prevention of 
Child Abuse, and Woodcraft Rang- 
ers, a youth organization in Los 
Angeles. 

Funds will be used for the purchase 
of new equipment and to remodel and 
repair existing structures. 

The Times Fund was established to 
provide greater educational oppor- 
tunities, health services and rec- 
reational outlets to disadvantaged 
youngsters throughout the South- 
land. 

Revenues for the Fund are raised 
through Times sponsorship of such 
special events as the United States 
Olympic Track and Field Trials to be 
held next June, the Times/Rams 
Charity Game, the Times/United Air 
Lines Indoor Games, the Times/ 
Nissan Grand Prix of Endurance and 
the Times/Budweiser 500 Indy car 
race. 

Since its inception, the Times Fund 
has raised and distributed $12 million. 

With this money, the Fund has 
established an ongoing program of 
assistance for Southern California 
young people. Along with providing 
capital grants, the Fund has made 
possible: the original construction 
and subsequent support of two Boys’ 
and Girls’ Clubs serving low-income 
areas of Los Angeles; the distribution 
of 300 grants-in-aid each year to dis- 
advantaged high school seniors in Los 
Angeles, Orange and San Diego 
counties, and through the Los 
Angeles Times Summer Camp Fund, 
the provision of week-long cam- 
perships to disadvantaged children. 


N.C. daily enters 
videotex agreement 


Videotex America and the Durham 
Herald Company signed an agree- 
ment to explore business opportuni- 
ties for consumer and commercial 
videotex services in Durham and the 
surrounding Research Triangle area 
of North Carolina. 

The area includes Raleigh and 
Chapel Hill and has become the cen- 
ter of a growing micro-electronics 
industry. 

The Durham Herald Company pub- 
lishes the Durham Morning Herald 
and Durham Sun and is also owner/ 
operator of two radio stations in 
North Carolina. 

As part of this agreement with 


Videotex America, the Durham 
Herald Company will share the re- 
sults from Times Mirror’s 1982 
Videotex Field Trial. During the trial, 
350 Southern California households 
had access to GATEWAY™, a con- 
sumer-oriented videotex service. 

Videotex America has similar 
agreements with newspaper publish- 
ers in several markets across the U.S. 
including Atlanta, Dallas, Denver, 
Hartford, Jacksonville, Long Island, 
Minneapolis, Phoenix, Sacramento, 
San Francisco, and Washington, 
EXC. 


Committee ordered 
to open meetings 


The Moorehead Resource Manage- 
ment Committee was ordered by a 
local district court judge to open its 
meetings after the Fargo (N.D.) 
Forum filed suit in Clay County court 
charging that the committee’s closed 
sessions were in violation of Minne- 
sota’s open meetings law. 

‘Once a business issue is dis- 
cussed, that discussion is over and it 
cannot be regained. Each meeting 
held (in closed session) is a denial of 
the public’s right to know,’’ wrote 
District Judge Gaylord Saetre in issu- 
ing a temporary injunction to keep the 
meetings open. 

Saetre said the management com- 
mittee, though an advisory body, fit 
the broad definition of a government 
body covered by the open meetings 
law. 

Joe Dill, Forum editor, said the 
newspaper was reluctant to go to 
court, but was ‘‘concerned that the 
citizens of Moorehead were not 
receiving information on matters of 
vital importance to them.”’ 

The Forum suit also seeks a per- 
manent injunction against closed 
meetings and a $100 fine against each 
of the four members for each open 
meeting violation. It also seeks re- 
moval from the committee of each 
member who has violated the open 
meetings law three or more times. 


ANA chief 
to retire by ’85 


DeWitt F. Helm, Jr. has been 
named executive vice president of the 
Association of National Advertisers, 
Inc. 

The post of executive vice presi- 
dent — new to the Association — was 
established after Peter W. Allport, 
A.N.A. president, recently indicated 
his intention to retire no later than 





mid-1985. 
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News stories 
result in new trial 


Ruling that the trial court failed to 
take proper precautions to determine 
that a jury’s exposure to a newspaper 
story containing inadmissable evi- 
dence did not influence jurrors, a Cali- 
fornia appeals court reversed a con- 
viction on robbery and assault 
charges. 

The higher court cited two 
incidents of exposure to a Santa Bar- 
bara News-Press story in connection 
with the defendant, Tom W. 
Andrews. 

The first occurred during the trial 
when the paper published a story dis- 
closing that Andrews also was ‘‘fac- 
ing felony charges in Los Angeles”’ 
and that his wife already had been 
sentenced to prison in the same rob- 
bery. 

The defense attorney moved for a 
mistrial on the basis of the story but 
the motion was denied by Superior 
Court Judge Charles S. Stevens Jr. 

In the second incident, according to 
the appellate court, a copy of the 
News-Press story was submitted as 
an exhibit to support the motion for a 
mistrial. The copy was mistakenly 
sent into the jury along with other 
exhibits not introduced into evidence, 
The trial judge became aware of the 
error when a written question about 
the ‘‘other felony charges in Los 
Angeles”’ was sent out to him by the 
jury during its deliberations. 

A mistrial was again sought by the 
defense and again turned down. The 
judge, according to the appellate rul- 
ing, did not question the jurors, but 
simply admonished them to disregard 
newspaper accounts of the case. 

A new trial was ordered for 
Andrews. 


New rules 
bar reporters 


The California State Attorney 
General has ruled that highway patrol 
officers called to military plane 
crashes by federal authorities may bar 
reporters from the scene and con- 
fiscate news photos. 

Attorney General John Van de 
Kamp said in an opinion that highway 
officers can include the press under 
federal laws which allow the govern- 
ment to exclude the public from a 
‘‘national defense area.’’ The same 
laws make it a crime to photograph 
vital military equipment. 

The opinion ruled out the right of 








the press to have access under the 
First Amendment. Attorney generals’ 
opinions do not have the force of law 
but are usually followed by law 
enforcement agencies until courts 
rule on the issue. 

Van de Kamp’s opinion stemmed 
from the two plane crashes in 1982. In 
both instances, the Air Force asked 
the California Highway Patrol to help 
seal off the area. 


Deputy Attorney General Ronald 
Weiskopf said the news media were 
kept from the area because it had not 
been determined whether classified 
materials were in the wreckage. 


Terry Francke, iegal counsel for the 
California Newspaper Publishers 
Association, said CNPA had not seen 
the opinion but he noted that a chal- 
lenge to it would be difficult because 
the military probably has the right to 
bar the news media from such scenes 
under federal law. 

‘*It would be a question of changing 
federal law or getting the state law 
changed that allows the highway 
patrol to carry out federal 
directives,’’ he explained. 


Landon opens 
Houston office 


Landon Associates, Inc. has 
opened a Houston office and added 
four people in Texas. 

Jim Lavender, Dallas, has been 
promoted to a new position of 
Southwest district manager. He will 
direct the sales efforts of Landon rep- 
resented newspapers in Texas, New 
Mexico, Arkansas and Oklahoma. 

A new sales representative has 
been named for Landon’s Dallas 
office and a second person will be 
named in the near future. In addition, 
a sales-service representative has 
been added to the Dallas office. 

Forrest Boaz joins Landon with 
sales management experience at Tul- 
sa Newspapers, Dallas Morning 
News, The Austin Group, as well as 
Branham/Newspaper sales and The 
Papert Company. Boaz has been 
assigned to Oklahoma markets. 

Don Johnson had been a media 
planner at Bozell and Jacobs in Dallas 
prior to being selected for the Dallas 
sales-service position. 

The new Houston office will be 
managed by Jo Pearse, former super- 
visor of the Houston Post general 
advertising department. Her sales 
territory will include southern Texas 
markets. 





Boston daily 
gives $100,000 


One year to date after News Amer- 
ica assumed publication of the Boston 
Herald, the Herald announced a 
$100,000 contribution to The Genesis 
Dollar Fund. The Genesis Fund 
serves New England Medical Cen- 
ter’s Floating Hospital by helping 
children born with birth defects. 

The $100,000 figure results from a 
holiday fund-raising campaign which 
was supported by WNEV-tv (7), the 
Greater Boston business community 
and hundreds of thousands of Heraid 
readers. 

More than $60,000 was generated 
by the Herald’s ‘‘Great Cabbage 
Patch Giveaway”’ in which the news- 
paper asked for voluntary contribu- 
tions along with contest entries. One 
hundred rare ‘‘Cabbage Patch Kids’’ 
were awarded to winners drawn from 
more than 150,000 entries. 

Another facet of the campaign 
involved 18 ‘‘celebrity sells’’ in which 
local tv, radio and sports personalities 
sold autographed copies of the 
Herald, raising $3,000. All proceeds 
were donated to The Genesis Dollar 
Fund. 


Wash. Post honors 
area schoolteachers 


Fifteen Washington area 
schoolteachers were honored at a re- 
cent ceremony at the Washington 
Post as the first recipients of the 
annual Agnes Meyer Outstanding 
Teacher Awards. 

The awards carry a $2,000 prize for 
a teacher in each of the i2 school 
jurisdictions in the Post's metropoli- 
tan area. 

The awards were named for Post 
board chairman Katharine Graham's 
mother, the late Agnes Meyer, a sup- 
porter of public education, in com- 
memoration of the 50th anniversary 
of the purchase of the Washington 
Post by her husband, Eugene Meyer. 
Meyer purchased the Post on June 1, 
1933 at a bankruptcy auction for 
$825,000. He was publisher of the 
Post from 1933 until 1946. 

The purposes of the awards are to 
reward excellence in teaching, and to 
encourage creative and quality 
instruction, the development of posi- 
tive environments for learning, and 
substantive contribution to the 
improvement of public education in 
Washington area schools. 
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Study says CNN 
beats the networks 


The Cable News Network (CNN) 
outperformed the three broadcast 
networks in covering business and 
economic news on its general evening 
news program, according to a con- 
tent-analysis study by The Media 
Institute. 

The study, titled CNN vs. the Net- 
works: Is More News Better News?, 
compared CNN’s two-hour week- 
night news show, Primenews, with 
the half-hour news programs on ABC, 
CBS, and NBC. It measured four 
criteria: balance, sensationalism, 
depth of coverage, and news priority. 

CNN’s business and economic 
news coverage was found more ba- 
lanced and less sensational. The net- 
works displayed a slight edge in depth 
of coverage, while there was no sig- 
nificant difference between CNN and 
the networks in the priorities assigned 
business and economic news stories. 

Because CNN surpassed network 
averages in two important categories, 
balance and sensationalism, the study 
concludes that the business and eco- 
nomic coverage of CNN’s nightly 
news program was generally superior 
to the average of comparable network 
coverage. 

The study examined over 37 hours 
of news time on CNN and the three 
broadcast networks during the sum- 
mer and fall of 1982. 


Poynter Fund 
starts fellowship 


The Poynter Fund has established a 
fellowship in marine science at the 
University of South Florida (USF) in 
honor of John B. Lake, publisher of 
the St Petersburg Times and Evening 
Independent. 


The $5,000 John B. Lake Fellow- 
ship will awarded annually to an out- 
standing graduate student studying 
marine science at USF’s St. Peters- 
burg campus, according to Times edi- 
tor and president Eugene C. Pat- 
terson. 


The Poynter Fund, a philanthropic 
organization, was formed 20 years 
ago by the late Nelson Poynter, for- 
mer chairman of the board of the 


Times and Independent. Like Poyn- 
ter before him, Lake has been com- 
mitted to expansion of USF’s St. 
Petersburg Campus and the marine 
science program. 





Times Publishing Co., owner of the, 





Letter writers 
honored in Fla. 


Seventy-five authors of the best let- 
ters-to-the editor this past year were 
honored recently at the Orlando 
(Fla.) Sentinel’s fifth annual Letter 
Writers’ Forum. 

Although 12,000 letters are 
received each year, only about 20% of 
these are printed in the newspaper. 
And of those which do make it to 
print, only the best written ones 
receive a small star at the beginning of 
the letter which signifies it as out- 
standing in clarity and strength of 
argument. 

Those honored were treated to a 
dinner and a debate on Proposition I, 
a revenue-limiting constitutional 
amendment which may be voted on in 
Florida next year. Representing the 
proposition was Ed Havill, Lake 
County tax assessor; opposing the 
proposed law was Jacksonville State 
Representative Steve Pajcic. After 
the debate, letter writers took the 
floor to lend their support or to 
denounce the proposal. 

Associate editor John Haile served 
as moderator for the evening. 


Orlando daily 
sponsors seminar 


Seventy-two junior and senior high 
school teachers joined the 291 stu- 
dents from their schools and others to 
hear 11 staff members from the Orlan- 
do (Fla.) Sentinel expound on writing, 
graphics, photography, production 
and ad sales at a day-long event. 

Moderated by the Sentinel’s man- 
aging editor, Bill Dunn, speakers 
included a panel of three writers, the 
editorial art manager, the newsphoto 
chief, the production manager/pre- 
press and the retail advertising sales 
manager. 

Eighty schools from six Central 
Florida counties participated in the 
program. Each school could send as 
many journalism and yearbook stu- 
dents as it wished (the average was 
three to five students) to the hands-on 
workshop. Each session lasted 
approximately 40 minutes and snacks 
and lunch were served. 

Thirty-two percent found the 
design segment of the workshop most 
helpful, followed by photography, 
27%, and writing 25%. Ninety-seven 
percent felt they learned something at 
the workshop that they could apply to 
the production of their school news- 
paper or yearbook. 


Sawyer names 
vice presidents 


Sawyer-Ferguson-Walker Com- 
pany, Inc. has named Charles S. 
McKeown, Chicago regional mana- 
ger, and Ronald M. Simpson, Miami 
regional manager, vice presidents. of 
the company. 

McKeown, with Sawyer- 
Ferguson-Walker over 11 years, 
started with the company in its Phil- 
adelphia office. 

Simpson, with Sawyer-Ferguson- 
Walker over 10 years, moved to the 
Miami office from the Chicago office 
in 1982. 


Student mag sued 
for $80 million 


A University of Santa Clara student 
magazine has been sued for $80 mil- 
lion by an Atherton, Calif. business- 
man, who claims he was libeled when 
the publication described him as 
‘*crooked’’ for allegedly paying a 
University of San Francisco basket- 
ball star for work never done. 

J. Luis Zabala, a University of San 
Francisco alumnus, charges that an 
article in The Owl headlined ‘‘The 
Student-Athlete Hoax,’’ discussed 
Zabala’s relationship with basketball 
player Quentin Dailey, now with the 
Chicago Bulls. 

The story in the spring, 1983 edition 
repeated what Dailey had said in a 
July, 1982, Sports Illustrated piece— 
that he had collected money but did 
not report for work at Zabala’a elec- 
trical supply firm. 

But The Owl story said: 

‘*A similar example of distorted 
perspective comes from Luis Zabala, 
the wealthy and crooked alumnus 
who paid Quentin Dailey for a non- 
existent job .. . Zabala exemplifies 
the narrow-mindedness that results 
from over-emphasizing athletics.”’ 

Zabala, a long-time USF financial 
booster, termed the statements false. 


D.C. daily uses 
courtesy titles 


The Washington Times has begun 
using courtesy titles to refer to those 
whom it writes about. 

Courtesy titles are used at certain 
newspapers, among them the Wall 
Street Journal, New York Times and 





the Baltimore Sun. 
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New rotogravure 
magazine debuts 


The San Jose Mercury News has 
introduced a new rotogravure 
magazine on high-quality paper. 

Named West, the magazine is Pa- 
rade-sized and printed on super- 
calendared rotogravure stock by San 
Jose Graphics. It has a circulation of 
more than 300,000. 

West will pay particular attention to 
stories coming out of Silicon Valley. 
Its first feature, ‘What Went Wrong 
at Atari,’ was an inside look at War- 
ner Communications. 

Mercury News publisher P. 
Anthony Ridder pointed out that an 
increased staff designed and 
developed the new magazine, which 
replaced an earlier magazine called 
Cal Today. West edtitor Jeffrey 
Klein, formerly of San Francisco city 
magazine, also raised freelance writ- 
ing and illustration rates sub- 
stantially. 

West will run weekly features on 
fashion, food or interior design. An 
original interview with a national 
celebrity will lead the magazine each 
week. Writers and illustrators of 
national reputation will supplement 
the work of the magazine’s staff writ- 
ers and photographers. 

Other key editors of the magazine 
include Robert Thompson, managing 
editor; Carol Doup Muller, assistant 
editor; and Veronique Vienne, art 
director. 


Libel study finds 
dismiss motions 
often successful 


Media defendants in libel actions 
who enter pre-trial motions to dismiss 
in the earliest stages of litigation are 
successful in stopping the action in 
two out of three cases, reported the 
Libel Defense and Resource Center in 
New York. 

The LDRC said that if partial grants 
are included, trial courts agree to dis- 
miss at least some claims, litigants, or 
legal issues in more than three out of 
four libel cases. 

LRDC made these findings known 
in a new 62-page study involving 95 
cases in which motions to dismiss 
were entered by the media 
defendants. 

‘*The motion to dismiss procedure 
is an important one for media 
defendants,’” LDRC said, adding its 
new study ‘‘documents empirically 
what has been widely recognized — 








that a great many libel complaints are 
legally deficient and that such merit- 
less cases can and should be disposed 
of in the earliest possible stages of the 
litigation.” 

LDRC said the importance of the 
motion to dismiss is further 
underscored in light of the fact that 
the media have “‘lost almost 9 out of 
10”’ libel cases that go to jury trials. 
However, LDRC noted that on the 
brighter side, about four out of five of 
these adverse judgments are later re- 
versed on appeal. 

The LDRC study found that 
defense success rates on dismissal 
motions did not vary significantly 
between state and federal courts (70% 
vs. 66%), or between public and pri- 
vate figure actions (65% vs. 74%). The 
dismissal rate was 67% in cases where 
the plaintiff's status was unclear or 
undecided, LDRC said. 

‘‘While the First Amendment has 
not been widely recognized as 
supporting a special procedural rule 
favoring motions to dismiss in media 
libel and privacy actions, a small num- 
ber of the cases studied recognized 
such a special rule,’> LDRC said. 

‘‘Numerous other cases adverted 
to First Amendment principles in con- 
nection with substantive considera- 
tion of the legal bases asserted in sup- 
port of the motion to dismiss—e.g., 
on issues such as jurisdiction, 
defamatory meaning and con- 
stitutionally protected opinion.”’ 


Simmons surveys 
coilege market 


About 58% of college students sur- 
veyed read the previous day’s edition 
of their campus newspaper, accord- 
ing to a new study by Simmons Mar- 
ket Research Bureau. 

The study’s question format may 
have disadvantaged college newspap- 
ers which are not daily, so the 58% 
figure may be somewhat low. Past 
Belden studies of college newspapers 
claim an 87% readership in the last 
seven days. 

Simmons found that the Sunday 
and weekend editions of local non- 
campus newspapers tallied a 66% 
readership rate. 

Also contained in the study are sta- 
tistics about other media, product us- 
age, and sports participation. 

There are approximately 12.4 mil- 
lion collegians—including almost 4.5 
million full-time, four-year 
undergraduates and about 7.9 million 
graduate, part-time, vocational, and 
junior college students. 





Lee introduces 
audio service 


With the inauguration of audiotext 
services in the Los Angeles market in 
conjunction with the Los Angeles 
Times, the formation of the Call-It 
Company was announced by Lioyd 
G. Schermer, president of Lee Enter- 
prises, Inc. of Davenport, Iowa. 

Call-It Co. will provide audiotext 
services in the top 150 markets of the 
United States, and is a joint venture 
with the Audichron Company, Atlan- 
ta, Georgia. 

The company is setting up a nation- 
wide network to provide a large num- 
ber of audio text services by working 
with local newspapers. 

The local newspapers will promote 
each service by publishing 
information notices. For example, 
SportsCal! will offer news on major 
national sporting events. 

One-minute passive audiotext 
announcements of information, such 
as time, weather, sports, etc. are 
planned to be provided to callers on a 
local call basis for a fee within the 
Local Access Transport Area of each 
of the top 150 markets. Such Services 
will be provided under sponsor- 
selected price tariffs filed by each 
individual Bell telephone Basic 
Operating Company with the appro- 
priate Public Service Commission in 
the market area in which they oper- 
ate. 

Updating the different programs 
depending upon its content may occur 
from every 15 minutes to once each 
day. This will extend the newspaper's 
service to its customers by filling in 
timely news events between editions. 

Schermer stated there will be start- 
up costs but he does not believe at this 
time the formation and operation of 
Call-It Co. will have any material 
effect upon the financial results of Lee 
Enterprises this fiscal year. 


L.A. Times runs 
306 page edition 


On Dec. 15, the Los Angeles Times 
published a record-breaking weekday 
edition of 306 full-run pages. The 
newspaper’s Orange County Edition 
carried 336 pages, and its San Diego 
County Edition, 314. 

The record issue carried almost a 
half-million full-run lines of advertis- 
ing — up 60,572 from the same day 
last year. 

The Times set a new Sunday record 
on Dec. 4, when it published 674 full- 
run pages. 
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Appointed vice presidents of 
Newsday, Long Island, are circula- 
tion director VINCENT C. BORDASH 
and advertising director EUGENE P. 
HIGGINS. 

Bordash is a Newsday ‘“‘original,”’ 
having joined the paper a month 
before publication began and holding 
a number of circulation management 
posts since then. Higgins joined the 
sales staff in 1951 and held advertising 
management posts before being 
named advertising director in 1971. 

ek ek 

CHRIS FRUITRICH has been named 
news editor of The Olympian, Olym- 
pia, Wash. During his 15 years at The 
Olympian, Fruitrich has served in 
various editing posts, including 
weekend editions editor and city 
editor. 

Ep ARNONE was named city editor. 
He joined The Olympian five years 
ago as an education writer after three 
years at the University of Denver 
where he did his master’s studies in 
mass communications and was an ad- 
junct faculty member. The past two 
years he has been magazine editor for 
The Olympian. 





FCC OPENS 
LOW POWER 
TELEVISION 
APPLICATION 
FILINGS 
NATIONWIDE! 


All Cities-All Tiers 
open for Applications 
until March 8 


4S «> 
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Complete application preparation from 
the Nation’s Largest Communications 
Consulting firm. $2-$4,000. 





Edward M. Johnson 


& Associates Inc. 


Suite 450, One Régency Square, 
Knoxville . Tennessee 37915 


[615] 521-6464 
Washington,-D.C. [202] 775-1802 








FRANK WHITTAKER, who joined the 
Toronto Star 11 years ago as an assis- 
tant district representative in circula- 
tion, was promoted to assistant 
circulation director. Previously he 
had served in planning and then as 
assistant marketing director. 

Se ee 

The Long Beach (Calif.) Press Tele- 
gram has announced three newsroom 
changes. JIM NOLAN has been named 
assistant managing editor; TIM 
NEAGLE, Sunday editor; and Bubp 
WorsHAM, night news editor. Nolan, 
who joined the paper in April, 1982, 
moved up from executive city editor. 
Neagle was formerly assistant city 
editor and Worsham switched from 
afternoon news editor. 

ee 

RANDOLPH N. CHAPMAN, formerly 
advertising director of the Fremont 
News-Messenger and Port Clinton 
News-Herald, both newspapers own- 
ed by Gannett Co. in Ohio, was 
named advertising director of Gan- 
nett’s Elmira(N.Y.) Star-Gazette and 
Sunday Telegram. He succeeded 
JANET KRAUSE, who became pub- 
lisher of the Niagara Falls (N.Y.) 
Gazette in December. 

PATRICIA FOSTER, an assistant 
news editor, was promoted to fea- 
tures editor at the Elmira newspap- 
ers. x 


eee 
RICHARD A. LEvy joined the crea- 
tive department of D’Arcy- 
MacManus & Masius, St. Louis, as a 
copywriter. He previously was with 
W.B. Doner & Co. Advertising in 


Baltimore. 
* Ox 


BRUCE KOON has been named busi- 
ness editor of the San Francisco 
Examiner, where he began his career 
as a reporter. He has been business 
editor of the Oakland Tribune and 
previously worked for the Wall Street 
Journal, San Francisco Chronicle 
and the defunct National Observer. 


JOE GutryY has been appointed 
opinion-editorial page editor of the 
Tampa Tribune. With The Tribune 
Company since 1971, he began at the 
Tampa Times and when the news- 
paper ceased publication in 1982 
joined the sister paper’s staff and soon 
was promoted to night city editor. 

Guidry’s promotion to the newly 
created post of op-ed page editor pre- 
cipitated other promotions at the Tri- 
bune. KAREN WOLFSON, bureau chief 
of the Northwest edition, replaced 
Guidry as night city editor; and BILL 
BEVINS, bureau chief for the East Hill- 
sborough edition was reassigned to 
replace Wolfson. 

DONNA NEWSOME, city desk repor- 
ter, assumed Bevins former duties at 
East Hillsborough. 

ie ae 


DAVID FURNAS, vice president of 
public affairs for the Wichita Area 
Chamber of Commerce, has been 
appointed executive director of the 
Kansas Press Association, Topeka. 
Furnas is a former public affairs 
director for the city of Wichita and 
was a city hall reporter for the Wichita 
Eagle-Beacon. 

DON FITZGERALD, current KPA 
executive director, remains as a con- 
sultant until his retirement April 30. 

Say A 

EARL Rusu, formerly with the Los 
Angeles Times, has been appointed 
advertising director of the Winston- 
Salem Journal and the Sentinel. He 
has worked at the Hollywood Citizen 
News as layout manager and was with 
the Los Angeles Daily News and its 
predecessor newspapers for 11 years. 


Bh Oe. 

JAN GOLDBERG CURRAN has joined 
DJH & Associates Public Relations, 
Lafayette, Calif. An author and form- 
er Lesher Communications col- 
umnist, she has been a public rela- 
tions consultant and publicist for 14 
years. 
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TOP OFFICERS elected by the New England Press Association 
(from left to right) include James Wilson, co-publisher, Wilson 
Publishing Co., Wakefield, R.!., second vice president; Jacob 
Burghardt, publisher, Carroll County independent, Center 
Ossipee, N.H., first vice president; and Loren Ghiglione, editor 
and publisher, Southbridge (Mass.) News, president. Also, 
elected secretary-treasurer was Sam Roberts, publisher, Lincoln 
County News, Damariscotta, Me. The immediate past president 
is Robert Estabrook, publisher, the Lakeville (Conn.) Journal. 





ROBERT G. CLERC was named busi- 
ness editor of the Cincinnati Enquir- 
er. He has served as an editorial writ- 
er since 1970, concentrating on state 
and local issues for the editorial page 
department. 

ee! re 

HERB FRAZIER has been promoted 
to assistant news editor of The State, 
Columbia, S.C. He joined the news- 
paper 11 years ago and left briefly to 
work at the New Orleans Times 
Picayune and returned to continue in 
a number of assignments, including 
bureau reporter in the Newberry 
bureau. 

ee. 

The Houston Post has combined its 
promotion and research departments 
with MICHAEL KLEIBRINK, formerly 
research director, being named 
director of promotion and research. 
The newspaper was recently acquired 
by the Toronto Sun Company, and the 
new department has responsibility for 
promotion, public service, NIE, 
media advertising and marketing 
research. 

Promotion and public service 
events will be spearheaded by SHAR- 
ON BAYER, who was named promo- 
tion manager. 

RICHARD PUTNEY will be in charge 
of creative design and production as 
special projects manager. 

As part of the restructuring, 
HOWARD SHORT was named creative 
director heading up the art 
department, which becomes part of 
the advertising division supervised by 
JERRY D. BURTON, director. 


GAIL MCLAUGHLIN was named 
library consultant for VU/Text 
Information Services, Inc., Knight- 
Ridder’s Philadelphia-based electron- 
ic database service. She will provide 
assistance to the library and editorial 
staffs of the newspapers for which the 
service establishes computerized 
databases. 


* * * 


Puitie M. READ was named news 
editor of the Paterson (N.J.) News. 


TERRY L. DEVASSIE has been 
named assistant circulation director 
of The Dispatch Printing Co. , publish- 
ers of the Columbus Dispatch and 
agent for the Columbus Citizen- 
Journal. He will be responsible for 
sales and distribution of the Dispatch 
and Citizen-Journal. DeVassie began 
his career with the Dispatch in 1952 as 
a carrier and his most recent position 
was circulation manager. 

... Hae 

Promotions at the Red Bank (N.J.) 
Daily and Sunday Register include: 
TOM DONAHUE to director of market- 
ing and advertising; MARJORE SMITH 
to manager-national and local retail 
sales; BARBARA MUTUSCAK to man- 
ager-department and chain store and 
zone sales, and BERNICE FAMULARY 
to manager-advertising services and 
special sections. 

oo. 9 

MICHAEL J. O’NEILL was named 
senior vice president, advertising, 
CBS Magazines. He formerly was 
vice president, group publisher. 
O’ Neill earlier in his career was with 
Look magazine, Young & Rubicam, 
Inc. and Triangle Publications, where 
he was national advertising manager 
of the Philadelphia Inquirer and 
advertising director of TV Guide. 


oe 8 

KEVIN J. KELLY, formerly with 
Landon Associates, Boston, was 
named advertising director of the 
Lynn (Mass.) Daily Evening Item. 
Previously Kelly was associated for 
17 years with the Boston Record- 
American and the Boston Herald- 
American. 

(Continued on page 28) 








FROM AFGHANISTAN ... 


“,. badly motivated and unprepared for 
guerrilla warfare in rugged, moun- 
tainous terrain, the Soviet Army has failed 
to make any significant headway against 


the mujahedin in nearly four years of 
fighting. Instead, it has become bogged 
down in an open-ended stalemate against 
bands of disorganized, lightiy armed Is- 
lamic warriors whose main weapons are 
courage and fierce dedication to their 


cause.” 


—William Branigin, Washington Post Foreign Correspondent. 


Read him in the 
LOS ANGELES TIMES-WASHINGTON POST NEWS SERVICE 
1150 15th St. NW, Washington, DC 20071 
(202) 334-6173 
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RICHARD BILOTTI, former presi- 
dent and publisher of the Gloucester 
County Times, Woodbury, N.J., is 
the newly named publisher of the 
Trenton (N.J.) Times. 

Bilotti will supervise the paper’s 
over-all operations, working with 
MICHAEL H. Moore, who was named 
president of the Times last December 
as the head of a new top management 
team of the Allbritton Com- 
munications Company’s newspaper. 

Bilotti has been president and pub- 
lisher of the Gloucester County 
Times, then a part of the Harte-Hanks 
| Communications, Inc., since August 
of 1981 and two years previously was 
editor. Earlier he was editor of the 
Cleveland Plain Dealer’s Sunday 
magazine from 1975 to 1979 and prior 
to that worked for the Associated 
Press, the Newark Evening News and 
the Newark Star-Ledger. 

ee ee 

MARY DEIBEL has succeeded Mor- 
RIS CUNNINGHAM as chief of the Mem- 
phis Commercial Appeal’s bureau in 
Washington. She has been on the 
capital bureau staff two years and is 
joined by JAMES W. BROSNAN, who 
moved to Washington from the Nash- 
ville bureau. 


Brosnan Deibel 

With the newspapers since 1976, 
Deibel has served as a reporter and 
editorial writer. 

Cunningham has retired. He had 
been with the newspaper since 1945 
and was chief of the Nashville bureau 
until he moved to Washington in 1953. 

Brosnan joined the newspaper staff 
in the Martin, Tenn., bureau and then 
moved to Memphis as assistant Tri- 
State editor. He was assigned to the 
Nashville bureau in 1979. 

PHILIP ASHFORD, who has covered 
city elections and police for the urban 
affairs desk since joining the Com- 
mercial Appeal last August, replaces 
Brosnan in Nashville. 

MICHAEL DONAHUE joined the arts/ 
entertainment staff. He previously 
was art columnist and writer for the 
defunct Memphis Press-Scimitar. 





PROMOTED —— 


Tom Strongman has been named 
director of photography for the Kan- 
sas City Star and Times. 


Strongman, with the Star for five 
years, has served as assistant photo 
editor, art director of Star Magazine, 
and most recently as assistant photo 
editor/features and lab chief. 


He worked for newspapers in Col- 
orado Springs and Denver before 
moving to Kansas City. 


wii 





PAUL AYARS has been named news 
editor of the Pittsburgh Post-Gazette. 
He succeeds NICK WALLACE, who 
rétired after 36 years with the news- 
paper. 

Other appointments announced by 
editor JOHN G. CRAIG JR. include: 

JOHN BRONSON, formerly day su- 
pervisor of the Associated Press 
bureau in Pittsburgh, to business 
editor. 

WOODENE MERRIMAN, Better Liv- 
ing editor since going to the paper in 
1977 from the McKeesport (Pa.) Daily 
News, to assistant city editor in 
charge of zone coverage. 

LILLIAN SWANSON, who has been 
with the Associated Press and United 
Press International in Pittsburgh dur- 
ing the last nine years, also was 
named an assistant city editor to su- 
pervise the general assignment staff. 

RON WEISKIND, entertainment edi- 
tor of the Lorrain (Ohio) Journal 
before joining the Post-Gazette in 
1980, was named radio-tv writer to 
succeed WIN FANNING, who retired 
after 32 years with the newspaper. 


Se Se, 


RICHARD W. LARSEN has been 
appointed an associate editor and 
assigned to the editorial department 
staff of the Seattle Times. During his 
tenure in the news department, he 
served as the principal political writer 
for 13 years, shifting later to reporting 
in other areas. 


* * * 


PAUL BONNERUP, publisher of the 
Orange Park (Fla.) Clay Today, was 
named publisher of the Griffin (Ga.) 
Daily News. He succeeds QUIMBY 
MELTON III, who resigned. Melton 
had been publisher since Thomson 
Newspapers purchased the news- 
paper. 


THOMAS D’EVELYN has been 
appointed book editor of The Chris- 
tian Science Monitor, Boston. D’ Eve- 
lyn will direct the Monitor’s expanded 
coverage of books. He is a poet and 
taught writing and literature at the 
University of California-Berkeley 
while earning a Ph.D. 

eee 

CHARLEY D. BOLES was appointed 
circulation manager of the Dallas 
Times Herald. With the newspaper 
for 15 years, Boles most recently has 
served as metro circulation manager. 

ase 


EDWARD L. BERTOLLO JR. has been 
appointed national/co-op manager of 
the Union Leader and New Hamp- 
shire Sunday News, Manchester, 
N.H. He was co-op advertising mana- 
ger of the Bloomsburg (Pa.) Press- 
Enterprise. 

a oP 

WILLIAM P. RIDENOUR, advertising 
director for the San Bernardino Sun, 
was named director of marketing and 
sales for the Tacoma (Wash.) News 
Tribune. Ridenour had been em- 
ployed by the Sun since 1954 with 
exception ofa brief assignment for the 
Gannett Co. at the New Mexican, 
Santa Fe. 

a oe 

Management promotions in the 
Detroit News circulation department 
include: 

JAMES E. MYERS, to the newly- 
created position of circulation mana- 
ger. A 30-year veteran with the news- 
paper, he most recently worked as 
city circulation manager. 

MARTIN HOPKINS was named trans- 
portation manager, having most re- 
cently been circulation supervisor. 

JOHN MORE was promoted to the 
new post of home delivery manager 
from suburban circulation manager. 
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“‘Ben J. Pascual Day’’ began at 7:30 
in the morning, when the circulation 
training manager of the Tampa Tri- 
bune was chauffered from his home to 
a special breakfast with his staff. 

Parties with various divisions of the 
circulation department filled the day 
until 4:00 in the afternoon and then 
came a reception for all employees in 
The Tribune Company auditorium in 
Pascual’s honor, followed by a dinner 
and special presentation. 


The celebration marked Pascual’s 
retirement after more than 50 years in 
the Tampa newspaper industry. He 
was retiring at the end of 1983, having 
begun his career at the age of 12 asa 
carrier for the Tampa Times. After 
graduating from high school in 1931 he 
became the first carrier ever to be pro- 
moted to a office clerical job. 


Following U.S. Army service as a 
medical officer in Germany and 
France during World War II he re- 
turned to the Tampa Times and soon 
was promoted to city circulation man- 
ager. 

Beginning in 1950 he spent two 
years with the U.S. Army in Korea, 
returning to the Times and holding 
various city and state circulation 
positions until the Times was pur- 
chased by The Tribune Company 
when he became liaison between the 
companies working in both newspap- 
ers’ circulation. 

In 1977 he was promoted to circula- 
tion training manager. The Southern 
Circulation Manager’s Association 
recently awarded lifetime member- 
ship and its Presidential Award to the 
circulation veteran. 


BEN J. 
| PASCUAL 





JEFF BREDENBERG was appointed 
editor-in-chief of St. Louis Weekly. 
He has worked in the features 
departments of the defunct Chicago 
Daily News and the Chicago Sun- 
Times and earlier at the Burlington 
(Vt.) Free Press, the Fort Myers 
(Fla.) News-Press and the Raleigh 
(N.C.) News & Observer. 


DAVID BREWSTER, editor of The 
Weekly, a Seattle news magazine, is 
author of the 1984 edition of” The Best 
Places, a guidebook to Washington, 
Oregon, and British Columbia. 

Brewster, who also wrote Seattle 
Best Places, has been reviewing 
restaurants and writing about tourism 
in the Northwest for 14 years. Both 
books are published by Sasquatch 
Publishing Co., Seattle. 

o* wig 


DIANE BENNETT was promoted to 
business manager of New Jersey 
Monthly, Morristown. 

ee 

W. STEPHEN BURGESS, general 
manager of the Decatur (Ill.) Herald 
& Review, was named publisher of the 
Southern Illinoisan, Carbondale, Ill. 
He succeeded JOHN C. GARDNER, 
who moved to publisher of the Quad- 
City Times, Davenport, where he suc- 
ceeded RON RICKMAN, who was 
named a Lee Enterprises, Inc., vice 
president. 

SANDERS HOOK, publisher of the 
Bismarck (N.D.) Tribune, was named 
publisher of the Decatur Herald & 
Review. He succeeded WAYNE 
SCHILE, who was recently named a 
Lee vice president. The newspapers 
in Davenport, Bismarck, Decatur and 
Carbondale are all Lee publications. 


GAN WE TALK? 
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Courtroom Cameras 
permitted in Kansas 


Use of cameras and tape recorders 
are being permitted in coverage of 
court trials in four Kansas judicial dis- 
tricts as part of a one-year experiment 
announced by the state Supreme 
Court. 

The experiment began Jan. 1, and 
will run through Dec. 31. It will make 
Kansas the 15th state to permit 
photographic coverage of trial courts 
on an experimental basis. Twenty-six 
states now allow cameras and tape 
recorders in courtrooms under per- 
manent rules. — AP 


Laundry room fire 
at Okla. daily 


Lint that accumulated in a dryer in 
the laundry room of The Oklahoma 
Publishing Co., Oklahoma City, 
caused a damaging fire December 20. 

Ray Jay, building maintenance 
director, said that a $6,000 dryer was 
destroyed. 

A fire chief said that flames spread 
from one dryer through the ventila- 
tion duct to an adjoining dryer. No 
one was injured. 


Baltimore daily 
switches agencies 


The Baltimore (Md.) News Amer- 
ican has tapped J.D. Mathis & Com- 
pany, Baltimore, to handle all 
advertising, effective January 1, 1984, 
for Sportsfirst, the News Advertiser 
and any new properties the company 
may start, according to publisher 
Maury Sparby. 

Included in the account assignment 
will be radio, television and col- 
lateral. 

Agency president Jim Mathis work- 
ed with the News American when he 
was a partner in Mathis, Burden & 
Charles (now Trahan, Burden & 
Charles), and that agency handles the 
account. The previous agency was 
Smith, Burke & Azzam. 


New name for 
broadcast firm 


Media General will change the 
name of its wholly owned subsidiary 
in Memphis, the William B. Taner 








Company, to Media General Broad- 
cast Services, Inc. 

Two executive changes were also 
announced. James A. Linen, IV, who 
has been serving as president and 
chief executive officer of the sub- 
sidiary, was elected chairman and 
chief executive officer — and L. 
Donald Robinson was elected presi- 
dent — of Media General Broadcast 
Services, Inc. 


L.A. Times opens 
Atlanta bureau 


To strengthen its coverage of the 
South, the Los Angeles Times opened 
a news bureau in Atlanta, Ga. 

Peter J. Boyer, a staff writer for the 
Times’ Calendar (entertainment) sec- 
tion since 1981, was named head of 
the bureau. Prior to joining the Times, 
Boyer worked for the Associated 
Press in Los Angeles as a reporter 
(1976 -79) and as a daily tv columnist 
for AP from 1979-81. 

The addition of the Atlanta bureau 
brings the number of Times domestic 
news bureaus to 13. 


Calif. papers hit 
with libel suits 


Two California newspapers, the 
Riverside Press-Enterprise and the 
weekly Montclarion in Oakland, have 
been hit with recent libel suits. 

Raul Lopez, former director of the 
Riverside Municipal Museum, is 
seeking general and punitive damages 
totaling more than $3.5 million against 
the Press-Enterprise and reporter 
Scott Zonder. The suit is based on a 
story reporting allegations of sexual 
harassment by Lopez. 

A police investigator was quoted in 
Zonder’s articles as saying that mis- 
demeanor battery charges could have 
been filed against Lopez but for the 
statute of limitations. 

Lopez resigned his post and is suing 
two museum staff members for slan- 
der and the city for allegedly violating 
his civil rights in forcing him to resign. 

In Oakland, six persons associated 
with a chain of private facilities for 
treating emotionally disturbed chil- 
dren are asking $600,000 from the 
Montclarion based on a story report- 
ing allegations of improprieties made 
by two former employees of the 
facilities. 

The suit stated that the story 
alleged that St. George Homes kept 
patients in substandard conditions. It 
further claims the story characterized 
the plaintiffs as ‘‘frauds, cultists, 


lawbreakers and unfit for their profes- 
sion.” 


One-order, one-bill 
system in Virginia 


Virginia newspapers are gearing up 
a one-order, one-bill advertising serv- 
ice with the appointment of an 
advertising director for Virginia Press 
Services, an affiliate of the Virginia 
Press Association. 

Charles C. Couch, former national 
advertising sales representative 
based in Raleigh, N.C., began as 
advertising director for VPS on Jan. 3. 
Couch previously worked with Land- 
on Associates Inc., a national 
advertising representative firm, in 
Virginia and North Carolina. 

In the new position, Couch is 
responsible for promoting and 
soliciting advertising for Virginia 
newspapers through the association’s 
established advertising order service. 
One contact can arrange an advertis- 
ing order, prompt tearsheeting, a 
single bill and payment procedure. 
The service has been established for 
more than 30 years but has not been 
represented by a sales staff member 
until the present appointment. 

Couch will report to VPA/VPS 
executive manager Ray Carlsen and 
be headquartered in the VPA/VPS 
office at 300 W. Franklin St., Rich- 
mond. 

His selection to the Virginia Press 
Services position was assisted by a 
special advertising sales committee 
appointed in 1983 by VPA past presi- 
dent Frank Simmons, executive edi- 
tor of The Daily Press, Inc., Newport 
News. 

In establishing the position, the 
advertising sales committee has pro- 
posed a strategy of pursuing new 
advertising accounts for Virginia 
newspapers. Included in the strategy 
is a plan for special advertising pages 
or sections; encouragement of 
institutional, advocacy or political 
advertising; and a possible expansion 
of advertising supplement sales. 

Virginia Press Services already is 
using small computers to assist in the 
statewide order and billing process. 

Virtually all of Virginia’s general 
circulation newspapers have access 
to advertising through the VPA affili- 
ate. Couch also will be authorized to 
serve accounts interested in advertis- 
ing in Virginia Press Association pub- 
lications or wishing to use the Virginia 
Press Services statewide newspapers 





clipping bureau. 
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OBITUARIES 





EDWARD L. BENNETT, 67, former 
vice president and circulation 
director of The Record, Hackensack, 
N.J., and of the San Antonio Express 
and San Antonio News, died January 
18 in San Antonio. He joined The Rec- 
ord in 1951 as circulation manager 
after holding executive posts with 
newspapers in Florida and Ohio. He 
left The Record in 1970 to become 
circulation director of the Newark 
News and moved to the San Antonio 
newspapers in 1971. 

.'-s 

KENNETH BRODNEY, 64, a News- 
week magazine associate editor who 
had served as a reporter, writer and 
editor for United Press, the New York 
Daily News and NBC News, died Jan- 
uary 22 at his Queens, New York, 
home. A native of Australia, he began 
as a reporter for the Newark News in 
1947. 

eee oe 

CECIL BURKE, 83, traffic chief of 
the Halifax bureau of the Canadian 
Press from 1930 until retirement in 
1965, died January 14. During a 39- 
career with CP, he helped the wire 
service evolve from Morse-code 
telegraphy to teleprinting and auto- 
matic teletypesetting. 

Se 
DOUGLAS M. FELLOws, 73, former 


feature writer/editor of the Hartford 
Courant, died January 16. 


* * * 


FRANK T. KEARNS, 80, whose 
career spanned six decades and 
included 20 years with the New York 
Mirror, died January 28 in Memorial 
Hospital, Glendale, California. 

He began at the old New York 
Morning World in 1922 and worked 
for a number of newspapers which 
folded in the 20s and 30s and then 
returned to the Brooklyn Times where 
he had worked in the 20s Kearns 
joined the Brooklyn Eagle when the 
Times and Eagle merged. 

His next job was night sports editor 
and sportswriter for the New York 
Mirror from 1943 until that paper 
folded in 1963. Kearns joined the Eng- 
lish language Hong Kong Star in 1965 
and returned to New York with Golf 
Magazine for a year before moving to 
the San Juan Star from 1967 to 1969 
and then moved to the Chicago Tri- 
bune as a headline writer, remaining 
until 1973 when he retired. 

ee 


Heywoop KLEIN, 29, a reporter 
with the Wall Street Journal’s Chica- 
go bureau, was killed by a hit-and-run 
driver January 2 as he was changing a 
tire on the shoulder of a Chicago 
expressway. With the Journal since 





1981, he covered venture capital and 
smail business and wrote features. He 
previously was business editor of the 
Bennington (Vt.) Banner. 

te ae 

JOHN F. MAC VANE, 71, former 
United Nations correspondent and 
bureau chief for American Broadcast- 
ing Company from 1954 to 1977, died 
January 28 in Brunswick, Maine. 

He had worked for the Brooklyn 
Daily Eagle and later was copy editor 
for the London Daily Express and on 
the Paris desk of United Press during 
World War II. Along with Edward R. 
Murrow of rival CBS, he gave the first 
radio coverage of a major war. 

Pe ae 

LELAND R. MARKWARD, 77, who 
was associated with the Warrensburg 
(Mo.) Daily Star-Journal for 22 years 
as news editor and associate editor, 
died January 5. Previously he had 
been a reporter for the Warrensburg 
Standard-Herald and the Tarkio 
(Mo.) Avalanche. He retired in 1971 
as Sunday and regional editor of the 
Roswell (N.M.) Daily Record. 

os & 

JOE B. McGEE, 78, whose byline 
appeared in the Log Cabin Democrat, 
Conway, Ark., for 54 years until his 
1978 retirement, died January 14. He 
was the Fauikner County correspon- 
dent for the Arkansas Gazette, Little 
Rock, for most of that time and con- 
tinued to send articles to the Gazette 
after retirement. McGee was manag- 
ing editor of the Log Cabin Democrat 
from 1949 until 1972. 

a ia 

J. THOMAS McHuGu, 88, founder 
and owner of J. Thomas McHugh Co., 
Inc., Indianapolis, and Shadeland 
Manufacturing Co., Inc., died Jan- 
uary 19. The McHugh Co. has been a 
major supplier of press blankets, 
printing rollers and cutting bars to the 
newspaper industry over 50 years. He 
was active in the business until the 
time of his death. A pressman by 
trade, McHugh received his jour- 
neyman’s union card in Terre Haute, 
Ind., in 1916. 

ae ae 

HELEN S. MCLAUGHLIN, 75, 
long-time Vermont newspaper writer/ 
editor, died January 11 in Rutland, Vt. 

a, oe 

MaRK E. PETERSEN, 83, a member 
of the Quorum of the Twelve Apostles 
of the Church of Jesus Christ of 
Latter-Day Saints for nearly 40 years 
and for 60 years affiliated with the 
Deseret News, Salt Lake City, in var- 
ious capacities, died January 11 of 
long-standing complications of 


cancer. 
Elder Petersen had advanced 


through the ranks in his newspaper 
work successively from carrier to 
reporter, copy reader, news editor, 
managing editor, editor, general nian- 
ager, to president and chairman of the 
board. He also served as an officer of 
the Newspaper Agency Corporation 
for the two Salt Lake City dailies. His 
call to the apostleship came while he 
was general manager of the Deseret 
News. 

With rare exceptions, he wrote 
every editorial for the Church News 
(weekly supplement to the Deseret 
News) during its 53 years. 

ae ae 


WILLIAM H. ROBINSON, 71, former 
publisher of the Monongahela (Pa.) 
Daily Republican and the Donora 
(Pa.) Herald, died January 12 in 
Monongahela Valley Hospital. He 
was also a lawyer and a former first 
assistant district attorney of Washing- 
ton county. 

ea 


ROLAND E., STRATTON, 50, circula- 
tion manager of the Greenfield 
(Mass.) Recorder, died of cardiac arr- 
est January 21. 

e tice 

TOM WIGAL, 69, a former city edi- 
tor of the Montana Standard and But- 
te Daily Post, died January 19 in Tar- 
pon Springs (Fla.) General Hospital. 
He was director of press relations for 
the Montana Mining Division of the 
Anaconda Minerals Co. when he re- 
tired in 1975. 

See me 

DONALD B. WILLARD, 82, long-time 
author of The Globe Editorial Points, 
Boston Globe editorial page feature, 
died of heart and respiratory failure in 
Peterborough, N.H., January |. He 

joined the newspaper in 1922, serving 
in various capacities through ensuing 
decades. 





KEEP YOURSELF UP-TO-DATE 
WITH WHAT IS GOING ON IN 
AUSTRALIA BY SUBSCRIBING TO 


ADVERTISING NEWS 


(published every second Friday), the oldest established 
and liveliest newspaper covering the advertising and 
communications industry in the very active and growing 
Australian market. 

ee A RR eR 
ADVERTISING NEWS 

Yaffa Building, 432 Elizabeth Street 

Surry Hills N.S.W. 2010, Australia 


Send a copy of each issue for one year (26 issues)— 
Annual Subscription to U.S.A. for $A 88.00. Payment 
must be made by bank draft in Australian currency. 
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Times Mirror 


(Continued from page 9) 





McCartin said Times Mirror had 
‘tan excellent working relationship”’ 
with the advertising sales firms which 
have represented its newspapers. 
Sawyer-Ferguson-Walker repre- 
sented the Post; Million Markets rep- 
resented the Courant; and Branham 
represented the Times Herald. 


The Times and Newsday each 
handled their own national advertis- 
ing sales. 

McCartin said the benefits to Times 
Mirror of having its own rep firm 
include ‘‘more cost effectiveness, a 
more customized sales effort and a 
professional staff with an in-depth 
knowledge of our newspapers and 
markets.”’ 


The new marketing unit will pursue 
a “‘problem solving approach” with 
national advertisers, McCartin said. 


He explained that the marketing 
group will be able to take advantage of 
Times Mirror programs such as total 
market coverage and shared mail in 
designing packages for national 
advertisers. 


There will not be any tie-ins with 
cable or broadcasting, however. 
“‘We’re too pre-occupied with what 
we're doing now,’’ McCartin said. 


The staff for the marketing unit is a 
combination of people ‘‘recruited 
nationally’? and taken from existing 
national sales staffs at the company’s 
newspapers, he said.. 





There will be ‘‘communication 
between all offices’’ of the marketing 
the group and the newspapers’ ad 
staffs which should ‘‘strengthen’’ the 
overall sales effort, McCartin said. 

Noting that national advertising 
*‘nationwide has been soft,”’ particu- 
larly in tobacco, McCartin added that 
the new marketing group’s ‘‘whole 
goal is to get it back.”’ 

He pointed out that Times Mirror’s 
decision is following in the footsteps 
of other newspaper companies which 
have their own national marketing 
divisions. These include Gannett Co., 
Knight-Ridder Newspapers and 
Newhouse. 

The New York News announced re- 
cently that it will be taking over its 
national sales representation from 
CWO&O on April 1. 

‘“‘We just feel the News is a very 
complex property to sell with it’s big- 
ness and a lot of zones and regional 
availabilites,’’ said Anthony 
Calianese, advertising director. ‘‘We 
wanted to do it with our own people.’”’ 

He said the News made the move in 
order to provide ‘‘in-depth represen- 
tation of the News to our clients.” 

The News will be sharing a sales 
office in Detroit in with the Chicago 
Tribune, and the two newspapers will 
also continue to be represented in the 
11 western states by Western States 


.Associates. 


Although there are no plans to 
expand the sharing of sales offices 
with the Tribune at present, Calianese 
said he wouldn’t rule it out ‘‘in the 
long term.” 

The News will do its national selling 
out of New York, Calianese said, and 
send salesmen out to see accounts. 


Other Tribune Co. newspapers in 
California and Florida will continue to 
use CWO&O, Calianese said. ‘‘They 
were super to work with. We just 
think the News is different and has to 
be sold in a different way.”’ 


Guild inks pacts 
for Calif. dailies 


The San Francisco-Oakland News- 
paper Guild and two Bay Area news- 
papers, the Santa Rosa Press Demo- 
crat and San Mateo Times and News 
Leader reached agreement on new 
contracts calling for weekly wage 
increases of $129 over 42 months. 

The agreements will raise the top 
minimums at the two newspapers to 
$711 by the end of the contracts. 

The agreement with San Mateo 
covers reporters, photographers, and 
outside sales persons, while the 
agreement with Santa Rosa covers 
only reporters and photographers. 

The new pacts ‘‘maintain parity” 
with contracts negotiated previously 
with the San Francisco and San Jose 
newspapers, according to the Guild 
Reporter. 

The San Mateo contracts call for 
company contributions to the pension 
fund to increase by $10 a week and for 
increases to the health and welfare 
fund totaling $7.50. 

In Santa Rosa, company payments 
to the pension fund will increase by 
$17.50 a week and maximum sever- 
ance pay, based on one week’s pay for 
each six months of service, was raised 
to 40 weeks. 

Both contracts increased the num- 





ber of paid holidays a year to nine. 





Entries in the annual Thomas L. 
Stokes Award, which honors out- 
standing daily newspaper work on en- 
vironmental subjects, will be 
incorporated in an archive 
established two years ago at the Uni- 
versity of Michigan. 

The Stokes contest entries will 
augment the keystone on which the 
Edward J. Meeman Archive is being 
built — entries in the annual national 
journalism contest conducted in Mee- 
man’s name by the Cincinnati-based 
Scripps-Howard Foundation. 

Meeman was editor of two Scripps- 
Howard newspapers at Knoxville and 
Memphis, during a career that span- 
ned 59 years. He is credited with 
being the driving force behind the na- 
tion’s most-visited national park, the 
Smokey Mountain preserve in Ten- 
nessee. Meeman died in 1966, after 
winding up his career as Scripp- 
Howard’s conservation editor. 





Stokes entries 





incorporated into Meeman Archive 


Stokes, who died in 1958, spent 
almost all of his 37 years with Scripps- 
Howard in Washington, first with the 
United Press and later with the news- 
papers’ Washington bureau. His 
acclaimed political column was car- 
ried by hundreds of newspapers, via 
the United Features Syndicate. 
Among many honors, Stokes won the 
Pulitzer Prize in 1939, and was voted 
Washington’s outstanding newspaper 
correspondent by his peers in 1944. 

The Stokes Award recognizes, with 
$1,000 and a citation, ‘‘the best 
reporting, analysis or comment in a 
daily newspaper during (year) on the 
development, use and conservation 
of energy resources, the protection of 
the environment, or other conserva- 
tion and natural resource issues.’’ 

The Meeman Awards, totalling 
$6,000, go to the first and second 
place winners in two circulation 
categories (over and under 100,000). 





The stated purpose of the competition 
is to ‘‘help educate the public and 
public officials to a better 
understanding and support of con- 
servation,”’ which is defined as ‘‘the 
environment and the forces that affect 
it 

The Meeman Archive at the School 
of Natural Resources was launched 
with a five-year, $92,937 grant from 
the foundation. The University of 
Michigan is contributing direction, 
manpower and logistics, as well as 
some expenses. 

The archive also seeks outside 
material, primarily from other jour- 
nalism sources, to add to the file. The 
material is indexed, microfilmed and 
computerized. Scholars, journalists, 
environmentalists, government 
agencies and others can tap the arch- 
ive by mail or phone requests. 
Ultimately, it’s expected data will be 
delivered electronically. 
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The following linage have been compiled by 
Media Records, Inc. for the exclusive publication of Editor 
& Publisher. They may not be reprinted or published in 
any form without explicit permission from Media Rec- 
ords, Inc. NOTE: Newspapers marked with code below 
include advertising in Parade or Family Weekly, 
approximate linage as follows: 


*Parade-24,647 tFamily Weekly-30,752 


The following are subscribers to Media Records National 
Advertising Report Service. Their figures on total advertising 
are furnished to, but are not measured by Media Records—Fort 
Worth Star-Telegram, Indianapolis Star News, Los Angeles/ 
Torrance Breeze, Louisville Courier Journal & Times, Phoenix 
Republic Gazette, Portland Oregonian, St. Petersburg Times, 
Tampa Tribune, Toledo Blade, West Palm Beach Post & Times. 


FULL RUN PART RUN FULL RUN PART RUN 
ATLANTA, GA, 
Constitution-m.. ses 3,174,920 876,428 
Journal-e..... 3,151,008 735,340 
Journal & Constitution-S 2,004,082 1,103,674 
Journal & Constitution-sat 630,356 
Grand Total. 8,960,366 2,715,442 8,496,744 2,053,234 
NOTE: Constitution-m and Journal-e published 5 days a week only. 


2,984,794 
3,035,624 
1,933,857 


680,535 
682,028 
690,671 


BALTIMORE, MD. 
638,682 56,432 
1,023,431 101,784 

. 2,358,447 148,410 2,306,598 205,489 

. 1,936,635 148,568 2,045,740 191,214 

see 26644,444 _37,860 _2,278,677 __55,888 

8,601,639 493,054 8,393,998 640,207 


*News American-S..... 
News American-e 
Sun-m.. 
Sun-e... 
Sun-S 

Grand Total. 


644,359 
1,118,624 


60,912 
126,704 


BERGEN COUNTY, N.J. 
2,792,093 571,523 2,813,108 
*Record-S 2,213,618 503,280 _2,152,762 
Grand Total. 5,005,711 1,074,803 4,965,870 
NOTE: Record-e published 5 days a week only. 


Record-e. 763,821 


1,172,881 


BOSTON, MASS. 
797,789 
468,790 119,240 
3,085,858 214,150 
*Globe-S 2.658341 261,976 _2.455.585 __ 231,768 
Grand Total 7,010,778 595,366 6,021,503 502,364 
NOTE: Effective Dec. 21, 1982, the Boston Herald American, changed the 
Newspaper name to the Boston Herald 


Herald-m 
Herald-S. 
Globe-a/d 


570,617 
274,617 
2,720,684 


36,040 
70,264 
164,292 


BUFFALO, N.Y. 
2,269,420 285,620 
867.533 385,384 
3,136,953 671,004 


News-a/d 
News-S 
Grand Total 


2,414,249 
1,137,326 
3,551,575 


337,460 
— 383,888 
721,348 


CAMDEN, N.J. 
1,705,216 183,302 
779,608 _18,760 
2,484,824 202,062 


1,561,594 
817,719 
2,379,313 


235,919 
——$2.652 
298,571 


Courier Post-e 
*tCourier Post-S 
Grand Total 


CHARLOTTE, N.C. 
1,308,983 15,568 
2,013,096 569,421 
*Observer-S 952.607 655.494 
Grand Total 4,274,686 1,240,483 
NOTE: News-e published 5 days o week only 


CHICAGO, ILL. 
2,610,998 1,966,813 
1,827,094 651,987 
2,532,422 807,872 
1.165.242 569.986 
8,136,256 3,996,658 


1,217,073 
1,863,440 

973,737 
4,054,250 


12,672 
555,502 
— 228.2009 
867,083 


News-e 
Observer-m 


Tribune-ad 
Tribune-S 
Sun-Times-m 
Sun-Times-S. 
Grand Total 


2,466,656 
1,525,524 
2,579,706 

944,160 
7,516,046 


1,958,983 
749,450 
633,002 

—$51,500 

3,992,935 


CINCINNATI, OHIO 
2,674,866 186,072 
1,965,319 100,720 
1.232.178 167,104 
5,872,363 453,896 


2,620,386 
1,819,111 
1.229.858 
5,669,355 


29,872 
88,366 

— 86.848 
205,086 


Enquirer-m 
Enquirer-S 
Post-e 

Grand Total 


CLEVELAND, OHIO 

3,145,118 470,880 3,254,666 
Plain Dealer-S 1,755,582 168,427 __1,640,058 
Grand Total 4,900,700 639,307 4,894,724 518,820 
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Plain Dealer-m 435,787 


News-m.. 


i, ME Ore 
Times Herald-o/4.......... 


Times Herald-S............ 


Grand Total............. 


.- 6,626,905 353,424 


17,797,016 1,233,732 


1983 


FULL RUN PART RUN FULL RUN PART RUN 


DALLAS, TEX. 

5,544,681 
2,742,486 
4,770,963 


3,050,522 266,647 
5,569,104 260,742 
2.330.485 352,919 
15,588,973 


DENVER, COLO. 
5,578,485 40,840 
; 4,392 


5,305,813 
1,529,244 
z 163,183 3,397,503 
2,437,580 46,560 _2,299.678 
13,356,729 254,975 12,532,238 


Chronicle-a/d 
Chronicle-S. 
Post-m 
*Post-S. 

Grand Total 


News-e 
Star-m 
Star-S 
Grand Total 


219,644 


219,644 


NOTE: Rocky Mountain News and Post-m not published on Dec. 25, due to 
extreme snow conditions. 


Free Press-m. 
“Free Press-S. 
News-o/d.. 
News-S...... 
Grand Tota! 


Times-e .. 4 
*Times-News-S 
Grand Total 


Star-Telegram-m ... 

Star-Telegram-e..... 

Stor-Telegram-S 
Grand Total 


DETROIT, MICH. 
2,072,688 895,079 
855,044 423,565 
2,470,308 678,768 
1.350.648 405,134 
6,948,688 2,402,546 


2,167,036 

751,247 
2,676,827 
1,527,299 
7,122,409 


ERIE, PA. 
1,350,886 8,649 
1,017,354 _57,120 
2,368,240 65,760 


1,461,516 
1,066,075 
2,527,591 


FORT WORTH, TEX. 
4,721,874 1,282,142 
3,707,724 1,173,762 
2,606,094 578,020 
11,035,692 3,033,924 


3,776,216 
3,409,528 
2,349,122 
9,534,866 


GREENWICH/STAMFORD, CONN. 


Time-e 

Time-S 

Advocate-e 

tAdvocate-S. 
Grand Total 


Courant-m 
Courant-S. 
Grand Total 


Advertiser-m 

Star Bulletin-e 

*Stor Bulletin & 
Advertiser-S 
Grand Total 


. 1,484,602 
808,013 
1,969,699 
892,341 
5,154,655 


1,522,474 
836,183 
2,024,397 
878,247 
5,261,301 


HARTFORD, CONN. 

2,922,300 544,75) 2,941,700 
1,400,363 1,261,989 _1,466.296 
4,322,663 1,806,740 4,407,996 


HONOLULU, HAWAII 
3,028,033 
2,818,230 


3,335,769 
3,236,951 


1,546,312 
8,119,032 


1,233,003 
7,579,266 


Newsdoy-e 
Newsday-S 
Grand Total 


Times-m 

Times-S 

Herald Examiner-m 

Herald Examiner-S 
Grand Total 


1983 1982 
FULL RUN PART RUN FULL RUN PART RUN 


HOUSTON, TEX. 
7,210,977 519,956 
2.532.935 474,789 2,711,165 
5,212,773 286,925 4,787,244 
1,604.48) 555.660 _1,689,992 
16,561,166 1,837,330 15,512,693 


6,324,292 


INDIANAPOLIS, IND. 
2,020,208 
2,740,387 
1 517.563 
6,278,158 


1,854,397 
2,547,484 
—1L44960 
5,836,841 


LONG ISLAND, N.Y. 
2,994,109 1,027,774 2,933,070 
1,536.34) 1,272,739 _1,567,325 
4,530,450 2,300,513 4,500,395 


863,839 
1.200.206 
2,064,045 


LOS ANGELES, CALIF. 
6,501,893 3,511,529 
2,760,298 1,549,692 2,423,235 

985,252 279,546 939,465 
262.706 95.306 __256.924 
10,510,149 5,436,073 9,975,454 


6,355,830 3,340,979 
1,211,519 


146,658 


4,725,510 


LOS ANGELES/SAN FERNANDO VALLEY, CALIF. 


News-m 
News-S 
Grand Total 


NOTE: Effective Jon 


3,315,873 612,752 3,146,314 
1,434,894 _78776 _ 917.22) _ 234,040 
4,750,767 691,528 4,063,535 962,010 

1983, News-S discontinued distributing Parade. 


727,970 


LOS ANGELES/TORRANCE, CALIF. 


Breeze-e 
Breeze-S 
Grand Total 


Courier-Journal-m 
Times-e 
Courier-Journal-S 
461,587 Grond Total 
991,023 
1,452,610 
Banner-e .. 
Tennessean-m 
*Tennessean-S 
Grand Total 


2,586,766 
1,237,866 
3,824,632 


2,516,486 
—286.282 
3,302,768 


LOUISVILLE, KY 

1,825,831 364,056 1,828,468 
1,634,574 537,101 1,796,791 
| 836.423 5.4% _L? 2 
5,296,828 906,653 5,368,516 


NASHVILLE, TENN. 
1,657,223 389,208 1,553,436 
1,728,117 378,224 1,541,712 
1.093.269 438.588 _1,005.459 
4,478,609 1,206,020 4,098,607 


(Continued on page 34) 





Retail 





December 

First Twelve Months 
Department Stores 

Included in Retail) 


Ad Expenditure Trends 
December 1983 


A summary of newspaper advertising compiled by EDITOR & 
PUBLISHER from Media Records—39 Cities Report 


Classifications 


First Twelve Months 
General 


First Twelve Months 
Automotive 


First Twelve Months 
Financial 


First Twelve Months 
Classified 


First Twelve Months 
Total Advertising 


First Twelve Months 


$ 494,016 


1983 
(000) 
Omitted 


1982 
(000) 
Omitted 


413,287 


5,028,265 4,233,166 


130,271 
1,140,450 


98,895 
1,482,434 


17,254 
248,470 


15,975 
327,427 


185,798 
2,698,155 2,211,652 


811,938 — 687,392 
9,784,751 8,246,278 


104,667 
960,016 


92,236 
1,291,668 


13,124 
236,967 


28,607 
272,825 


140,138 


Dollar 
(600) 
Omitted 


80,729 
795,099 


00 
co 


25,604 
180,434 


6,659 
190,766 


4.130 
11,503 


12,632 


45,660 
+ 486,503 


+ 124,546 
+ 1,538,473 
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Linage—(Continued from page 33) 





1983 
FULL RUN PART RUN FULL RUN PART RUN 


NEW YORK, N.Y. 


3,510,969 327,349 
3,164,251 1,874,187 


3,596,928 333,348 

2,919,442 1,727,447 

1,460,141 1,916,505 1,527,941 1,903,195 

.. 579,522 1,596,348 642,254 1,742,779 

.. 1142,677 1,281,907 

... 9,862,560 5,714,389 9,968,472 5,706,769 

NOTE: Effective Sunday Sept. 18, 1983, the News began distribution of 
Parade Magazine. 


NEWARK, N.J. 
.. 3,978,166 172,168 
~ 2.563593 520,860 
. 6,541,759 693,028 


3,723,540 
2.511.193 
6,234,733 


190,192 
—426,848 
617,040 


OAKLAND, CALIF. 
.. 1,668,999 265,977 
939.885 501,992 
... 2,608,884 767,969 


1,853,755 
969,696 
2,823,451 


289,348 
297,536 
Grand Total.. 586,884 
ORANGE COUNTY, CALIF. 
5,312,453 875,972 5,167,274 193,592 
2,135,029 _37,440 _1,737,806 2,200 
7,447,482 913,412 6,905,080 200,792 


Register-a/d 
tRegister-S .. 
Grand Total 


PHILADELPHIA, PA. 
.. 2,547,638 762,731 
1,817,662 464,689 
1,241,213 _43,936 
.. 5,606,513 1,271,356 
PHOENIX, ARIZ. 
Arizona Republic-m........ 4,798,430 275,478 4,430,158 
Arizona Republic-S......... 2,864,120 2,367,015 
Gazette-e 4.645.928 278,250 _4,325,622__ 208,386 
Grand Total................12,308,478 553,728 11,122,795 412,432 


Inquirer-m.... 

Inquirer-S 

News-e. : 
Grand Total 


2,358,050 
1,684,072 
1.104.708 
5,146,830 


514,396 
451,799 


966,195 


204,046 


PORTLAND,ORE. 
6,350,162 


PROVIDENCE, R.1. 

1,792,072 834,310 1,965,892 
w 2,130,541 496,639 1,857,479 
Journal-S. . 1.738,696 330,384 _1,681,501 374,460 

Grond Totol.. wee 5,661,309 1,661,333 5,504,872 1,577,434 
NOTE: Bulletin-e and Journal-rm have a combined sat. edition. Effective Jan 
1983 the linage is shown only in the Journal-m. In 1982, the sat. linage was 
shown only in the Bulletin-e. 


ROCHESTER, N.Y. 
Democrat & Chronicle-m 1,848,859 275,775 
Democrat & Chronicle-S 1,213,466 226,540 
Times Union-€ «cece. 1,513,439 271,688 _1,751,257 
Grand Totol...... 4,575,764 774,003 4,869,140 
NOTE: Times Union-e published 5 days a week only 


ST.PETERSBURG, FLA. 
5,617,682 3,315,158 


SAN ANTONIO, TEX. 
3,009,060 264,224 
... 1,447,035 603,508 
: 882,278 
.. 2,480,821 
3,026,413 
1,366,238 671,836 
Light-sat 781,732 ___560 __ 544,200 
Grand Totol................12,993,577 1,988,258 12,893,198 1,647,064 
NOTE: Express-m, News-e and Light-e published 5 days a week only. 


Oregonian a/d,5S..... 5,791,002 


Bulletin-e..... 
Journal-m 


706,238 
496,736 


1,899,116 
1,218,767 


130,596 
223,034 

18,436 
372,066 


Times-m & S 5,271,224 2,946,748 


Express-m 
Express-News-S 
Express-News-sat 
News-e 

Light-e 
*Light-S.... 


3,152,000 
1,517,355 

679,144 
2,673,771 
2,890,702 
1,436,026 


230,408 
429,272 


162,640 
285,490 


218,904 
297,728 
470,752 


SAN DIEGO, CALIF. 
4,255,446 443,853 
1,949,607 

4,309,365 443,359 
10,514,418 887,212 


Union-m.... 

*Union-S 

Tribune-e........... 
Grand Total 


4,079,147 
1,500,089 
~4.298,730 
9,877,966 


451,641 

69,040 
451,078 
971,759 


SAN FRANCISCO, CALIF. 

Chronicle-m 2,660,305 954,612 2,582,968 
Examiner-e 2,594,023 911,855 2,489,581 
Examiner & Chronicle-S. 1,178,793 890,096 _1,175,403 

Grand Total .. 6,433,121 2,756,563 6,247,952 
SAN JOSE, CALIF. 
4,934,612 676,894 
2,532,629 38,1201 


Mercury-a/d 
*Mercury News-S 
News-e 3,953,137 762,317 
Grand Total 7,467,241 715,014 10,674,213 1,709,857 
NOTE: Effective Aug. 29, 1983 the Mercury-m and News-e combined to one 
edition, the Mercury News-a/d. The Mercury-m linage for the period Aug. | 
through Aug. 27, 1983 is included in the Mercury News-a/d listing. Prior to 
Aug. 29, 1983 the Mercury-m and the News-e had a combined sat. edition, 
with the linage shown in the Mercury-m 
SHREVEPORT, LA. 
1,622,571 97,448 
2,259,429 167,976 
1,327,593 139,736 
5,209,593 405,160 


4,657,394 
2,063,682 


777,312 
170,228 


Journal-e 

Times-m 

*Times-S 
Grand Total 


34 


1,645,997 
2,392,849 
—1386,563 
5,425,409 


FULL RUN PART RUN FULL RUN PART RUN 


SYRACUSE, N.Y. 
1,820,442 396,395 
.. 1,025,246 290,079 
ww 1,427,935 502,000 
.. 4,273,623 1,188,474 


Herald Journal-e. 

*Herald-American-S 

Post Standard-m.... 
Grand Total 


1,866,303 
1,007,493 
1,391,775 
4,265,571 


356,096 
272,908 
498,951 
1,127,955 


TAMPA, FLA. 
.. 4,440,155 


Tribune-a/d . iy 
- 2,467,251 


Tribune-S.... 2,185,286 

Grand Total 6,076,239 
NOTE: Part-run weighted by full-run revenue eqivalent. 1983—325,756; 
1982-—247,343; comics not included. 


3,890,953 


TOLEDO, OHIO 
oecetentayes) 
1,278,752 
4,181,004 


Blade-e€............... 2,410,844 
1,447, 
Grand Totol............. 3,858,528 
WASHINGTON, D.C. 
.. 5,496,255 617,484 
2,594,716 
8,090,971 


POSt-M..sososeeeee 5,341,635 
363,513 1,823,443 
980,997 7,165,078 


729,567 
831,752 
1,561,319 


WASHINGTON, D.C. JOURNALS 

Alexandria Journal-m...... 941,335 964,587 
Prince George's Joumnal-m 865,779 859,383 
Montgomery Journal-m.... 873,906 928,642 
Fairfax Journal-m... 950,449 972,126 
Arlington Journal-m. 937,860 984,742 

Grand Total................ 4,569,329 7,200 4,709,480 
NOTE: Journals published five days a week only. 


3,600 
3,600 


WEST PALM BEACH, FLA. 
senses 3,292,380 452,970 2,987,306 298,816 
2,613,828 8,302 2,375,380 6,146 
2,086,966 148,162 _1,914.486 _ 160,146 
. 7,993,174 609,434 7,277,172 465,108 


Post-M.........060 
TONNES sins ccsscctevtioneed 
PRB Sescscrrssssnkcereomiten 
Grand Totol...... 
WESTCHESTER ROCKLAND, N.Y. 
Reporter Dispatch-e....... 1,750,200 181,634 1,737,332 
Reporter Dispatch-S........ 1,244,270 257,032 _1,074,157 
Grand Total 2,994,470 438,666 2,811,489 


142,416 
308,008 
450,424 





DECEMBER 1983/1982 
LINAGE FIGURES 
SUPPLIED BY PUBLISHER 





965,314 
918,374 
594,712 
2,478,400 


58,456 
69,036 
174,608 
302,100 


ALBANY, N.Y. 

924,591 843,701 
1,391,264 1,419,119 
Times-Union-d.. 2,218,446 26,374 

Grand Total 4,534,301 4,489,194 
NOTE: Hearst newspaper period runs Nov. 21-Dec. 25, 1983 


Times-Union-S 
Knickerbocker News-e 


ALTOONA,PA. 


Mirror-e.. 1,865,325 1,881,218 
ANAHEIM, CALIF. 


Bulletin-e 1,821,792 1,695,372 
BANGOR, ME. 
1,292,187 
793,093 
2,085,280 


Daily News-m 
Daily News-S 
Grand Total 


1,449,500 
354,134 
1,803,634 


BIRMINGHAM, ALA. 
2,112,264 344,134 
2,001,314 
1,624,098 
5,737,676 


News-e 

News-S 

Post-Herald-m 
Grand Total 


2,357,082 
1,623,286 
1,536,192 
344,134 5,516,560 
BURLINGTON, VT. 
\,781,724 
569,002 
2,350,726 


Free Press-m 
Free Press-S 
Grand Total 


1,700,790 
419,440 
2,120,230 


CALGARY, ALTA. 
Herald-e 4,520,616 4,921,181 

CASPER, WYO. 
Star-Tribune-mS 2,471,448 2,500,806 
NOTE: Includes inserts—598,528 lines in 1983; 498,260 lines in 1982 
Family Weekly not included—34,417 lines in 1983; 55,43) lines in 1982 


CHICAGO, IL. 
837,611 312,953 
106,087 _39.637 
943,698 352,590 


Herald-m 
Herald-S 
Grond Total 


951,067 
112,156 
1,063,217 


344,664 
40,643 
385,307 


DES MOINES, IA. 

720,537 812,820 704,898 
864,204 _$2590 __892.537 
1,584,741 865,410 1,597,435 


Register-m 
Register-S 
Grand Total 


670,174 
44,984 
715,158 


1983 1982 
FULL RUN PART RUN FULL RUN PART RUN 


DOVER, DELA. 
Delaware State News-m. 1,003,702 1,022,728 
Delaware State News-S.. 533,190 501,480 
Grand Total 1,524,208 
NOTE: Inserts not included 


EDMONTON, ALTA. 


JOUPNAI~€......ccccssecsseeessss 4,464,557 


4,546,982 


GREENSBURG, PA. 
1,727,180 

1,344,014 

3,071,194 


Tribune-Review-m. 
Tribune-Review-S.. 
Grand Totol...... 


1,634,276 
1,208,452 
2,842,728 


KITCHENER-WATERLOO, ONT. 
Record-e 2,673,616 3,032,429 
LINCOLN, NEB. 
Journal-Star-d/S... .. 2,202,690 2,028,068 
NOTE: Includes inserts—913,038 lines in 1983; 782,908 lines in 1982. 


MERIDEN, CONN. 
Record-Journal-m 1,173,144 1,214,556 
MONTREAL, QUE. 
Gazette-m........ 4,059,185 
Le Devoir-m on. 342,528 
Grand Total................ 4,401,713 4,247,525 
NOTE: Gazette incudes T.V. Times—46,240 lines in 1983; 40,860 lines in 
1982. 


3,855,020 
9: 


NASHUA, N.H. 

Telegraph-e........ ww 2,009,945 1,715,637 
NEW BRUNSWICK, N.J. 

Home News-€ ......csce08 1,771,704 1,815,053 

Home News-S........c0. 1501123 1,387,264 

Grand Total. 3,272,827 3,202,317 


NEWPORT NEWS, VA. 
. 1,511,146 
. 1,385,216 
1,932,094 
3,928,456 


Daily Press-m. 

Times Herald-e 

Daily Press-S 
Grand Total... 


1,504,384 
1,464,960 
—228,648 
3,897,992 


NORFOLK, VA. 
2,668,117 131,798 
. 2,354,735 948,145 


Virginian-Pilot-m.. 
Ledger-Star-e...... 
Virginia-Pilot 
& Ledger Star-S.. 444.615 _1,352,957 368,217 
Grand Total... «- 6,364,993 1,524,558 6,278,986 1,369,104 
NOTE: Ledger Star-e includes 83,211 lines of preprinted inserts for Dec 
1983. 


2,618,394 
2,307,635 


134,811 
866,076 


1,342.14) 


NORTH BAY, ONT. 
Nugget-€ .........cccsssssseseee . 883,306 931,402 
NORTH PLATTE, NEB. 
Telegraph-mS. 765,963 870,508 
NOTE: Includes Family Weekly —34,021 lines in 1983; 55,650 lines in 1982 


ORLANDO, FLA. 


Sentinel a/d 4,227,720 3,693,396 3,739,218 3,261,776 


OTTAWA, ONT. 


Le Droit-e.. 1,745,537 


1,801,350 


PALM SPRINGS-PALM DESERT, CALIF. 


Desert Sun-e 2,266,998 2,141,071 


PALO ALTO, CALIF. 
Pensinsula Times Tribune 1,583,036 275,030 1,520,512 
PORTLAND, MAINE 
.. 1,861,394 
1,753,065 
1 362,775 
5,177,234 


Press-Herald-m 

Express-e. 

Telegram-S 
Grand Total 


1,321,635 
1,222,799 
LU11913 
3,656,347 


QUEBEC, QUE. 
Le-Soleil-e 2,123,478 2,112,164 
NOTE: Inserts not included-539,240 lines in 1983; 590,636 lines in 1982 


READING, PA. 
1,567,816 
1,354,727 
2,922,543 


Times-m/Eagle-e . 
Eagle-S 

Grand Total. 
NOTE: Includes preprints 


1,572,748 
1,166,161 
2,738,909 


RENO, NEV. 
1,294,356 
467,418 
1,761,774 


Gazette-Journal-m.. 
Gazette-Journai-S.... 
Grand Total...........0.. 


1,232,434 
427,686 
1,660,120 
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1983 1982 
FULL RUN PART RUN FULL RUN PART RUN 


RICHMOND, VA. 

2,210,289 2,089,091 

1,705,632 1,499,142 
«1,629,798 ] 14 

Grand Total............... 5,545,719 5,097,747 
NOTE: Part-run linage weighted by full-run revenue equivalent—88,080 
lines in 1983; 113,502 lines in 1982. Comics not included. 


Times-Dispatch-m 
Times Dispatch-S. 
News Leader-e.......... 


RIVERSIDE, CALIF. 
Press-Enterprise-mS....... 5,023,634 
NOTE: Parade linage not included. 


4,364,486 


SAN BERNARDINO, CALIF. 
Sun-mS. 3,289,734 


NOTE: Parade linage not included. 


SANTA BARBARA, CALIF. 
News-Press-@S........0.0. 3,442,845 5,880 3,293,941 
NOTE: Parade linage not included. 


SCOTTSBLUFF, NEB. 
Star-Herald-m6............. 983,903 990,481 
NOTE: Includes Family Weekly—41,140 lines in 1983; 55,650 lines in 1982. 


SEATTLE, WASH. 
1,307,894 
. 3,002,062 


Post-intelligencer-d ..... 

Times-d... 

Times/Post- 
Intelligencer-S 
Grand Total 


1,943,858 
2,778,608 


w- 1,308,734 
5,618,690 


1,348,452 
6,070,918 


1982 
FULL RUN PART RUN FULL RUN PART RUN 


SPOKANE, WASH. 
Spokesman-Review-m..... 1,677,480 
Spokesman-Review-S...... 897,540 
Chromicle-@.......cccc 1,632,470 

Grand Totol................ 4,207,490 


1,793,218 

868,280 
1,761,298 
4,422,796 


TACOMA, WASH. 
News-Tribune-e & 
Tribune Ledger-S........ 2,099,566 2,211,160 
NOTE: Figures are based on 6-column and 10-column classified. 


TOPEKA, KAN. 
Capital-Journal-m............ 1,311,628 
Capitel-Journal-S 933,716 
Grand Total ............00 2,245,344 


1,337,329 
2,066,319 


TORONTO, ONT. 
5,186,677 

sus 2,648,467 
7,835,144 


5,016,810 
2,902,719 
7,919,529 


TULSA, OKLA. 

World-.......cccccssseeveeee 2,017,264 

TrIDUME-@......ccccccccsccsseceee 1,931,495 
World -S..cscososes veceneeee 1,091,323 1,106,860 
Grand Total... 5,040,082 5,088,102 

NOTE: Figures are based on 6-column format and 9-column classified. 


2,001,750 
1,979,492 


VANCOUVER, B.C. 


GG eticntentnacis 4,118,390 4,150,270 


1983 } 
FULL RUN PART RUN FULL RUN PART RUN 
WAUKEGAN, ILL. 
.. 2,100,420 
WILKES-BARRE, PA. 
1,226,558 
WILMINGTON, DEL. 
1,982,605 
1,444,226 
3,426,831 


News-Sun-e.... 2,264,724 


Times-Leader a/d 1,046,626 

News-Journal-m,e........ 

News-Journal-S ........... 
Grand Total. 


1,968,120 
1.063.743 
3,03) 863 


WILMINGTON, N.C. 
1,679,280 
496510 
2,175,790 

WINDSOR, ONT. 
2,676,621 


Stor-m... 
Stor-News-S. 
Grand Totel..... 


1,246,798 
—484.162 
1,730,960 


2,524,062 


W'!NSTON-SALEM, N.C. 
1,920,394 1,792,658 
921,550 900,368 
1 820,546 1,240,340 
4,662,490 4,433,366 
NOTE: Part-run linage weighted by full-run revenue equivalent— 375,594 
lines in 1983; 279,691 lines in 1982. Comics not included 


WORCESTER, MASS. 
1,574,646 
1,651,097 
1.609.877 
4,835,620 


Gazette-e.... 

Telegram-m. 

Telegram-S. 
Grand Total 


1,478,330 
1,407,542 
1.352.626 
4,245,498 








Pagination 
(Continued from page 19) 





Association Layout ’80 electronic 
page dummying software. Pages will 
be scanned at 1,000 lines per inch and 
the system will be capable of produc- 
ing up to 65 line screens for halftone 
reproduction. A finer screen could be 
added later if production require- 
ments call for better halftone 
reproduction. It will also be capable 
of being upgraded for color produc- 
tion with triple-I’s Infocolor II soft- 
ware. 

The Dow Jones order marks the 
largest equipment order ever received 
from a newspaper company by triple- 
I. Besides the Star-News pagination 
system, triple-I has installed page 
makeup systems at Time, Newsweek 
and U.S. News & World Report. 

Triple-I reports that the text-to- 
raster converter and the page merge 
unit, which use Motorola 68000 mic- 
roprocessors to achieve the produc- 
tion speed necessary for the Journal, 
will be available to other newspaper 
companies in June. 

A.L Fenaughty, triple-I’s president 
and chief executive officer, said he 
believes ‘with its unique distributed 
workload and electronic page makeup 
capabilities, this national system is a 
significant achievement.” 

In an interview in Culver City, 
Fenaughty predicted that the 
installation at the Journal is going to 
lead other newspaper companies to 
look more closely at pagination, 
though not necessarily at direct-to- 
plate production. 

He said newspaper companies will 
have to do some ‘‘genuinely difficult 
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homework’’ to determine economic 
advantages and production efficien- 
cies of pagination systems. 

He said he believes that most news- 
papers will be more suited to direct- 
to-film systems rather than direct-to- 
plate systems given the run-length 
limitations of pre-sensitized offset 
plates and the necessity, especially at 
larger newspapers, to make several 
plates for each page. 


VU/Text to add 
PR newswire 


PR Newswire, the national wire 
service that carries press releases 
from over 8,000 sources, will be avail- 
able online through VU/TEXT 
Information Services, Inc., Knight- 
Ridder’s electronic retrieval service. 

VU/TEXT already provides access 
to the full text of the Washington 
Post, the Philadelphia Inquirer, the 
Philadelphia Daily News, the Lexing- 
ton (Ky.) Herald-Leader, and the 
Wall Street Transcript. 

VU/TEXT Information Services is 
a Philadelphia-based company that 
was established by Knight-Ridder to 
provide electronic text retrieval serv- 
ice to the 30 Knight-Ridder newspa- 
pers and to other newspapers and 
publications and wire services. 

PR Newswire distributes the 
announcements of some 8,000 com- 
panies and other organizations to the 
leading domestic and foreign wire ser- 
vices and to 350 newspapers in 50 cit- 
ies around the country. Plans call for it 
to be available online with VU/TEXT 
early next year. 





Atlanta newspaper 
looking at videotex 


Videotex America and the Atlanta 
Journal and Constitution reached an 
agreement to jointly study the 
feasibility for offering videotex ser- 
vices in the Atlanta area. 

Videotex America is a partnership 
between Times Mirror Videotex Ser- 
vices, a wholly owned subsidiary of 
the Times Mirror Company, and 
Informart of Toronto, Canada, itself a 
joint venture of Southam Inc. and 
Torstar Corp. 

As part of their agreement with 
Videotex America, Atlanta News- 
papers will have access to results of 
Times Mirror’s 1982 Videotex Field 
Trial. During the trial, 350 Southern 
California families had access to 
Gateway, a consumer-oriented 
videotex service developed by Times 
Mirror. 

Videotex America has similar 
agreements with newspaper publish- 
ers in several markets across the U.S. 


100 year-old 
newspapers 


In researching information for its 
100th anniversary edition, Editor & 
Publisher finds there are 735 daily 
newspapers more than 100 years old. 

Questionnaires have been sent to 
all asking verification of the date they 
were established and whether the first 
publication was a daily or weekly and 
its name. E&P requests those ques- 
tionnaires to be returned as soon as 
possible. 
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By David Astor 


Tv or not tv? That isn’t even a ques- 
tion for newspapers when it comes to 
publishing daily tv program 
information for their readers. But the 
way papers receive data from the two 
leading tv listing companies—both 
based in the ‘“‘hamlet’’ of Glens Falls, 
N.Y.—has been changing. 

TV Data general manager William 
A. Cowl, for instance, reported that 
the number of his firm’s clients 
receiving listings via high-speed wire 
delivery increased from under 200 
three years ago to over 360 by the end 
of 1983. The United Media Enter- 
prises company’s other 1,250 papers 
receive listings by mail in the form of 
camera-ready ‘“‘rolling logs.” 

Cowl said many small dailies and 
weeklies will continue to use camera- 
ready listings in the future, but pre- 
dicted that a ‘‘tremendous number’”’ 
of medium to larger-size papers will 
soon convert to wire. 


Torrington/Tribune Data—TV 
Data’s only significant tv listing com- 
petitor on a national level—delivers 
by high-speed wire to all 30 of its 
newspapers. The year-old partner- 
ship of Torrington Industries and the 
Tribune Company Syndicate numbers 
among its clients USA Today—one of 
the many papers increasingly using 
grids for all or part of their tv listings. 


Cable is a major reason for the ris- 
ing grid demand. ‘‘It is not unusual to 
have markets with 50 or 60 channels,”’ 
said Torrington/Tribune chief execu- 
tive officer Ted Zoli. ‘‘(That would 
require) too much newsprint.”’ 

Cowl, who estimated that 60% of 
TV Data’s clients now run grids, said 
many readers find them easier to use 
than the more traditional rolling-log 
format. 

Still another trend cited by 
executives at the two Glens Falls 
firms is the breaking out of sports and 
movie program information from 
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William A. Cowl 


other tv listings. Cowl said this is 
being done more in weekend tv 
books, although it is happening on 
daily pages as well. 

And one more trend is the use of a 
tv listing company in any way, shape 
or form. Zoli said he believes that less 
than 2% of the nation’s dailies still 
gather their own tv program 
information. Cowl noted that it was 
comparatively easy for newspapers to 
do it themselves before 1965, when 
the three major networks pre- 
dominated. But there are now hun- 
dreds upon hundreds of low-power, 
public, and cable stations. 

“Tf it’s on-air, we got it,’ declared 
Cowl, whose company was founded 
by James West in 1965 and purchased 
by United a decade later. Cowl came 
to TV Data in 1981 after 18 years with 
IBM. 

The United firm—housed in a con- 
verted Montgomery Ward building— 
now employs 134 people, on two 


Tv listing transformations 


The two Glens Falls, N.Y., companies that provide tv data to 
most of America’s dailies are responding to an increased 
newspaper demand for wire delivery and grid formats 


shifts, who produce 45-50 miles of list- 
ings a month. 

TV Data’s sophisticated computer 
system is flexible enough to cater to 
the individual needs of its enormous 
stable of customers. TV Data sends 
out listings that vary according to 
each client’s locale, and caters to each 
paper’s preference when it comes to 
length (some want more program 
description than others), column 
widths, typefaces, point sizes, etc. 

‘‘Editors in two-paper towns want 
their products to be different than the 
other paper,”’ said Cowl, who noted 
that TV Data is allowed to serve more 
than one daily in a particular city. He 
added that many editors in one-paper 
towns still want their tv pages to look 
different and ‘‘jazzy.”’ 

TV Data also sends out about 200 
updates a day to clients, most of 
whom receive their regular daily list- 
ings on a weekly basis. And TV Data 
provides program information in 
Spanish and French. (The firm has 
quite a few Canadian clients—many 
of them weeklies—and a suburban 
Toronto office.) 

The United company also offers 
complete weekend tv books (TV 
Update), paid boldface promotional 
ads within tv listings (TV Extra), and 
feature packages containing tv- 
related articles, photos, puzzles, etc. 

TV Data, which may soon open a 
West Coast office, is also affiliated 
with the Atlanta-based Tele-Log. Re- 
cently purchased by United (the 
parent of United Feature Syndicate 
and Newspaper Enterprise Associa- 
tion), Tele-Log provides tv listings to 
about 1,600 weeklies and small dail- 
ies. TV Data’s clients, located in all 50 
states, are mostly dailies. 

Torrington/Tribune has nowhere 
near the number of clients possessed 
by TV Data, but it does have a high 
percentage of large newspapers. They 
include the New York News, Chicago 
Tribune, Philadelphia Inquirer, 
Detroit Free Press, Denver Post, Dal- 
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las Times Herald and Los Angeles 
Daily News. Torrington/Tribune’s 30 
papers—all daily save three—have a 
total of 16 million circulation, accord- 
ing to Zoli. 

Since the Tribune syndicate joined 
with Torrington a little over a year 
ago, the number of clients and em- 
ployees (40) have increased signifi- 
cantly, according to general manager 
Peter S. Willett. Torrington itself was 
founded in 1974. 

Zoli said that, since Torrington/ 





Tribune has a comparatively small 
client list and ‘‘new’’ and ‘‘giant”’ 
computer equipment, it can provide 
completely customized material for 
each of its papers. Indeed, many of 
Torrington/Tribune’s papers re- 
vamped their tv pages when they 
signed on with the company, reported 
Willett. 

““We can do a lot of fancy things,”’ 
said Zoli. ‘‘If a newspaper wants a 
grid that looks like a diamond, we can 
do it. There is nothing we cannot do 





with the computer.”’ 
Torrington/Tribune also distributes 
paid boldface promotional listings 
under an agreement with the National 
TV Log firm. And it provides tv- 
related features, such as a recent 
package on the winter Olympics. 
When asked, Cowl said the pres- 
ence of Torrington/Tribune is 
‘‘healthy competition’’ for TV Data. 
‘It increases the motivation for us,” 
he said. *‘It sharpens what we do, and 
there’s nothing wrong with that.” 





‘McGonigle’ strip annoys Fairfax County officials 


Arecent comic strip episode poking 
fun at the fictional ‘‘Radical Republi- 
can Wives Club of Fairfax County”’ 
roused the ire of real Fairfax officials. 

In the January 24 ‘‘McGonigle of 
the Chronicle,’’ cartoonist Jeff Danzi- 
ger showed Washington bureau chief 
Sarah McGlory listening on the phone 
toa Mrs. Elspeth Waterspout Matoon 
III of the wives club. Matoon said, 
‘‘Our club has boldly spoken out 
against acid rain as a major threat to 
the country. The damage is horrible. I 
mean, you have no idea what acid rain 
can do to the finish of a new Mer- 
cedes . by 

Fairfax County supervisor Martha 
V. Pennino didn’t find the strip funny. 
‘“We’re very serious about pollu- 
tion,’’ she said to the Washington 
Post. ‘‘We don’t approve of acid rain 
wherever it may fall.”’ 

Danziger told E&P that he was 
‘‘really surprised’’ that the strip was 
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An acid rain of terror on Fairfax County Mercedes cars? 


taken seriously. He added that he 
chose Fairfax County, Va., for his 
spoof because he recalled that there 
were a lot of Mercedes automobiles 
there when he was stationed in Fort 
Belvoir 16 years ago. 


The Field Newspaper Syndicate- 
distributed ‘‘McGonigle’’ does not 
run in the Post. Pennino was 
apparently sent a copy of the comic by 





a former administrative assistant who 
now resides near the Rutland (Vt.) 
Daily Herald—a paper for which 
Danziger also does editorial cartoons. 


(E&P’s February 4 story about 
blacks in comics neglected to mention 
that ‘‘McGonigle’’ contains two reg- 
ular black characters: national news 
man Joe Post and sports editor T.O. 
Smith.) 





Syndicated creators make 1983 top book sales lists 
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‘‘Garfield’’ cartoonist Jim Davis 
and two nationally-distributed col- 
umnists had books among the top ten 
sellers for all of 1983. 

The New York Times reported that 
Garfield Eats His Heart Out and Gar- 
field Sits Around the House were re- 
spectively ranked fifth and ninth for 
the year in trade paperback sales. Bal- 
lantine published the books, which 
are based on the strip distributed by 





United Feature Syndicate. 


On the general hardcover list, 
Motherhood: The Second Oldest Pro- 
fession by Erma Bombeck (Field 
Newspaper Syndicate) and Growing 
Up by Russell Baker (New York Times 
News Service) respectively came in 
third and tenth for the year. The Bom- 
beck book is from McGraw-Hill and 
the Baker autobiography from Con- 
gdon & Weed. 





N.Y. medical society complains about doctor’s column 


The Dutchess County (N.Y.) 
Medical Society has written a letter to 
the Litchfield County (Conn.) Medic- 
al Association complaining about a 
newspaper column written by a doc- 
tor who frequently criticizes his 
peers. 

The column, by Connecticut 
internist Dr. Peter Gott, appears in 
five papers. It has run in the weekly 
Lakeville (Conn.) Journal for 17 








years, and was recently picked up by 
the daily Poughkeepsie (N.Y.) Jour- 
nal in Dutchess County. The weekly 
feature offers medical advice and 
tweaks doctors about playing too 
much golf, keeping their patients 
waiting, etc. 

In the letter, Dutchess society pres- 
ident Dr. Gregory Chiaramonte asked 
the Litchfield association to 
investigate whether Dr. Gott’s col- 


umn was ‘‘an intentional violation of 
standards of conduct of the medical 
profession,’ according to a New York 
Times article. Dr. Gott is a member of 
the Litchfieid group. 

‘*We don’t appreciate this guy from 
Connecticut coming over and writing 
negative things about us to readers in 
our area,”’ stated Dr. Chiaramonte. 


(Continued on page 38) 
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(Continued from page 37) 

The Times reported that the Dutch- 
ess letter has brought many Con- 
necticut readers to Dr. Gott’s 
defense. The Lakeville paper recently 


ran a full page of letters to the editor 
praising Dr. Gott as a physician and 
humorist, and defending his right to 
pen the column. 

One reader wrote, ‘‘I can see why it 


(the column) would really hit home 
with doctors. I think the reason peo- 
ple have enjoyed listening to criticism 
of other doctors is that bad experience 
with doctors is the norm today.”’ 





A home furnishing/home renova- 
tion column primarily aimed at the 
rising number of apartment dwellers 
has been introduced by Chronicle Fe- 
atures (CF). 

Newspapers already running the 
column include the Boston Globe, 
Los Angeles Times, New York Daily 
News, Miami Herald, San Francisco 
Chronicle, Baltimore Evening Sun, 
Seattle Times, Hartford Courant and 
Toronto Globe and Mail. 

“The Moveable Nest’’ is by Tom 
Schneider, a University of Michigan 
graduate who has worked as a film- 
maker, producer, animator, author, 
editor and woodworker. Schneider 
wrote a book called The Moveable 
Nest before starting the column of the 





same name. 

The illustrated weekly feature off- 
ers instruction in building such things 
as window benches, walls, and loft 
beds; painting floors; and fixing 
doors. In the last column, entitled 
“Door Lore,’’ Schneider discussed 
what to do about loose hinge screws: 
“If they turn easily, and keep on turn- 
ing, they’ve been tightened once too 
often and have lost their ‘bite’ on the 
wood. In this case, back the screws 
out with a screwdriver or, if they 
don’t respond to this, pull them out, 
like a comic book dentist, with pli- 
ers.” 

Many of Schneider’s ideas can also 
be used in permanent homes, noted 
CF general manager Stuart Dodds. 





Do-it-yourself column aimed at apartment dwellers 


Tom Schneider 





Ranan Lurie 





Political cartoonist Ranan Lurie is 
moving his home base from the 12- 
million-circulation Japanese Asahi 
Shimbun newspaper to U.S. News & 
World Report in Washington, D.C. 


Marvin L. Stone, the magazine’s 
editor, said Lurie will be starting. in 
mid-March. 


Lurie—an American who has 
worked in various important 
international cities—will do a weekly 
full-color political cartoon for the 
news magazine in addition to his 
black-and-white cartoons distributed 
by Universal Press Syndicate. 





Lurie moves from Japan to U.S. News & World Report 


The 1984 Guinness Book of World 
Records states that Lurie is the ‘‘most 
widely syndicated’”’ political cartoon- 
ist in the world. His work is currently 
published in 57 countries and 400 
newspapers with a combined circula- 
tion of some 62 million. 

While in Tokyo, Lurie developed a 
national cartoon symbol for Japan 
(see E&P, October 1) as a counterpart 
to America’s Uncle Sam and Eng- 
land’s John Bull. ‘‘Taro San’’—which 
reflects both the tradition and mod- 
ernity of Japan—was created with the 
blessing of the country’s prime minis- 
ter. 





The ‘“‘Donoghue Tax-Free Money 
Fund’’ chart is now being distributed 
every Thursday by the Tribune Com- 
pany Syndicate. 

Developed by TCS personal fi- 
nance columnist William E. 
Donoghue (see E&P, June 18), the 
chart has already been picked up by 
the Philadelphia Inquirer, Los 
Angeles Times, Houston Chronicle 
and Denver Post. 

Covered in the chart are all tax-free 
money funds with assets of $100 mil- 
lion or more that are available to 








individual investors. Included with 
the name of each fund are net assets, 
average maturity figures, and seven- 
and 30-day average yields. 

People who should consider tax- 
free funds, according to Donoghue, 
are those with incomes of $50,000 or 
more and those in the 44% income tax 
bracket. 

Donoghue is executive director of 
the Cash Management Institute as 
well as a CPA, publisher of newslett- 
ers, book author, and frequent radio 
and tv talk show guest. 





Donoghue’s tax-free money fund chart offered by TCS 
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The monthly in-house publication 
of the Pittsburgh Press runs a comic 
strip that pokes fun at life on a daily 
newspaper. 

‘‘Noozprint”’ is by Dan Juravich, a 
1976 graduate of the Art Institute of 
Pittsburgh who does advertising lay- 
outs for the Press. His comic is also 
run by the in-house newspaper of the 
Hollywood (Fla.) Sun-Tattler, 
according to a report in the Scripps- 
Howard News. 

About 150 weekly newspapers car- 
ry two of Juravich’s other comics— 
“The Last Straw,’’ about a man and 





Pittsburgh comic pokes fun at daily newspaper life 
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Weekly AP package 


A 2,500-word package of stories 
condensed from Changing Times 
magazine will be moved every Sun- 
day beginning March 4 to all Associ- 
ated Press member newspapers. 

The package from the magazine of 
‘‘personal finance and consumer 
guidance’”’ will discuss such topics as 
investing, careers, housing, cars, 
education, recreation, taxes, health 
care, insurance, and retirement. 

A typical week’s transmission will 
consist of four or five articles running 
between 500 to 850 words. Each pack- 
age will be balanced between finan- 
cial, consumer, and lifestyle features. 
There will be a question-and-answer 
column once a month. 

‘‘To get the breadth of feature 
material we will be providing, an edi- 
tor would have to subscribe to several 
different features, at considerable 
expense in syndicate fees,’’ said 
Knight Kiplinger, vice president for 
publications of Kiplinger Washington 
Editors, Inc., which publishes 
Changing Times (and the Kiplinger 
Letters on business trends). 

Launched in 1947, the magazine 
today has a monthly paid circulation 
of over 1.3 million. Although stories 
in the AP package will be condensed 
from Changing Times, papers can run 
full-length versions from the 
magazine upon request. 


UPI offering column 


United Press International has 
begun distributing two ‘‘Dollars and 
Trends’’ columns each week by eco- 
nomist and author Michael K. Evans 
as part of its basic service to subscrib- 
ers. 

The president of Evans Econo- 
mics—an economic forecasting and 
consulting firm—is writing one col- 
umn on national economic trends and 
the other on regional and state issues. 

‘*‘We’re not just looking at what is 








happening but ‘why,’ ‘how’ and what 
is likely to happen next,”’ said Evans. 
‘*For example, why did Michigan 
grow faster than Texas last year? Why 
does Massachusetts have the iowest 
unemployment rate of any large 
industrial state in the country?”’ 

Topics addressed in columns 
include tax indexation, the return of 
higher inflation, and the outlook for 
interest rates and the stock market 
during 1984. 

UPI said Evans’ columns draw 
from a technique he pioneered 
involving ‘‘consensus analysis,”’ in 
which top economists and financial 
analysts are contacted on an on-the- 
spot basis to help put economic 
developments in perspective. 

The columns are part of a eco- 
nomics package being developed by 
Evans and Megatrends author John 
Naisbitt in cooperation wih UPI (see 
E&P, May 7). 


Movies critic moves 


Film critic Rex Reed moved his 
weekly column from the Tribune 
Company Syndicate to the New York 
City-based Columbia Features last 
month. 

Reed, whose column appears in 
over 150 newspapers, is the author of 
six books dealing with various 
aspects of entertainment and is fre- 
quently seen on national tv. He began 





his career as a feature writer for the 
New York Times, became the fiim cri- 
tic for Women’s Wear Daily, and then 
moved to the New York News— 
where he was film critic for 12 years. 

The New York Film Critics Circle 
member has served as a juror at the 
a Berlin and Montreal film fes- 
tivals. 


Before 25th century 


John Flint Dille, the man who cre- 
ated ‘‘Buck Rogers in the 25th Cen- 
tury’’ over 50 years ago, would have 
been amazed that jet-propulsion 
backpacks were used by American 
astronauts as early as 1984. 

This according to his grandson Flint 
Dille, who told United Press 
International: ‘‘He figured it would be 
safe to set it (the comic strip) in the 
25th century, that maybe some of the 
things he conceived would be around 
by then. I think he would be totally 
amazed to think any of the stuff came 
into fruition in less than 500 years.”’ 

The New York Times Syndication 
Sales Corp. presently distributes 
‘‘Buck Rogers,’’ which is now done 
by Cary Bates and Gray Morrow. 
There were no reports of more news- 
papers taking on the strip after the real 
backpacks were used. 


Royko stirs interest 


The Tribune Company Syndicate, 
which just signed Mike Royko (see 
E&P, February 11), reports a great 
deal of interest in the Pulitzer Prize- 
winning columnist. 

‘‘Editors from more than 70 differ- 
ent newspapers have called about the 
availability of Mike’s column,”’ said 
TCS president and chief executive 
officer Robert S. Reed. ‘‘That’s more 
advance interest than I have seen for 
any column during my 22 years in this 
business.”’ 

Royko will be syndicated thrice- 
weekly beginning March 5. 
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Des Moines 
(Continued from page 13) 





owned by R&T president Michael 
Gartner’s father-in-law, and in which 
Gartner and his wife owned a 2% 
share. (Gartner disclosed his interest 
to the R&T board, and did not vote on 
the purchase.) 

Kruidenier and other corporate 
officers are named in a number of con- 
tinuing shareholder suits charging 
fraudulent management and self- 
dealing. 

Robert Scism, an attorney for one 
of the shareholders filing suit, said a 
voting trust and reorganization plan 
instituted in 1978 was intended to 
keep the company under the control 
of the Cowles family. By making hos- 
tile takeovers nearly impossible, the 
scheme has cut the value of shares, he 
said. 

Scism scoffed at Kruideneier’s 
statement that interest in the suit 
would diminish when stockholders 
see that earnings are improving. 

‘This was filed when the Register 
was still making money. It’s not a 
matter of dividends — the corpora- 
tion itself is hurt by the voting trust,”’ 
Scism said. ‘‘It’s a question of a loss 
of takeover premiums.” 

Despite the shadow of the suits and 
the debt, Register officials say the 
paper’s long-term prospects are good. 

Publisher Gerlach said the ‘‘vital 
signs’’ of the newspaper are 
improving. 

Last year’s daily circulation of 
about 240,000 was about 2% higher 
than 1982, the first year-ago circula- 
tion increase the paper has had in six 
years. Sunday circulation, now about 
390,000, was also up slightly from the 
year before. 

Both figures still lag far behind the 
peak daily circulation of 259,000 in 
1969, and the 1952 high for Sunday of 
543,000. 


The continuing decline in Iowa’s 
population accounts for most of that 
decline, Gerlach said, noting that 41 
of Iowa’s 42 dailies lost circulation 
between 1971 and 1981. Classified 
advertising was up 8.9% from 1982 to 
7.59 million lines, Gerlach noted. 
Retail linage jumped 15% in the last 
quarter of 1983, he said. 


Retail and national ad efforts have 
also been helped by the 1983 Scarbo- 
rough Market Research Bureau re- 
port. Des Moines, with the 64th larg- 
est ADI, ranked 21st in Sunday read- 
ership and 28th in daily readership. 

The demographics, Gerlach said, 
‘are better than the New York 








Times, better than Chicago or Phil- 
adelphia.”’ 

A recently introduced TMC prod- 
uct drew K-Mart and Penneys back 
from an ADVO, advertising director 
Charles Edwards said. And he said a 
greater effort is underway to attract 
local advertisers. 

Despite the encouraging signs, 
however, R&T officials acknowledge 
that it may be harder and harder to 
keep the Register as ‘“‘The Newspaper 
Iowa Depends On.”’ 

Increasingly, lowa’s other big dail- 
ies are switching to morning publica- 
tion, giving the paper — generally a 
second buy outside its traditional 30- 
county market — its first head-to- 
head competition. The cost of getting 
the paper out to some of the remote 
county seats is also increasing. 

*‘The key now is devising a strategy 
to continue to be a state-wide paper, ”’ 
editor Gannon said. ‘‘But to get a 
truck to Lyons way out there in the 
northwest corner — is that still econo- 
mically feasible?” 





Grimsley 
(Continued from page 18) 





careers. Still,’’ he added, ‘‘John 
McEnroe is the greatest tennis player 
ever. I’ve never seen anyone as good 
as him.”’ 

Among the sportswriters he had 
read and worked with, Grimsley said 
he admired the legendary Grantland 
Rice for his ‘‘flowery and flamboyant 
style’ and for being the person ‘‘who 
brought dignity to sportswriting.”’ 
Among his contemporaries, he said 
the late Red Smith, Anderson, syndi- 
cated columnist Jim Murray and Milt 
Richman of United Press 
International were among his favorite 
sportswriters. 

“‘T’ve known Will for more than 30 
years, and he can be one of he most 
intense competitors around. I’ve real- 
ly enjoyed working with him,”’ said 
Richman, whois the UPI sports editor 
and columnist. 

Richman said he was offered a job 
by the AP in Memphis in 1944 but he 
chose to go to United Press instead. 
‘*I didn’t go there, but if I had, that’s 
where Grimsley was.’’ Eventually, 
they would become friendly com- 
petitors as the major sports col- 
umnists for the two major wire ser- 
vices. 

Despite all the notoreity and 
achievements in his career, Grimsley, 
who has been called ‘‘the world’s 
most traveled sportswriter,’’ has 
managed to keep a humorous per- 
spective on his craft. 

‘I don’t really mind if my neighbors 


don’t know who I am, I guess you get 
used to that working for the wire ser- 
vices,” he said. 


‘‘T remember one time after I first 
started working in New York and I 
was real excited, I went back to Ten- 
nessee to visit my relatives. An elder- 
ly aunt asked me what I was doing and 
I told her I was working for the AP. 
She thought it was the A&P, so I told 
her ‘you know, newspapers.’ And she 
said, ‘good luck with your newspaper 
route.’”’ 


Glenn’s press aide 
raps most reporting 


The Iowa press secretaries for the 
candidates in the state’s Feb. 20 pres- 
idential caucuses are unanimous in 
praising the Des Moines Register’s 
political reporting. 

In comment after comment, the 
press aides say the reporting has been 
scrupulously fair to both front- 
runners and future also-rans. 

Larry Rasky, the Iowa press secre- 
tary for John Glenn thinks that, too. 

‘‘The reporters are doing a fair and 
credible job of covering candidates in 
a difficult situation,” he said in a tele- 
phone interview. 


But he adds that his man “‘is not 
getting a fair shake’’ when it comes to 
campaign coverage outside Iowa. 


“IT did a count of how many wire 
stories the Register ran about events 
that happened outside Iowa, and by 
an overwhelming margin — eight to 
one — Mondale got more coverage in 
the period since Dec. 1 (to early 
February),’’ Rasky said. He also 
complained that stories about Glenn 
—widely perceived as a distant 
second in the caucus race—tend to get 
poorer play and tougher headlines. 


Register editor James P. Gannon 
emphatically denies that. 


He noted that at the Register- 
sponsored debate a week ago, Glenn 
waved a copy of the paper with a 
strong headline and cartoon about 
charges that Mondale has made too 
many promises to special interest 
groups. 


‘*“We have been scrupulously fair 
and comprehensive in our coverage of 
the Iowa campaign, and I know we 
use a lot of wire stories,”’ he said. ‘‘I 
have absolutely no second thoughts 
about the fairness of our coverage.”’ 

Rasky had not brought his com- 
plaint to the paper, Gannon said. 








40 


EDITOR & PUBLISHER for February 18, 1984 














Shop Talk 


(Continued from page 52) 





ly dedicated to fulfilling our pro- 
claimed objective of achieving quali- 
ty—creating dailies which are 
accurate, interesting, informative and 
thorough in their coverage. 

We must utilize electronic com- 
mercial on-line databases and, where 
and when possible, create our own 
internal electronic library systems 
containing the information appearing 
in our newspapers. 

Electronic library systems, sup- 
posedly just around the corner in the 
early 60’s, are finally here in the 80’s 
after rocky and costly 
experimentation and the failure of 
numerous grand designs. 

The systems now operating are not 
perfect, but they appear to have 
generally good user acceptance. With 
continuing technical improvements 
and reduced costs, they will become 
indispensable information tools. 

We must capture the fullest poten- 
tial of the whole worid of information 
which is becoming available to us if 
we are to make our newspapers bet- 
ter. 

Now gaze into the cloudy crystal 
ball. 

The likely major developments in 
newspaper libraries will include: 

*Continued improvements in and 
general implementing of electronic 
and automated systems, both full text 
and index types, by newspapers and 
wire services. 

*Extensive use of outside on-line 
databases and information services. 

eThe expanded use of microfilm and 
microfilming techniques to store 
archival information. 

*The establishment of newspaper 
library networks for the buying, sell- 
ing or sharing of information. 

*The use of satellites to relay 
information between the main news- 
paper library and bureau libraries and 
between cooperating newspaper 
libraries. 

Advances in the computerization 
of photographs, maps and graphs for 
storage and retrieval and their subse- 
quent high-fidelity newspaper 
reproduction. 

*More in-depth research by news- 
paper libraries made possible by elec- 
tronics, computerization and automa- 
tion with the resultant upgrading of 
newspaper library personnel. 

*The increased professionalism of 
newspaper librarians encouraged and 
achieved through Newspaper 
Division publications and seminars, 
workshops and conferences such as 
this. 








With the development of com- 
puterized information banks, news- 
papers may find that they have a high- 
ly saleable product in their library 
files. 

Corporations, private and public 
researchers, colleges and universities 
and other for-profit and non-profit 
institutions may be willing to pay for 
this information. 

Access and retrieval are usually 
easier and cheaper because of the new 
and more sophisticated equipment 
and techniques. 

The required information package 
can be quickly produced in con- 
venient form through printouts or 
high-speed copying and binding 
methods. 

Spinoffs from the electronic library 
files can give the newspaper 
increased economic leverage and 
potential profit. 

This recycling of information will 
become especially valuable as our 
population and our readership 
become older. 

These older readers will want not 
just larger type. They will want to 
know exactly how what they vaguely 
remember about the past relates to the 
present. 

Conversely, younger readers will 
also benefit from the completeness 
achieved through historical perspec- 
tive. 


Such spinoffs could include 
packaging and selling the information 
from the database, both current and 
historical. This could be sold to other 
databases or to videotex-type ser- 
vices. It could be transmitted directly 
to commercial, educational or 
individual subscribers. Or it could be 
used by the newspaper for its own 
videotex service. 

Another possible spinoff is the 
publishing of detailed local or regional 
business, sports and legal! periodicals 
which would be attractive and valu- 
able to these specialized reader mar- 
kets. 

And there is potential in the produc- 
ing of business and sports programs, 
or news and entertainment com- 
mentaries, for cable television. 

The possibilities are limitless— 
limited only by our ingenuity, the 
profit potential, the commercial prac- 
ticality and the boundaries imposed 
by the current technology at the time 
we venture forth. 

As Mae West also said, too much of 
a good thing can be wonderful. 

Many of these predictions will 
become reality. Some are already on 
their way. Some will, no doubt, fizzle. 

But there is one indisputable real- 
ity—that this is a crucial time for us as 
newspaper librarians. 

A time of both challenge and oppor- 





tunity during which we must prepare 
for the future. 

If we, as individuals, successfully 
harness and develop this limitless 
world of information, we will 
favorably determine our future 
worth, our usefulness and our stature 
as a group in both journalism and 
librarianship. 

Remember, that the legendary 
pianist Paderewski would not have 
done much without his expert piano 
tuner. 

And the most hot shot reporter or 
editor isn’t so hot without the 
expertise, wisdom and guidance of his 
knowledgeable and resourceful news- 
paper librarian. 


Story & Kelly-Smith 
is Super Bowl rep 


While football fans were glued to 
the tube during the Superbowl game 
in Tampa on Jan. 22, two companies 
were preparing a slick, 24 to 36 page 
program with the inside scoop on next 
year’s game. 

Super Bowl XIX TV Viewers Pro- 
gram, licensed by the National Foot- 
ball League, will be produced through 
the efforts of CDM Communications, 
Inc., and Story & Kelly-Smith, Inc. 
newspaper representatives for Super 
Bowl XIX. 

The program will be distributed as a 
newspaper insert on Super Bow! Sun- 
day in the 26 cities that are home to 
the 28 NFL teams. 

It will contain rosters, play analysis 
and articles comparing the two com- 
peting teams. The game will be played 
Jan. 20, 1985 at Stanford University in 
Palo Alto, Calif. The magazine for- 
mat, 8% x 11 inch, stitched and 
trimmed will be produced ‘‘with lav- 
ish use of color.” 

‘*‘Estimated circulation is 17 mil- 
lion, with an anticipated readership of 
50 million or more,’’ said J. Patrick 
Moran Jr., executive vice-president 
of CDM and associate publisher and 
director of advertising for the pro- 
gram. ‘‘We feel that we are offering 
advertisers a unique opportunity to 
associate with the Super Bowl, 
because readers will have this pro- 
gram in their hands while they are 
watching the game.”’ 

Promotion for the magazine was 
kicked off during the 1984 Super Bowl 
season by delivering more than 1,600 
copies of this year’s program to key 
clients and agencies who work on the 
top 200 brands. 

Moran said the magazine’s produc- 
tion schedule will be limited to the 
14-day, play-off period preceding the 
1985 Super Bowl game. 

A full-page ad will cost advertisers 


, 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 








AUTOMOTIVE 





MONEY 





DEAR ABBY-type Question & Answer 
column solves readers’ automobile pro- 
blems, boosts ads. For sample, rates: 
CAR CARE HOTLINE, 286 Garfield 
Place, Brooklyn NY 11215. 


ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘Around Entertainment” with 
photos. Our 12th year. International 
Photo News, Box 2405, West Palm 
Beach FL 33402. 


FICTION 


SHORT STORIES by famous, regional 
and undiscovered writers—you specify 
authors, length and frequency. Now syn- 
dicating Alice Adams, Max Apple, Ann 
Beattie, Andre Dubus. For samples: Fic- 
tion Network, Box 5651, San Francisco 
CA 94101; (415) 552-3223. 


GENERAL 


SHAKING YOUR FAMILY TREE— 
Informative, lively, weekly column about 
genealogy (America’s third largest hob- 
by) and to trace your roots. Appears 
in Los Angeles Times, Pacific Northwest 
newspapers. Samples, rates: Myra Van- 
derpool Gormley, 8402 57th Street 
ne Tacoma WA 98467; (206) 564- 























THE COLUMN THAT COULD CHANGE 

YOUR (READER'S) LIFE! 
“‘JustBetweenUS" by Ted Hilgenstuhler | 
Subjects of universal appeal to the com- 
mon man. Some funny; some 
informative; all important. Now appear- 
PS in (Los Angeles) Parklabrea News. 
26 columns immediately available. FEA- 
TURES SYNDIATE, PO Box 4721, North 
Hollywood CA 91607; (818) 769-2617. 


HEALTH 


“Senior Clinic.” Specialist treats medic- 
al problems past middie life. Warm, Wit- 
ty, 4 ‘thorative. Samples. HFM Enter- 
prises , 'C. Box 307, Edmonton, Abler- 








“MORE FOR YOUR MONEY'—Proven 
weekly column and fillers of money sav- 
ing consumer news. Mike LeFan, 1802 
$ 13th, Temple TX 76501. 





MOVIE REVIEWS 





MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment _ Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 7 
Charles Court, Middletown NY 10940; 
|(914) 692-4572. 


REAL ESTATE 


HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said “concise, entertaining, wealth 
of real estate knowledge, solid writing 
iSkills."” 8th year. Edith Lank, Box 
| 18447, Rochester NY 14618; (716) 
| 271-6230. 














RELIGION 


COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and samples, Publishers’ News Service, 

215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 


TV REVIEWS 


VIDEO NOW!—Your reader’s concise 
guide. Reviews, commentary on pay, 
cable, home video b OBER 

IMATTEO, critic for CABLEVISION 
magazine, and VICTOR LIVINGSTON, 
news/features editor, CABLEVISION. 
Available twice weekly, exclusive to your 
market. For samples, rates: METRO 
NEWSFEATURES, 42 Macri Av, Suite 
201 White Plains NY 10604; (914) 
946-7037. 

















Feature Your Feature in 
FEATURES AVAILABLE 
And Watch Your Syndicate Sales 
Soar! 





ta, Can.da, T5J 257; (403) 973-2361. | 
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ANNOUNCEMENTS 
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ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES | 


FELLOWSHIPS 





FUTURE ROSY, present red. | IP 
Established New Hampshire Tabloids, | saiateaai — 
headed by crackerjack editorial team in | 
hot location, needs financial help. | This program at Brandeis University 
Investor or working partner desired. Box | allows Journalists an opportunity to 
6892, Editor & Publisher. | receive training in economics. A Fellow 
: | will spend a semester at Brandeis and 
MILITARY TIMES news magazine, now | participate in an individually designed 
published in Colorado Springs, has worl- | program drawing on courses from the 
dwide potential. We need limited partn- | Department of Economics and the Flor- 
ers or other investors. Send for pro- | ence Heller School for Advanced Studies 
spectus: MTNM, PO Box 14202, Peter- | in Social Welfare. 


son AFB CO 80914. 
| A fellowship will provide the following: 
SUNNY SOUTH! Weekly Shopper and | full tuition, a monetary stipend of 
web off-set printing plant. Growing area | $4100, and a room and board allowance 
in Florida. Owner looking for retirement. | of $2600. 
Good terms on $900,000 total. Write | 
Box 6939, Editor & Publisher. | Applicants should be actively engaged in 
| acareer in journalism. They may request 
an application form from the Secretary, 
Department of Economics, Brandeis 











Push yourself into that job | 
you've been looking for by | University, Waltham MA 02254. Tele- 
Positions Wanted section. | Applications should be received by May 
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ANNOUNCEMENTS 





NEWSPAPER APPRAISERS 


NEWSPAPER BROKERS 





NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, 
depreciation, insurance, corporate and 
personal worth. Sensible fees. Brochure. 
Krehbiel-Bolitho, Inc., Robert N. 
Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 








Circulate Your Jobs, Services, Talents 
to the Largest Newspaper Audience 
in the World with E&P Classifieds 








NEWSPAPER BROKERS 





JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 
31411; (912) 598-0931, day or night. 


KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consultants 
Over 550 Newspaper Sales 
ROBERT N. BOLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 


Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver WA 98662 














| HAVE BUYERS _ i 
for established profitable Mid-Atlantic 
newspapers 200 thousand gross or bet- 
ter. Edwin O Meyer, Broker, 7200 Her- 
mitage Rd, Richmond VA 23228; (804) 
266-1522. 





| PO Box 





Brokers You Can Trust 
Nationwide Service 
WAYNE CHANCEY 
CONSULTANTS/INVESTORS 
PO Box 86, Headland AL 36345 
Wayne Chancey (205) 693-2619 
Jim Hall (205) 566-7198 





TEXAS NEWSPAPERS from $40,000 to 
$750,000. Some low down payment, 
| owner financed. Bill Berger, Associated 


1801 
(512) 


Texas Newspapers, Inc, 
Exposition, Austin TX 78703; 


| 476-3950. 





To Purchase or Sell a Newspaper 
JAMES A. MARTIN ASSOCIATES 

Call Day or Night; (614) 889-9747 

0533, Columbus OH 43220 


NEWSPAPERS FOR SALE 


UNCONTESTED Texas weekly, 
$126,000 gross, 2300 paid, plus TMC; 








| includes profitable office supply, grow- 


ing community, Box 6948, Editor & 


Publisher. 


WE'VE DONE THE WORK and now you 
can reap the benefits. Six months ago 
this 118-year-old uncontested county 
weekly was on the verge of bankruptcy 
but under our guidance we've doubled 
revenue and added 600 new subscrib- 
ers. Due to purchase of another property 
in Alabama we are looking for someone 
who can come in and build on the solid 
foundation we've built. Revenues during 
our first six months of ownership were 
$57,000. Asking price of $65,000 
includes equipment and office supply 
inventory. For more information about 
this southwest wey weekly con- 
tact Roy Thomas at (205) 372-3373. 








BROKERS and CONSULTANTS 
for the purchase and sale of 
WEEKLY AND DAILY NEWSPAPERS 
W B GRIMES & CO, INC 
1511 K St, NW 
Washington DC 20005 
(202) NAtional 8-1133 


CRIBB MEDIA SERVICES ~ 
Newspaper Sales-Appraising- 
Consultin 








| John T. Cribb, PO Box 1320, Townsend | 


, MT 59644; (406) 266-4223. 





ALAN G LEWIS, MEDIA BROKER 
On file over 100 active qualified buyers 
for og top weekly or echog v7 publica- 
tions. Ridge Rd, Hardwick 
(413) 477-6009. 


Appraisals, Mergers, Sales. 
No Charge for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
Box 109, McMinnville TN 37110 
(615) 473-2104 or 473-3715. 


Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc. 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 








‘A 01037; | 


SUCCESSFUL TV Magazine Zone 3. 


| Unlimited growth potential. $50,000. 
| Reason for selling; We own another TV 


Magazine (same name) in neighboring 
city. Only serious inquiries from those 


| who love publishing. (919) 471-0378. 





SOUTHERN CALIFORNIA, well 
established, 4500 paid circulation 


| weekly. Unig. Unlimited growth 


tential. $150,000 
Box 159, Jamul C 


ross. Must sell. 
92035. 





| SE weekly & commercial web-printing 
operation. 20,000+ controlled dis- 
| tribution. 2nd class permit. Excellent 


rowth market & potential. Extra nice 
acilities. Asking $630,000. Call Dick 
Briggs at (803) 681-5252. R.A. MAR- 
SHALL & COMPANY. MEDIA 


| INVESTMENT ANALYSTS & BROKERS. 


508A PINELAND MALL OFFICE CEN- 
TER. HILTON HEAD ISLAND SC 
29928. 





; BOSTON—young growing established 
| tabloid shopper serving affluent 
' bedrooms of the o.g Bean—Ready for 


absorption. Excellent tax carry over- 
$150,000 firm. Owner financing. Box 
73, Hardwick MA 01037. 





rofessional, confidential negotiations 
‘or sale and purchase of highest quality 


chase of a "gph you should call 
(813) 733-8053 daytime; (813) 446- 
0871 nights: or write Box 3364, 





Clearwater Beach FL 33515. No obliga- 
tion, of course. 


BILL MATTHEW COMPANY conducts | 


daily and weekly newspapers in the | 
country. Before you consider sale or pur- | 


EXCELLENT CASH FLOW—SE weekly 
with 3000 paid circulation. Real estate 
and job printing business included. Ask- 
ing price of $450,000 cash is just over 5 
times cash flow. Call Dick Briggs at 
(803) 681-5252. R.A. MARSHALL & 
COMPANY. MEDIA INVESTMENT 
ANALYSTS & BROKERS. 508A PINE- 
LAND MALL OFFICE CENTER. HILTON 
HEAD ISLAND SC 29928. 
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ANNOUNCEMENTS 


INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


PUBLICATIONS AVAILABLE 


ANNOUNCEMENTS 
SHOPPING GUIDES 


CiRCULATION SERVICES 





ZONE 8 WEEKLY. Underdeveloped in 
semi-suburban town of 5500. Semi-arid 
energy & tourism area, moderate cli- 
mate. Plate-ready to outside printer. 
Needs aggressive advertising-oriented 
owner. Good buy (much potential) for 
chain or group with capital. $90,000. 
Box 6933, Editor & Publisher. 





NORTHERN NEVADA prize wineing 
county seat a weekly, 150) 

circulation, $125,000 ae asking 
$100,000. David Shire, Box 704, 
Battle Mtn NV 89820. 





ILLINOIS WEEKLY 
106 year old newspaper and print shop. 
Stable community. Selling at gross. 
KANSAS WEEKLY 
parent, shopper, and print shop. 
Established. Profitable. In expanding 
community. 





OHIO WEEKLY | 
Efficient. Profitable. Cash down with ter- | 


ms. 

MISSOURI MONTHLY 
Outdoorsman's magazine. Established. 
Unusual be mabe for right publisher. 

PENNSYLVANIA BI-WEEKLY 
Shopper in NW Pennsylvania city. 
JAMES A. MARTIN ASSOCIATES 
PO Box 20533, Columbus OH 43220 | 
(614) 889-9747 


GOING FAST: ‘How to Purchase a News- | 


paper and Succeed.” Be ready when 
opportunity knocks. Inside details, 
appraisais, tax tips, sample contracts by 
publisher-editor-broker Jay Brodell. 
$22.50. Mountain West Publishing Co, 
Box 1841, Grand Junction CO 81502. 





SOURCES & STRATEGIES FOR 
INVESTIGATIVE REPORTERS— 
Cunning notion how to build corporate 
profiles by award winning journalist Alan 
Gougenheim. $25 plus $1 handling. 
Saiem Press, PO Box 3158, Gresham 
OR 97030. 





“HOW TO MAKE $100,000 A Year 
ogee | Newsletters."’ Free details. 
ox 34312, Betheseda MD 20817. 





PUBLICATIONS FOR SALE 





FOR SALE: well-established regional 


monthly trade newspaper serving basic | 
| Hie in Western States. Annual Bill- 


ings $225,000 net. Owner retiring. #1 


in field—great growth potential. Write 


| Box 3031, Term Annx, Los Angeles CA | 
| 90051. | 





INDUSTRY SERVICES 





SEMINARS 








SMALL CALIFORNIA DAILY. Attractive- | 
ly priced. Profitable. Community enjoys 
exceptional gre: Modern plant and 
equipment. Box 6743, Editor & Pub- 
lisher. 





NEWSPAPERS WANTED 


SEEK WESTERN weekly/small daily 
publisher who believes in local owner- 
ship. Mid-40's community journalist | 
experienced as newspaper advertising | 
manager, journalism a media | 
association executive. Financially sound | 
and experienced. Missouri journalism | 
degree. Publisher to remain during tran- 
sition. Box 6983, Editor & Publisher. 








| 
WEEKLY WANTED, Zones 3,4. Coast or | 
mountains. Community-minded owner. | 
Box 6972, Editor & Publisher. | 


| 





EFFECTIVELY 
MANAGING 
A WEB-OFFSET 
NEWSPAFER 
PRINTING PLANT 
A MANAGEMENT SEMINAR 


HELD IN YOUR PLANT 
BY LONNIE NIXON 


FOR DETAIL BROCHURE WRITE 

OR CALL 

LONNIE NIXON ASSOCIATES, 
INC 


6231 PROSPECT ROAD 
LONGMONT CO 80501 
(303) 772-6792 














FREE COFFEE! 

and get-acquainted consultation, to 
publishers visiting the Tampa Bay area. 
Or, if you can't get away ' hour free 
telephone consultation. (813) 733- 
1678. Estil Cradick, 950 Parkwood Dr., 
Dunedin FL 33528. 


INDUSTRY SERVICES 
CIRCULATION SERVICES 


LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
| om sales and boy crews, national re- 
— for action call; (201) 966- 
| g 














| carrier and mail programs . 


| MARKETING PAPERS for the 80's to 
| Survive through the 90's and beyond. 


From carrier to maii with expertise 
in . ._.Renewal systems in advance 
. .Phone 


and crew solicitations . . . Voluntary 


| paid and other conversion pro- 
| grams 
| sales, MBO and financial man- 
| agement . . .Personnel development 
| and specialized training . . 


. ._.Promotions, single copy 


. and 
much, much more. 


| Cail Kevin S. Pappert, (313) 683-2963 
| Circulation Consultant for Newspapers 





VER-A-FAST’s Circulation, Verification 

and Consulting Services are guaranteed 

successful. We have 62 ongoing projects 

nationally. For information, cali or write 

Bob Bensman, Ver-A-Fast Corp, 11315 
| Edgewater Drive, Cleveland Ohio 
| 44102; (216) 651-2000. 


CONSULTANTS 
GRAPHIC ARTS CONSULTANT: 





, Got problems in costs, sales, produc- 


tion, 


nnel or systems? | can help. 
Burt 


egott; (912) 352-9247. 





aloe RETESET | 





CLASSIFIED ADVERTISING 
Order Blank 


Name. 





Company. 





Address. 





City 





State. 





Phone. 





Classification. 





Authorized Signature 





Copy. 




















LINE ADS 

1 week —$4.70 per line. 

2 weeks—$4.20 per line, per issue 
3 weeks—$3.50 per line, per issue. 
4 weeks—$2.90 per line, per issue. 





Add $4.75 per insertion for box service, 
count as an additional line in copy. 








L 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1984 


POSITIONS WANTED 

1 week —$3.15 per line. 

2 weeks—$2.60 per line, per issue. 
3 weeks—$2.35 per line, per issue. 
4 weeks—$2.10 per line, per issue. 


Add $3.25 per insertion for box service, 
count as an additional line in copy. 


Count approximately 37 characters and/or spaces per line. 
3 lines minimum (no abbreviations). 
Payment must accompany all Positions Wanted ads. 


DISPLAY CLASSIFIED 
The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rates for display-classified are: 1 time-$75 per 
column inch; 2 or more times-$70 per column inch. 


Contract rates available on request. 


DEADLINE:Every Tuesday, 2 pm (EST) 
for Saturday’s issue. 


Box number responses are mailed each day as they are received 


Editor & Publisher 
575 Lexington Av, NY, NY 10022. (212) 752-7050. 









































Run ad. 


Assign a box number and mail responses daily. 
Weeks 








Till Forbidden. 














Please indicate exact ciassification in which ad is to appear. 


Mail to: Editor & Publisher, 575 Lexington Av, New York, NY 10022. 
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INDUSTRY SERVICES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





MARKETING & 
READERSHIP RESEARCH 





WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
paper research firm doesn’t end there. 
For each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 

We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 

We welcome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 





NEWSPAPER SERVICES 


“HOW TO SUCCESSFULLY SELL 
YOUR WEEKLY NEWSPAPER" 
Now available on 60 minute cassette 
tape. Send $14.95 to James A. Martin 
Associates, PO Box 20533, Columbus 

OH 43220. 











We move machinery 
E&P CLASSIFIEDS. 
(212) 752-7053 








EQUIPMENT 


& SUPPLIES 








BUSINESS SYSTEMS 





BELL AND HOWELL 
MICROX micro fiche, instant image rec- 
ording system. Complete. Unused. Still 
crated. Installation and service avail- 
able. Bell and Howell. 35% OFF ORI- 
GINAL price. For more information.. 

The Washington Times 

fee! 
(202) 636-3068 
3600 New York Av, NE 
Washington DC 20002 





CABLE TV 


CABLE or Over Air TY EQUIPMENT for 
sale—virtually new! Package includes 
JVC camera, studio lighting package, 3 
Sony %" VCR's, edit controller, special 
effects generator, monitors, flexicaster, 
animation system, emergency power 
supply unit, mic mixer, cabinets, most 
everything needed to establish a mini 
studio. package buy $45,000. 

For information write or call Carter 
Roberson, The Fresno Bee, 1626 ‘E’ 
oy Fresno CA 93786; (209) 441- 








CAMERA & DARKROOM 


SQUeeze Lenses, new and trade 
ins. . 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
VARIABLE OR FIXED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278 
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| YOUR NEWSPAPER probabl 





COMPUTER SOFTWARE 


MAILROOM 


PHOTOTYPESETTING 





ADMANAGER 
(formerly ADmaster) 

Established, powerful, versatile, user 
friendly, ADmanager is a newspaper 
advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
available. Write or call for brochure and 
report package. Sunlight Software, PO 
Box 100, Forestville CA 95436; Gon 
887-7141. 


BILLING SOFTWARE 
Designed by a publisher for ease of 
operation by non-computer users. Prints 
Journals, Bills, Aging and many unique 
Sales Reports. Single or Multi-Zone ver- 
sions available to run on Tandy/Radio- 
Shack computers. Call or write for sam- 
ple reports. Publisher Control Systems, 
223 West Fifth Street, Shawano W! 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 


CIRCULATION-$1195 
Software for TRS8OII! & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
trioutors); (916) 846-3661. 


NEWSPAPER MANAGEMENT SYSTEM 
With our software and your microcompu- 
ter you can have big computer results. 
Unique COBOL system, designed for 
accounting and circulation. Now used by 
many dailies and weeklies. Ad order en- 
try, on-line inquiry, earned rate support, 
mailing at lowest rates, audit stats, 
newscarrier functions, gift sub- 
scriptions, temporary addresses and 
more. We can make hardware recom- 
mendations. Hennessey Associates, 
2370 Turnpike St., North Andover MA 
01845; (617) 687-2818. 


SYSTEM 390 
Displa - ad scheduling and billing. 
Classified ad typesetting and billing. 
Circulation management. 
Typesetting interface and editing soft- 
ware. 
Software for TeleVideo multi-user sys- 
tems. IBM, DEC and most other 
microcomputers. Demo disks available. 
Free brochures and mg ar reports. 
Pacific Sun Computer y yea Box 
5553, Mill Valley CA 94942; (415) 
383-4500. 

















has dis- 
covered the Model 100 from Tandy, the 
sharpest portable computer on the mar- 
ket. We have software to make it com- 
municate with your newsroom system. 
We're news people and we talk your lan- 
guage. We're Saturday Software. Call us 
at ( 06) 739-6088. 


GOOD RECONDITIONED Cheshire and 
Magnacraft rs ag bt machines with sing- 
le and multiwide label heads and quarter 
folders. Call Scott or Ed Helsley; (800) 
527-1668 or (214) 357-0196. 


CG TYPESETTERS. Execuwriter li, 
$950; 7200 blue, $1950; Edit 77: 
ok $8450; Edit a $4500; CG Pre- 


view 0; 01, $1500. WSI; 
(216) BES 





MULLER 227, Muller EM10 and Kansa 
Inserters with 5 stations in excellent 
condition, available immediately with 
full warranty. Installation and training 
also provided. Reply to Graphic Mana 

ment Associates, inc; (617) 481-8562. 


SHERIDAN 72P and 48P Inserters, fac- 
tory rebuilt and guaranteed. 
— 24P Inserter with handfly 
le 

Completely rebuilt Sheridan MS and HH 
He factory guaranteed 

Folded Edge First Delivery System 
for Sheridan Inserters 
Sheridan 72P and 48P hopper loaders. 
Muller 227 and 227E Inserters. 
Muller 231 Counter Stackers. 
Kansa Inserter with four stations. 
Idab 440 Counter Stacker with pro- 
rammable keyboard 
dab Shrink Wra a 
Ferag H-500 and HS-80 Counter Stack- 
ers-factory rebuilt. 
Sta Hi 251 and 257 Counter Stackers. 
Sta Hi Telescopic Truck Loaders. 
Cutler Hammer Conveyor, Bottom Wraps 
and Pacers. 
Signode ML2EE and MLN2A Tying 
Machines. 
McCain Model 660-20 Inserter with 8 
insert stations, brand new condition, 2 
years old. 
All equipment in excellent condition and 
available immediately. Mechanical 
installation services also provided. 
WANT O BUY: MAILROOM EQUIP- 
MENT AND COMPLETE MAILROOM 
SYSTEMS. 


GRAPHIC = all 
ASSOCIATES, INC. 
Newspaper Trae S _ Division 


Southboro MAOL?T2, 617)481- 8562 


SHERIDAN 72-P inserter, factory re- 
built, guaranteed, available 
immediately. Reply to Box 6776, Editor 
& Publisher. 


NEWSPRINT 


30 LB NEWSPRINT ROLLS all sizes 
BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 

















ae ee colors, con- 
verting. David F. Hoy-Paper Sales, Cor- 
pr ee 602/297-9976;NY 212/ 





PHOTOTYPESETTING 





MAILROOM 


CUTLER-HAMMER conveyors and spare 

parts. Also new Crabtree conveyors and 

Spare parts. 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, li, lll Stackers 

Baldwin Count-O-Veyors 104A's 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 








@ 24P-48P and 72P SHERIDAN/ 
HARRIS stuffers guaranteed pro- 
duction; refurbished and instalied in 


LINOTRON 202, updated to Mod N, 
1900 Resolution, Reverse Video, Extra 
Memory, 4 years, $30,000. LINOTRON 
606, 505 Emulator available, $12,500. 
ae Bob Weber; (216) 831- 





NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, Autologic, 
Compugraphic, EEText, IBM, 
Itek, Mergenthaler, VGC 
“Sell for the most, buy for the least’’ 

7% Selling Commission... 
Financing Available 
All Equipment Guaranteed 
(216) 562-3750 





your plant; oer Ne ram included. 

@ WANTED TO BUY: 48P and 72P late 
model stuffers. 

JIMMY R. FOX, MAIL ROOM CON- 
SULTANT; (713) 468-5827. 





2 MERGENTHALER Lino-Screen Com- 
=, with dual floppy disc drives, 

reader and punch. Good con- 
den. oward Fletcher; (205) 547- 





USED TYPESETTING EQUIPMENT? 
Call us last! We buy, sell and lease. Com- 
puFit; (313) 434-0024. 


VIDEOSETTER UNIVERSAL with RLO. 
Dataport interface. Excellent condition. 
Call or write Graph-X, 17 Bucknell Ct, 
Bethlehem PA 18015; (215) 867- 








WANTED Itek Pacesetter Mark Ili’s and 
Mark V's. Must be 16 face machines. 
Phone (707) 226-3711, ask for Bill 
Stahier or Dave Church. 


RECONDITIONED Unisetter, $6695; 
Unified Composer, $3595; Videosetter 
Universal with yy $7900; Editwri- 
ter 7700s, $11,950; Editwriter 7900, 
$9500. Graphic Systems Exchange— 
sales and service specialists for CG sys- 
tems. (716) 385-3027. 


TYPESETTERS. Unified Composer, 
$2500; Uniterm, $950; Unisetter LR, 
$5250; 8” Disk Reader, $1250; MDR, 
$1250; ei Printer, $2500; Edit 
Word Com, $1000; Uniscan, $1000 

Sg 505, $2500. WSi; (216) 729. 











COMPUWRITER TG |, complete with 
spare parts kit, processor, type fonts 
included, used very little and in 
excellent condition. Offers Phone (919) 





COMPUGRAPHIC 7200 Headliner HR, 
Compuwriter |. Call (305) 395-8300. 
Doug Gorman. Make offer. 


COMP IV A LR, 3 Strips, Parts Kit, 
$3500; COMP | Supported, 12 Strips, 5 
Plugs, KWIK processor, Pulley and Parts 
Kit, #52250; G 7200 IC LR, Pica Coun- 
ter, 11 Strips, $1600. Guaranteed. 
(216) 831-0480. 


COMP IV B HR, $5750; EDIT 7500 LR, 
Rev D, Multilingual (special lens 5 & 16) 
1% years, $8550; EDIT 7700 LR, Com- 
pukwik processor, PMA, $7500. 
— Bob Weber; (216) 831- 











COMPUGRAPHIC MDT 350, $2450; 
Unisetter HR with DEK, $8000. Equip- 
ment ge | operating, in excellent 
Peel (216) 562-3750 or (216) 





2 DYMO MARK 5's. 16 faces, 14 sizes. 
4 years. Excellent condition. $3500 

each. Bob Pendleton; (619) 245-7744. 
Victorville CA. 


FOR SAL 
Compugraphic 7200. Serial #12397. 
5 “‘~ Call Jack Brink; (609) 924- 








HARRIS COMPUEDIT USERS 
Extend the life of your current Com- 
puEdit terminals by replacing all the cir- 
cuit cards with just 1 CEB circuit board. 
This single microprocessor based board 
will add all these features to your current 
terminal giving it years of additional life 
at a minimal cost. 

1. Word count 

2. Formats 

3. 13K of memory 

4. True word wrap 

5. Block move 

6. Decreased power consumption 

Call or write ComQuip Inc, 460 N. Wood- 
ward, Birmingham MI 48011; (313) 
642-1018. 





AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
Guaranteed. WSI: (216) 729-2858. 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PHOTOTYPESETTING 


PRESSES 


PRESSES 





AM OO. Bion ees a Set Boy 


8, $5000, IP add $4000 ‘io 2d 
$1500. WSI; (216) 729-2858. 


MCS ACI, $3500; (2) 128K RAM Mem- 
ory Boards, $850 each; MCS Printer 
Table, Controller Cabinet, Work Station 
Pedestal, 40% off new. Guaranteed. 
Bob Weber; (216) 831-0480. 








CASH FOR 
MARK I, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 





CG TYPESETTERS. Exec !!, $950, CG | 
7200 ae, $1950, 7500 HR, $7950, 
7700 HR, $8950, - 1750, pemO, 
Preview, "$4000; $2500, 
makwik with dryer, Sobctn RCP tol. 
$1250. WSI; (216) 729-2858. 


3M DEST MODEL 202 OCR, never used, 
$4000 ALPHASCAN SCANNER, iG | 
Model and 1 for parts, $4000; ECRM 





OCR 5800, Virtually Unused, $5000. | 
a. Bob Weber; (216) 831- 





| 
TYPESETTERS. Unisetter LR, $5250; 


Preview 505, $3000; Unifi 
; MDR 


Uniterm, $950. WSI; * 216) 729- 3888" 


USED TYPESETTING EQUIPMENT 
Cameras Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 

Bob Weber, (216) 831-0480 








AM TYPESETTERS. CompSet 500, | 


$3500; ray 510, $4000; Com- 
pSet 51011/504 $6250; CompSet 
3510/504, $7500; CompSet 4510/ 
504, $8500; CompEdit 5618, $5000; 
eo 5810, $12,900; CompEdit 
13,900; CompEdit IP, $4000; 
OO he TCO, $1500; AM 7133, 
$35 0; Itek 430, $3950; AM 5404, 
$2950. WSI; (216) 729-2858. 











CompuWriter 
owners are lucky... 
They own half of a 
microCOMPOSER 

system! 
microCOMPOSER gives you com- 
puterized typesetting plus a busi- 
ness computer. Total control, 
total versatility. You won't want 
less. You don't need to spend 
more. Your CompuWriter is not 
obsolete... only the way you've 
been using it is. 
Let us change all that. 
Cybertext Corporation 
Box 860 Arcata, CA 95521 
707-822-7079 











PLATEMAKING 


ROCONEX Platemaker. 1 year old. 25” 
automatic. Make offer Call 
8300. Doug Gorman. 








PRESSES 


8 UNIT GEMINI WEB OFFSET PRESS 
4 stacked units, brush dampeners 
21%" cut-off x 36” 

Two collectin " jaw folders 

one Gemini % page folder 

Three automatic auto 
Call H. Rosenberg; ( 





sters 
16) 876-6410 


(305) 395- | 


2 unit 900 series Suburban 

2 unit 1000 series Suburban 

4 unit 1100 series Suburban 

Community folder 

Community poe add on units 

dunit Goss banite, fully reconditioned 

: unit Urbanite (1 tri-color), Ye and 
4, page folder with upper former 

Urbanite Tri-Color unit 

Urbanite add-on units and folders 

4 unit Harris V15A with JF12, 1972 

Harris V15A add-on units, 1975/76 


2-3 unit News King 
4-8 unit Daily King, \ aaa 1971 
KJ6 Heavy duty ‘old 
KJ8 = upper former.1976 foider 
News King add-on units 
Acumeter paster 


G imprinter 
| aunt Color King—1963 


Offered Exclusively b' 





105th . Fasc Fe Dr, PO Box 15999 
enexa, Kansas 66215 
| (913) 492. 9050 


INLAND NEWSPAPER MACHINERY 
CORP 


Telex 4-2362 | 











GOSS METRO UNITS 


Four Metro Units available 
individually as unit additions, or 
as a package with double 2:1 
folder. 22%” cutoff, either 55” 
or 56” web width (at your 
option). Each unit is complete 
with pump and rail inking sys- 
tem, substructure, RTP and 
unit drive...arranged for 60,000 
pph running speed. Available 
after April 1, 1984. Contact: 
Ken Kniceley, Production 
Director, Charleston WV 
Newspapers; (304) 348-5118. 


























| WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and pasters 
| Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
104A counter stackers 
Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 


12 Goss digital pasters 
Napp manual platemaking systems 
Beach platemaking systerns 
Capitol roll- hewn equipment, new & 


Heister fork lift, 4000 pounds 
ae unds, paper clamp truck 
nite quarter folder 
= quarter folder 
Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
| We do We uy eiting eau and ae 
intin 
NORTHEA T INDUS RIES. I INC. 
(213) 256-4791 


| WOOD LITHOFLEX DOUBLE WIDTH 
| Offset newspaper press, 22%'° cutoff, 
| running at 66” web width. 72 inch web 
width, 5 printing units, 2 folders, 5 
pe Optional oven and chills for co- 
| ated paper. Ideal for daily newspaper 
sat high ap. Priced reasonably. 
or best offer. Ipec 

| ese, (312) 459-9700. 








EDITOR & PUBLISHER for February 18, 1984 


| GOSS URBANITE, 3 units, 1 color unit, 
Conveyor | 


folder, 3 a 1980, Idab 
and C/Stac 


Goss Seuaten, 4 units, 1000 series. 
Harris M-1000, 6 units, 1972. 
Goss, Mark |, 21%", 4 units. 
Goss, Mark |, 22%", 4 units. 
Goss, Mark |, add on 22%. 
Newsking, 3 units, KJ 4. 
BELL-CAMP INC 
465 Boulevard 


PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 





GOSS 
Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 3 coior units 
Goss Urbanite 10 units new 1980 
pss Urbanite 1000 series % folder 

Flying Imprinters (for Urbanite) 

Got rbanite folders, roll stands, drives 
& accessories 
Goss Community 5 units 1976 
~ Community 6 units, SC folder, 


accessories 
unit 2 folders 


series) 

| Goss HV 8 units 

Goss HV 4 units 

Goss Cosmo units for add-on 
HARRIS 


Harris 1650 add-on unit 

Harris 1650 6 unit press 

Harris 845 4 units, folder 

Harris 845 8 units, 2 folders 

Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 

| Harris V-15A add-on unit 1976 
Harris V-22 4 units, folder 


formers & drives 
Harris V15A, 8 units, 1974 
Harris V25 upper — former 


3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 folders ag 
6 units Nee ie 
CELLA NEOUS 


2 Martin Flying Pasters rated at 1400 
FPM 1979 

2 Cary Silicon Applicators 

nite) 


Baldwin Count-O-Veyors 104, 1 
106, 108 
Count-0-Veyors 104, 105, 106, 108 


accessor’ 
IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago) IL 60090 
(312) 459-9700 


4 UNIT NEWSKING KJ-6. $125,000. 











| 29304; (803) 585-3678. 


| REBUILT URBANITE UNITS 


tion. 
ment price. 


minimize down time. 
5. Inquire for pictures and brochures. 





Communi 
HARRIS 16: 
Telex 130326 


| (404) 458-9351 


Goss Community folders, drives & | 
Goss Suburban 1500 & 1600 series, 10 | 
Goss Suburban add-on units (1000 | 
| HARRIS 845, 8 units, folder, roll 
| stands, like new. Can be purchased 
, whole or in parts. Installed 1976. 
| Printed low bon circulation. 

| (201) 796-8442 


| SINGLE-UNIT web offset 


| throw 
| available now. WRV 


Harris folders, roll stands, upper balloon | VE Ce) caereene 


GOSS METRO, 4 units, half deck, 1972 
icolors, 1975 


SSC Community, 12 4%", 8 un 
SSC Community, 4 units, i980" 
SC Community, 4 units, 1979 
SC Community, 7 units, 1977-82 
SC Community, 5 units, 1970-76 
SC folders, 4 in stock 
add on units, 9 in stock 
, 6 units and 4 units 
845, 7 units and 4 units 
V25: 8,4, and 2 units 
V15D, 2 units, JF10, 1979 
V15A, bd 2 sh 
Corporation 
3400 Malone Drive 
Atlanta GA 30341 
Telex 700563 


GOSS COMMUNITY UNITS 





2-units 1977 
| 3-units 1974 
| 3-units 1972 


6-units 1970 
GOSS FOLDERS 


| 2-SC 1972 40 and 50 HP 
| 2-Community 1974 6-web capacity, 20 


and 25 HP 
Will seli individual components. Call for 
instalied prices. Offered exclusively by 


OFFSET WEB SALES, INC 
73 N SUNSET DRIVE 
CAMANO ISLAND WA 98292 
(206) 387-0097 





li-Camp Inc 
Telex 130326 





. Perfect 
for small newspaper. In operation 
h 1983. Excellent condition, 
Herald, Randolph 





WANTED TO BUY 
WANTED 
ited per racks. 
as; (205) 372-3373. 





Used coin oj 
Contact Roy 





3 Cary Flying Pasters (running on Urba- | 


| @IDAB 440 counter egaemy 
| @Muller 227 Insert 


®Signode MLN2 0 or MLN2A Tying 
Machines. Reply to Graphic Manage- 
ment Associates; (617) 481-8562. 





1 Web Specialities 3 Web Angie Bar Nest 


os presses or components sold | 


WANTED: Newspaper presses and | 


Telex 206766 | 


_ new. 20 HP drive, GE controls. In | 
now. CNI, Box 1777 Spartanburg SC | 


1. Individual components or complete | 


presses. 
4 Units are stripped down to the side | 
| frames and restored to like new condi- | 


3. Cost is approximately half of replace- 
4. Exchange program available to | 


iPEC, INC, 97 Marquardt Drive, Wheel- | 
ing IL 60690; (312) 459-9700, Telex | 





WHAT HELPS US 
HELPS US 
HELP YOU 


To expedite your questions, 
claims and payments regard- 
ing classified invoices, 
please RETURN THE YEL- 
LOW COPY OF THE INVOICE 
WITH YOUR PAYMENT, and 
refer to the invoice number in 
all correspondence regard- 
ing your bill. This will assure 
proper credit to your 
account. 


THANK YOU: 
E&P CLASSIFIED 
DEPARTMENT 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





WANTED TO BUY 


ACADEMIC 


ACADEMIC 


ADMINISTRATIVE 





CHESHIRE and Phillipsburg any condi- 
tion. Call collect Herb (201) 289-7900. 
AMS, 1290 Central Av, Hillside NJ 
07205. 





GOSS URBANITE 1000 Series quarter 
folder. Must have immediately. (206) 
387-0097. 
SHERIDAN 48-P or 72-P inserters, in 
operational condition. Reply to Box 
6777, Editor & Publisher. 
a PEEL DELP ESOS IPE TIES SE 
.Those individuals, com- 
panies, syndicates that know the 
value of an E&P ad and run with 
us on a regular basis. 
Whether it’s 12, 26 or 52 times per 
year, we produce business and 
profit for these people. We offer 
you freedom to rotate your copy 
within our regular deadline times, 
monthly billing and the best 
exposure in the field. 
Reserve your place now, in the 
most effective classified market 
in the newspaper industry. 


HELP 
WANTED 

















ACADEMIC 


ASSISTANT/ASSOCIATE professor to 
teach broadcast management and skills 
courses in broadcast news. Earned 
doctorate and three to five years pro- 
fessional media experience required; 
salary competitive; job begins 9 / 1 / 
84. Apply by March 20, 1984. Send 
letter, resume and references to Dr Mar- 
lan Nelson, Director, School of Journal- 
ism and Broadcasting, Oklahoma State 
University, Stitiwater OK 74078. OSU is 
an equal opportunity employer. 


ASSISTANT/ASSOCIATE Professor. 
Teach graduate courses, including 
theory and research methods, in MA pro- 
gram in Journalism, direct master's 
research and teach undergraduate 
courses in either news or acvertisin 
sequences. PhD plus professiona 
experience required. Evidence of scho- 
larly research expected for appointment 
as Associate Professor. Tenure track 
position. Salary negotiable. Appoint- 
ment effective fall 1984. Application 
deadline: March 15, 1984. Send letter 
of application, vita, transcript and three 
letters of recommendation to: 
Dr. Joseph M Harper, Director 
School of Journalism 
Kent State University 
Kent OH 44242 

Kent State University is an affirmative 
action equal opportunity employer. 


BAYLOR UNIVERSITY has a faculty 











JOURNALISM 

Associate or assistant professor, tenure 
track, for Fall, 1984: To teach mass 
media law and journalism history 
courses as well as skills courses in broad- 
cast journalism, public information or 
print journalism. Doctorate preferred 
and appropriate professional experience 
required. Rank and salary negotiable 
and competitive. The department offers 
four sequences, inciuding an ACEJMC 
| accredited news-editorial sequence, and 
| an MA program and is located in state’s 
urban, media, government and cultural 
center. It has an excellent internship, 
placement and consulting record and 
| provides a collegial working environment 
| with a sae vie scholarly, harmonious 
| and professional faculty. Send resume 
by February 27, 1984, to: Dr. Manny 
Paraschos, Chairperson, Department of 
Journalism, University of Arkansas at 
| Little Rock, 33rd and University, Little 
| Rock AR 72204. 





POSITION IN JOURNALISM beginnin 
Fall 1984. PhD or MAwith experience. 
generalist needed who can oversee a new 
program and teach a variety of 
und uate courses. Send resume to 
Patricia Jefferson, Department of Com- 
munication, Indiana Central University, 
1400 E. Hanna Av, Indianapolis IN 
46227. Deadline April 1. AA/EOE. 








Director of University Relations 
BLOOMSBURG UNIVERSITY 


| Chief public relations officer. Coordin- 
| ates publications activities, prepares 
|and manages oink ad relations 
| budget. Reports to the Vice President for 
| Institutional Advancement. Bachelor's 
| degree, publications experience and 
| three years experience in public rela- 
| tions or related field required. salary 
| range $22,729-$30,963. Application 
| deadline March 17, 1984. Starting date 
| negotiable; must be before July 1, 
| 1984. Send letter of application, 
| resume, three letters of reference to: 
| Helen Adler, Box 2040, Carver Hall, 
| Bloomsburg University, Bloomsburg PA 


| 17815. Bloomsburg University is an | 


affirmative action employer. Women and 
| minorities are especially urged to apply. 





JOURNALISM/MASS COM- 
iMUNICATIONS—Virginia Com- 
/monwealth University is seeking a te- 
| nure-track teacher of public relations for 
|the School of Mass Communications 
| Starting in the 1984 fall semester. Mini- 
|mum of five years of full-time related 
| professional experience required; col- 
| lege teaching ve. master’s degree 
| required, but PhD or ABD preferred. Asa 
|condition of tenure and premotion, the 
|faculty member wil! be expected to 
| possess the doctoral degree or have sig- 
|nificant, high-level professional quali- 
fications, and to engage in appropriate 
| Creative activity such as research and 
;Publication and to contribute to the 
| teaching and mass communications pro- 
fessions. Salary and rank are open and 
competitive. VCU is an equal opportu- 
| nity employer. Applicants sould send ap- 
|plications and supporting materials by 
|March 15, 1984, to George T. Crutch- 
field, Director, School of Mass Com- 
|munications, VCU, 808 West Franklin 
|Street, Richmond VA 23284. 


position in the Division of Radio- | 


Television, De 
tion Studies. Tenure track; Assistant or 
Associate Professor. Emphasis is on 
Broadcast Writing, and/or television stu- 
dio production. Should also be able to 
teach in one of the following areas: 
broadcast management, news and publ- 
ic affairs, regulation. Must have PhD in 
hand or assured. Experience in the com- 
munications industry highly desirable. 
Send letter of application, complete 
vita, and three letters of recommenda- 
tion by February 15, 1984 to: 
Lee R. Polk 


Department of Communication Studies | 


Baylor ees | 
Waco TX 7679 


Baylor University is an Affirmative Ac- | 


tion/Equal Opportunity Employer. 
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rtment of Communica- | 











| MASS COMMUNICATIONS faculty | 


| position, tenure track, beginning 


| August, 1984. Salary and rank negoti- | 


| able according to experience. Teach 


| journalistic writing courses for print and | 
| electronic media. PhD in Mass Com- | 

munication or related field. MA with out- | 
| Standing industry experience consid- | 


| ered. Closing date is April 1st or until 
| suitable list of candidates is obtained. 

Send vita and letters of recommendation 
| to: Leonard Lee, Chair, Mass Com- 
munication, Telecommunications Cen- 
ter, University of South Dakota, Vermill- 
ion, South Dakota 57069. E 


Employer. 


’ qual | 
Opportunity/Affirmative Action | 


THE UNIVERSITY DAILY KANSAN, stu- 
dent newspaper at the University of Kan- 


sas, is seeking a permanent, full-time | 


General Manager and News Advisor to 
begin duties in the fall of 1984 or earlier. 


The position, which is not a tenure-track | 


line, will be a renewable nine-or 12- 
month appointment financed partly by 
revenues generated by the newspaper 
and partly by the William Allen White 
School of Journalism. The general mana- 
ger will oversee the entire operation of 
the five-day newspaper, act as news 


adviser and teach one course a semester | 


inthe School of Journalism's news edito- 
rial sequence. Additional duties will be 


| flexible and dependent upon the length 


of appointment but will include 
coordinating faculty and staff pro- 
fessional development, coordinating 
workshops and seminars conducted by 
the school in cooperation with national 


| and state professional organizations and 


acting as liaison with those organiza- 
tions. Significant professional daily 
newspaper experience and at least the 
bachelor’s degree are required. Adv- 
anced ore or degrees preferred. Sal- 
ary for the position, negotiable and 
dependent upon experience, length of 
appointment and qualifications, will be 
in the range of $28,000 to $40,000. 
Formal applications, resumes and refer- 
ences must reach the chairman of the 
search committee by March 16, 1984. 
Address: 
Paul Jess 
School of Journalism 
University of Kansas 
Lawrence, Kansas 66045 


| The University of Kansas is an Equal 


Opportunity/Affirmative Action 


| Employer. Applications are sought from 


all qualified people regardless of race, 


| religion, color, sex, disability, veteran 
| Status, national origin, age or ancestry. | 


ASSISTANT CONTROLLER—Fast grow- 
ing publicly held corporation located in 
; the beautiful Finger Lakes region of 
upstate New York is searching for an 
assistant controller for its newspaper 
division. There are 75 publications in 
the Park pate gy, Group, of which 25 
are paid dailies. Candidates should have 
a 4 year accounting degree and 
; experience in general accounting, 
| budgeting, systems development, 
| supervision and financial statement 
preparation. Newspaper and corporate 
; accounting experience a real plus. If you 
| are looking for an opportunity to be on 
, the corporate staff of a large group 





, Operation, and want to meet the chal- 
lenges of working in a fast paced, growth 
oriented company, then please send 
your resume along with salary history in 
complete confidence to Vice President- 
Controller, Park Communications, Inc, 
| PO Box 550, Ithaca NY 14851. 





BIG SKY OPPORTUNITY—Publisher or 
' Editor/Publisher wanted for Miles City, 
‘ Montana, Star. Six-day offset daily, 
| circulation 4700 which serves a city of 
| 10,000 along the Yellowstone River in 
| the heart of Montana coal and cattle 
; country. Must be dedicated community 
| journalist, mature, and good administra- 
| tor. Business background preferred. 
| Address inquiries to John Sullivan, Pres- 

ident, Yellowstone ae Box 
| 665, Livingston MT 59047. 





| EXPERIENCED small city daily pub- 

| lisher wants same for competent off- 
spring. Brokers OK. Write Box 6986, 
Editor & Publisher in full. 


| 
| FAST-GROWING 30,000 twice-weekly 
| shopper seeks sales-oriented general 
| manager with proven leadership ory: 
Experience in sales results, receivable 
control and competitive successes a 
must. West coast of Florida location, 
| Career opportunity with prominent 
media company. Send resume and sal- 
ary history in confidence to Kevin Whitt- 
| man, Director, Sunbelt Publishing Co., 
PO Box 663, New Port Richey FL 
33552. 








ADMINISTRATIVE 


ADVERTISING 





GENERAL MANAGER 


| With strong business background for | 


medium-sized daily under Joint 
Operating Agreement, in mid South. 


; Must be experienced budgeting, cash 


management, personnel relations. Re- 


ports to president. Salary commensurate | 
rience. Send resume to Box | 


with ex) 
6987, Editor & Publisher. 





GENERAL MANAGER 
Experienced versatile administrator with 
sales background to take charge of sever- 
al Zone 2 dailies and TMC weeklies. You 


should have 5 years experience, be | 


familiar with all phases of production 
and profit oriented. A good opportunity 
for an aggressive individual with leader- 
ship ability. Resumes and requirements 


| in confidence to Box 6944, Editor & | 
| Publisher. 


NATIONAL NEWSPAPER 
SPACE SALES 
; National newspaper sales position in 
Zone 6 available for a self-motivated, 
aggressive sales person. Two or more 
— space sales experience a must. 
ravel required, ail expenses paid. 
Excellent salary for the right person. 
Send resume in confidence to Box 
6946, Editor & Publisher. 


| PROGRESSIVE South Central Florida 
| weekly newspaper seeks experienced, 
| energetic ad sales representative to serv- 

ice a cay erg ey and develop new 
; accounts. Must be a team piayer with a 
friendly personality and enjoy small town 
life. Located in Florida's surgarcane 
country. Letter, resume to Stan Martin, 
Publisher, The Clewiston News, PO Box 
| 1236, Clewiston FL 33440. 











To answer box number ads in 


EDITOR & 


PUBLISHER 


Address your reply to the box number given in the ad, c/o Editor & 
Publisher, 575 Lexington Av, New York, NY 10022. 

Please be selective in the number of clips submitted in response to an ad. 
Include only material which can be forwarded in a large manilla 
envelope. Editor & Publisher is not responsible for the return of any 
material submitted to its advertisers. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ART/GRAPHICS 


CIRCULATION 


EDITORIAL 





“SHOPPER” CAREERS 


Please send resume with $ history to: 
Multi-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 


TELEMARKETING MANAGER 
Classified specialist needed to manage 
our expanded telemarketing 
department. NW suburban Chicago 
newspaper group (65,000) in excellent 
market and positioned for extraordinary 
growth. Looking for a classified sales pro 
who really knows how to manage. Send 
resume with salary history to Box 6956, 
Editor & Publisher. | 


WEEKLY VISITORS’ publication in | 
beautiful tourist area seeks dynamic, 
aggressive advertising person with 
marketing background. Send resume, 
salary and relocation requirements to 
Box 6909, Editor & Publisher | 

a | 


ADVERTISING SALES PERSON | 
The Star eo New Jersey's largest | 
daily and Sunday newspaper, is seeking | 
an experienced national advertising | 
sales a a Background in the f 
Classification preferred. An excellent 
opportunity to become part of an aggres- 
sive, successful selling team. Good sal- 
ary and benefits. Do not call, send 
resume to Walter J. Schwartz, National 
Advertising Manager, The Star Ledger, 
Star Ledger Plaza, Newark NJ 07101. 


AD MANAGER, two established weeklies 
(John P. Scripps group) seek 
experienced up-and-comer to head 
sales. $15-18,000, benefits. Publisher, 
The Valley Press, PO Box V-1, Felton CA 
95018; (408) 335-5321. 


EXPERIENCED Ad Director-Marketing 
Director for a small group in California 
st of adaily paper, 3 weekly pap- 
ers and 2 shoppers in the San Joaquin | 
Valley. The position is second in com- | 
mand in this operation and offers a great 
opportunity for growth and development 
for a talented, experienced Advertising- 
Marketing person. Send resume, refer- 
ences and expected salary to Box 6918, | 
Editor & Publisher. 


ART/GRAPHICS 


THE NEWS ART Department of the 
Times-Picayune Publishing Corp. of 
New Orleans is looking for an Artist with 
a strong graphic design background with 
the ability to produce visually interestin 

maps, charts, and other informationa 
graphics on a daily basis. At least 2 years | 
experience is helpful. | 
Mail work samples and resume to: | 
George Berke, News Art Department, 
The Times-Picayune Publishing 
Corporation, 3800 Howard Avenue, New 
Orleans LA 70102. | 
An equa! opportunity employer m/f. 
































ARTISTS/DESIGNERS 
Editorial art directors, designers and 
informational graphics specialists 
needed for design award-winning news- 

per. Send resume and samples to: 

irk Oberfeld, Assistant Managing Edi- 
tor, The Washington Times, 3600 New 
York Av NE, Washington DC 20002. 


| 
CIRCULATION CONSULTANT/Director 
leeded immediately for upscale weekly | 


newspaper. Must know all phases of 
building a successful circulation cam- 


Starter with ‘The Right Stuff." Please 
send resume to Circulation, PO Box 418, 
Scarsdaie NY 10583. 





NEWSPAPER ARTIST for morning daily, 
circulation 310,000. Emphasis on 
informational graphics and illustration. 
Send resume and samples to: Wendy 
Govier, Art Director, The Arizona 
Rapuelc. Box 1950, Phoenix AZ 
85901. 








E & P CLASSIFIEDS 
The industry's Marketplace 
(212) 752-7050 


CIRCULATION MANAGER needed for 
uires a sea- | 


8500 6 day ABC daily. R 
soned veteran Circulation Manager who 
can build circulation while providin 
good service. Must be promotiona 


minded. Excellent starting salary plus | 


— bonus based on many | ‘owth. 
Contact Chuck Lake, Sapulpa (OK) 
Herald; (918) 224-5185. 





| analytical reporter. Send writin 
| a resume to Box 6936, Editor & 
t A 


Daily | 








CIRCULATION 


CIRCULATION MANAGER for small dai- 
ly plus weeklies in TMC. Must be 
knowledgeable in all phases of circula- 
tion work including sales and promotion 
and have the ability to motivate. Pro- 

ressive company in Northeastern Ohio. 

lease send resume and salary require- 
ments to Box 6959, Editor & Publisher. 


EXPERIENCED Circulation 
development and TMC weekly manager 
wanted for computerized mailing sys- 








tem. Must be familiar with mail delivery | 


and magnacraft equipment; located 
Zone 9, heavy growth, sunbelt area. 
Send full resume and salary require- 
ments to Brehm Communications, inc., 
Attn: Kathleen Collins, PO Box 838, 
Downey CA 90241. 





CIRCULATION 
MARKET 
MANAGER 


Manager needed for new 
national publication starting in 
Zone 9. Will be in charge of all 
circulation aspects—office 
staff management, sales, serv- 
ice. Knowledge of US mails 
and computers helpful. 
Excellent opportunity for #2 
person wanting more 
responsibility and experience. 
Please forward resume and 
salary requirements to Box 
6864, Editor & Publisher. 
EOE M/F. 











METRO MANAGER 

Recent promotions within the circula- 
tion department have created an 
opening for a metro circulation manager. 
This highly visible esp requires an 
individual with excellent communicative 
abilities, a thorough working knowledge 
of circulation, experience in budgeting 
and planning and a firm belief that serv- 
ice is number one. We will provide the 
right person with a competitive package 
and an opportunity for future growth. If 
interested, send a complete resume 
including salary history to: Michael J. 
Murray, Circulation Director, The Des 
Moines Register, 715 Locust Street, Des 
Moines IA 50309. 


RURAL Central California daily/small 
but ready to grow, needs promotion- 





| oriented circulation manager. Send alli 


details. Box 6955, Editor 


ZONE MANAGER 
Growing Zone 6, 100,000 newspaper 
needs zone manager with 3-5 Be 
circulation experience. $21,000 to 
$26,000 annual a Send resume 
to Box 6988, Editor & Publisher. 


Publisher. 











IT’S A CLASSIFIED SECRET! 


We've got a secret—and it's strictly classified information! We'll never 
reveal the identity of an E&P Box Holder. However, if you want to 
answer a Box Number ad, but don’t want your reply to go to certain 
newspapers (or companies), put your mind at ease! 

Just seal your reply in an envelope addressed to the Box Hoider. 
Attach a note telling us what newspapers, groups or companies you 
don't want the reply to reach. Then put the reply and the note in an 
envelope addressed to E&P Classifieds. If the Box Number you're 
answering is on your list, we'll discard your reply. 

IMPORTANT: We can't return your reply because that would be the 
same as telling. So don’t send indispensable material. Also attach a 
note each time you want a box holder checked. 

And if you don't want your reply to be sent to any property held by a 
group, it’s best to list the properties. 
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EDITORIAL 
NEW CHICAGO DAILY 





al news, analysis and perspective 
pieces, and quality local news, business, 
arts and sports sections is now hiring a 
full editoriai staff. Applicants with these 
qualifications should send a resume: 

REPORTERS: At least 5 years 


pe ga Pare — - all | 
areas, including local and national poli- | 
: | Progressive Northeast Texas 6-day daily 


tics, courts, sports and economics. 
Besides a resume, submit 2 or 3 of your 


best clips and a 1-page letter stating , iS . | y 
| positions: photo-journalist, Lifestyles 
| Editor, Business-Political reporter and 


what position you want and why. 

COPY EDITORS: 5-10 years experience 
and/or an MA in English or history. 
LIBRARIANS: 3-5 years experience in a 
newspaper library—preferably with an 
automated system—and/or an MS in 


library science. Will build a state-of-the- | 


art news library from scratch. 

SALES: At least 5 years metropolitan 
experience on display, sales and 
accounts for an up-scale market. 
Apply to: Managing Editor, The Chicago 
Post, 168 N. Michigan Av, Suite 1000, 
Chicago IL 60601. No phone calls. 





SPORTS COPY/LAYOUT editor by AM/ 
PM Fl. mid-sized daily. Please send tear- 
sheets, references and letter outlining 
experience, interest, salary require- 
ments to Box 6929, Editor & Publisher. 





date with solid news judgment, good 
writing skills, ability to work hard, lead 
people and take charge of a young and 
talented staff. Midwest candidates only. 
This is 4 key position with a bright future, 
good salary and benefits. Editor 
experience preferred but wili recognize 

rson ready to move to management. 

sume, salary history, clips to Mrs. 
Greta Sherman, Streator Times-Press, 
115 Oak St, Streator IL 61364. 


| strong desk tr: 


| tin, 


COLUMNIST. The perfect job. It blends 
politics from the state Capito! and 
human interest material wherever 


| can find it. Based in Zone 5 Capitol 
paign. Good compensation for self- | 


bureau for an aggressive newspaper 
chain. Looking for a columnist, not an 
sam- 





COPY EDITOR 

European Stars & Stripes, American dai- 
ly ne per published in Germany, is 
looking for a writer to serve as copy editor 
on day or night main news desk performi- 
ng responsible editing and writing dut- 
ies. Revises, corrects, and prepares 
(rewriting) news items and photo cap- 
tions to fit the standard of style, makeu 
and accuracy required by the Stars 


| Stripes newspaper. Editing and writing 

| are performed on video display ter- 

| minals. Candidates must have a mini- 

; Mum of 3 years general and 2 years spe- 

| cialized experience editing news copy for 
a daily newspaper. 


| $20,965 P/A, plus tax-free living 


allowance of up to $5400 P/A for em- 


| ployees with family or $4400 without 


family. Also group insurance and round- 
trip relocation reimbursement. Appli- 
cants must send full resume and make 


| reference to this advertisement. Ap- 
| plications must be postmarked on or 
| before February 27 and must be 
| addressed to The Civilian Personnel 
| Office c/o European Stars & Stripes (New 
| York Operations), 252 7th Av, Room 
; 401, New York NY 10001. 


| COPY EDITOR—If you think you're ready 
| for the copy desk of an award-winning 
| eastern Pennsylvania daily, we'd !ike to 





hear from you. This entry-leve! editing 


: position is open to someone who isn’t 
| afraid to chalienge copy, writes good 
| headlines, designs a nice page and is 
| eager to learn in a challenging 


environment. Box 6966, Editor & Pub- 


| lisher. 
A “Thinking person's newspaper” witha | 
strong focus on international and nation- 





COPY EDITORS WANTED 
AM Texas daily of 50,000 plus with 
ition seeks copy editors. 
Some daily newspaper experience pre- 


| ferred. Send resume and samples of 
| work. State salary requirements in cover 


letter. Box 6980, Editor & Publisher. 
DAILY EXPANDING 





currently expanding and specializing 
news staff. We are seeking to fill four 


sports editor. 3-5 years experience with 
journalism degree preferred; photo 
position considering recent grad with 
proper background. All positions will re- 
quire aggressive and versatile writing, 
with attention to detail, and a projecting 


| of a positive image and commitment to 
| the communi 


. We offer better-than 
competitive salary and benefits plus a 


| high desired Geographic location. Re- 


spond to Box ditor & Publisher. 





| ENTERTAINMENT WRITER—qualified 
| to cover contemporary music, including 


jazz and country. Must be able to cover 

reaking entertainment news stories, 
analyze music trends, write features and 
reviews. Two years Tt preferred. 
Send resume and clips to Box 6902. 


| Editor & Publisher. 
CITY EDITOR. We're looking fora candi- | 
| EDITOR to manage six person staff for 





12,000 circulation tri-weekly, soon to 
become daily. Located in the magnifi- 


' cent Ozark Mountains. Applicants 
| should have management experience 


and be skilled at writing, page layout and 


| have good loca! news judgment. Send 


resume, writing samples and saiary re- 
quirements to: Publisher, Baxter Bulle- 
A, Mountain Home AR 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





BUSINESS WRITER f 
Experienced only. Seeking fine writer 
who loves to dig, humanize stories on 
challenging beat that is 95% enterprise. 
Staff of 6 on 230,000+ AM/PM daily, 
Zone 3. Send resume, letter, clips to Box 
6985, Editor & Publisher. 


COPY EDITOR 





Accepting applications with 3 refer- | 


ences, for experienced, talented copy 
editor. Must ti 
Clair Cobb, News Editor, Arizona 
seen. Box 1950, Phoenix AZ 
85001. 





COPY EDITOR with management poten- 
tial. Strong word skills, strong people 
skills, good news judgment, flair for 
design. Smali daily in sophisticated 
NYC-area market. Send letter, resume 
and clips to Box 6878, Editor & Pub- 
lisher. 





COPY EDITORS ; 
A major city daily needs experienced 
copy editors with a flair for short leads 
and sharp heads. Reporting experience a 
plus. VDT experience a must. Box 6934, 
Editor & Publisher. 


COPY EDITORS 





We're planning a move to the AM cycle, | 


and seek at least two uncompromising 
copy/layout editors. One in sports, one 
on the news desk, possibly a third in 
features. Must be a team worker, a word- 
smith, willing to work nights and possi- 
bly weekends. Apply ome in writ- 
ing, to: Assistant Editor Tim White, Cape 
Cod Times, 319 Main St, Hyannis MA 
02601. Please include recent samples 
of your work. 


COPY EDITOR 
The Courier-Journal is looking for a copy 
editor with five years of professional 
newspaper experience. College degree 
preferred. VDT experience necessary. 
Solid editing skills required. Interested 





persons may write David Creed, Night | 


Assistant Managing Editor, The Courier- 
Journal, 525 West Broadway, Louisville 
KY 40202. 


COPY EDITOR—New York area AM 
seeks bright individual with good editing 
skills and ability to write sharp heads. 
Night hours. Starting salary $10,400. 
Box 6943, Editor & Publisher. © 
COPY AND WIRE editor for 10,000 PM 
daily. Desk experience in Zone 1 pre- 
ferred. Manchester Herald, Box 591, 
Manchester CT 06040. 








out. Send resumes to | 


AGGRESSIVE MAJOR daily with bright, 
demanding staff in Zone 2 needs equally 
aggressive editors from city desk to 
regional. Especially interested in city 
editors capable of running daily 
operation and still have time for — 
and staff direction. Send resume an 

cover letter detailing experience, 
| approach and philosophy of managing 
people. Box 6990, Editor & Publisher. 


BUSINESS WRITER 

Our business reporter has been hired by 
The Wall Street Journal. That should tell 
you something about the caliber of per- 
son we need to fill her shoes. As the 
largest newspaper in Montana, we cover 
business, labor, utilities, economic 
issues and energy development more 
thoroughly and more aggressively than 
anyone else in the northern Rockies 
region. If you rate yourself among the 
best in business journalism and would 
| like to join an award-winning news team, 

we'd like to hear from you. Send applica- 

tion, resume with salary history and re- 
| ferences and non-returnable clips to 
| Rachael Bradbury, Director of Human 
' Resources, The Billings Gazette, PO Box 
| 2507, Billings MT 59103. Deadline is 
| February 24, 1984. EOE. 


BUSINESS JOURNALIST 
Rapidly growing regional business 
publication is looking for an experienced 
business writer; energy reporting 
experience preferred. Candidate must 
bea self starter. Please send resume and 
non-returnable clips to Rachael Brad- 
bury, Director of Human Resources, The 
Billings Gazette, PO Box 2507, Billings 
MT 59103. Must be postmarked by 
February 27, 1984. 


BUSINESS EDITOR 
Morning paper in large Zone 5 city seeks 
experienced person to redirect business 
; section. Can currently be editor or senior 
business writer. Send resume, clips to 
Box 6973, Editor & Publisher. 




















| BEAUFORT BUREAU for 56,000 daily. 
| Government Beat—city, country and 
; Joint Planning Commission and fea- 
| tures. Photography a plus. Good oppor- 
| tunity to work with seasoned staff. Entry 
| and experienced reporters considered. 
| SC coastal city 1 hour from Hilton Head. 
| 12-14K with great benefit package and 
| generous mileage allotment. Send 

resume and copies of clips to State Desk, 

Savannah News/Press, PO Box 1088, 
| Savannah GA 31402. 





emu Oe 
EDITOR 


EMPLOYEE COMMUNICATIONS 


Experienced Journaiist with human relations insight and super- 
visory potential, to lead three person staff of industrial weekly 
newspaper and implement communications programs. 


paste-up and VD 


An Equal O 











fico snr 


Must be energetic, versatile pro with Journalism/English/ 
related degree, ready for fast-paced “Hard News” format. 
Position requires five years newspaper and/or business press 
experience, plus capability for greater responsibility. Superior 
skills in a a “Must;” keyline/ 
experience helpful. 


We offer a salary commensurate with experience and skills 
plus an excellent benefit program. Please send resume, refer- 
ences, Clips and tear sheets in complete confidence to: 
Box 6974 
Editor & Publisher 
rtunity Employer M/F 























Jj 


ASSISTANT NEWS EDITOR 
Here's the chance to join one of the best 
newspapers of its size inthe country. Our 
46,000, award-winning, Zone 3 daily, 


needs a night news editor strong on | 
graphics ability and use of color but | 


stronger still on copyediting skills. If you 
have the experience, drive and 
determination necessary, send work 
samples, resume and salary 
expectations to: Jerry Chambers, Senior 
News Editor, Kingsport Times-News, 
Box 479, Kingsport TN 37662. No 
phone calls please. 


EDITORIAL WRITER—75,000 com- 
bination daily and Sunday, Zone 6. Con- 
servative philosophy and strong writing 
skills required. Coliege degree and news- 

per journalism experience necessary. 

nowledge of and interest in political 
science and economics helpful. All 


, inquiries confidential. Please list work 
| experience and salary requirements. Box 


; EDITOR—expandin 


6928, Editor & Publisher. 





weekly in fast 
growing Miami, FL suburb. Writer, copy 


| editor, editorials, layout and design. Call 


hlich, 


Tom Curtis (305) 883-6153. 





ASSISTANT CITY EDITOR 
Daily and Sunday 
City, with 35,000 circulation, seeks 
assistant metropolitan editor with con- 
centration on developing Sunday and en- 
terprise stories and editing copy. This 
ye paper is part of a major chain. 
he job—one of three assistant metro 
positions—also involves helping super- 
vise 16 reporters in a rapidly growing 
city. Reporting experience a must, edit- 
ing experience preferred. Box 6958, 
Editor & Publisher. 


ASSOCIATE EDITOR—Established 
weekly financial publication in Zone 6 
wants organized person to develop stor- 
ies and other duties including copy edit- 
ing and headline writing. Strong writing 
ability and some editing background a 
must. Able to work under pressure. Send 
resume to Box 6971, Editor & Publisher. 


bo scing peodbmeg By, oy people- 
oriented shooter for 53,000 6-day PM 
daily. Send resume and clips to Execu- 
tive Editor, Waterloo Courier, PO Box 
548, Waterloo IA 50704. Midwest 
applicants only. No calls. 


EDITORIAL WRITER sought by 40,000 
Illinois daily to write editorials, lay out 
editorial pages, take an interest in com- 
munity. Experienced journalist with con- 











| servative political views required. Send 
' resume and clips to Box 6901, Editor & 


Publisher. 





one with an interest in food, a flair for 
writing and knowledge about nutrition. 
Send resume and clips to John Kiesewet- 
ter, Features Editor, The Cincinnati En- 
quirer, 617 Vine St, Cincinnati OH 
45201. 


GENERAL ASSIGNMENT REPORTER 





per near New York | 


; readable writer stee; 





EDITORIAL WRITER 
Conservative metropolitan daily seeks 
in history, gov- 


| ernment, economics. Copy editing 
| responsibilities. Solid opportunity for 
| the right applicant. Send resume to Box 


6962, Editor & Publisher. 





; EXPERIENCED FARM writer/editor to 





General assignment reporter sought for | 


award-winning Northern Illinois AM dai- 
ly. Must be a J-grad. Camera and layout 


experience a definite plus. Mail resume | 


and requirements to 
aa? Editor, Crystal Lake Morning 
Heral ig 


ichard R. Klicki, | 
| weekly editions. Must be willin 


03 Pyott Road, Crystal Lake | 
| — or 2 years on a daily news- 
‘0 


IL 600 





GRAPHIC ARTS EDITOR 

The Standard-Times, a 49,000 PM with 
Sunday edition in coasta! Southeastern 
Massachusetts, seeks creative 
individua! to head our 7 person graphic 
arts/photo staff. Our ideal candidate has 
PROVEN experience in color graphics, 
page design and photography—along 
with some copy desk background. Please 
— resume, work samples and a letter 
tellin 
Ragsdale, Editor, The Standard-Times, 
PO Box D-912, New Bedford MA 
02742. No phone calis please. An equal 
opportunity employer. 





rogers, Limited, Box 3658-J, Lacey 
WA 98503. 


us about yourself to: James M. | 


| paper. 


| with coastal development, savin 
FOOD WRITER—we're looking for some- | 


handle agricultural section for leading 
Montana daily. Must have good knowl- 
edge of livestock and wheat industries. 
Send resumes to Managing Editor, PO 
Box 5468, Great Falls MT 59403. 


EDITOR SOUGHT for weekly newsletter 
on oil production technology. Journalism 
degree or background necessary. Some 
experience in the oil industry preferred. 
Excellent benefits on top of salary com- 
mensurate with experience. Send 
resume to Enhanced Recovery Week, 
1401 Wilson Blvd, Suite 910, Arlington 
VA 22209. 


EDITOR, writers, advertising sales staff, 
for NYC’s most exciting new paper. 
Resume to Mr. Griffin, Eastside Express, 
1841 Broadway, New York NY 10023. 


ENVIRONMENT and business cross 
paths at every turn. That is why our 
25,000-circulation, state capitol daily is 
creating a business-environment beat. If 
you want to develop a beat that = 
e 
Chesapeake Bay, offshore oil drilling, 
state regulatory agencies and the growt 
of a prosperous region, send resume and 
clips to: Frank Fantini, Delaware State 
News, PO Box 737, Dover DE 19901. 














EDITORIAL 


BUSINESS 
REPORTERS 


Wanted for openings on staff of national 
business newspaper with daily and 
to relo- 
cate. Must have experience in business 


sitions require aggressive, 


| well-organized persons to develop stor- 





ies and handle varied assignments. Send 
resume and salary requirements to Box 
pee West 37th Street, New York NY 


An equal opportunity employer 


MAJOR MIDWESTERN daily seeks 
experienced & entry-level reporters. 
Send resume, clips, references to Box 
6992, Editor & Publisher. 


NIGHT MAKEUP EDITOR— 








| experienced, cooperative editor to coor- 
| dinate and expedite final page makeup, 
“HOW TO GET HIRED IN JOURNAL- | 
ISM" For information, write: Northwest | 


make decisions and improve fast- 
growing 44,000 circulation ages | 
newspaper in Southern California. Cal 


| Vern Lawson; (805) 273-2700. 





HELP WANTED: Editorial writer-editor, 

20,000 daily newspaper in Zone 3. Send 

resumes and writing samples. 

Experienced writer with conservative 

Ts Send resume to Box 6935, 
ditor & Publisher. 


| NEW ROME-BASED US weekly seeks 


sharp, adventurous editors with keen 
knowledge of international affairs, fi- 
nance, arts. Living wage. Italian helpful. 
CV air mail to Christopher Winner, Via 
Antonelli 49, Rome, Italy. 


EDITOR & PUBLISHER for February 18, 1984 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





eccie Opening 


‘or 
MANAGING EDITOR 
Award-winning 63,000 plus daily in 
exciting Southwest city requires aggres- 
sive, organized editor with management 
experience to provide strong, pro- 
fessional leadership to 40-member news 
staff. Must demonstrate good local news 


judgment and ability to teach and moti- | 


vate people. Write Box 6951, Editor & 
Publisher. 


LIFESTYLES WRITER—newspaper with 
110,000 Sunday circulation seeks per- 
son with outstanding writing talent, good 
reporting instincts and keen sense of 
what interests the reader. At least two 
years experience required. Send resume 





and writing samples to Box 6903, Editor 


& Publisher. 


LIFESTYLE SECTION EDITOR—We are 
looking for an experienced editor with 





innovative, exciting ideas and the ability | 
to put them into words and graphics. The | 
job on this six-day newspaper in Central | 
lew Jersey will go to a hard-working, | 
0 has already demon- | 

strated the ability tohandle all aspects of | 
such a job, including planning story | 
assignments for staff members and free-' 


creative person w 


lancers, copy editing and layout. Tel! us 
your ideas about the content and appear- 
ance of the ideal daily feature section. 
Include resume, salary history and tear- 
sheets. Send to: Executive Editor, The 
Courier-News, PO Box 6600, Bridgewa- 
ter NJ 08807. 


LEGAL AFFAIRS WRITER 

The nation’s largest selling publication 
for lawyers is looking for an experienced 
journalist with versatile writing skills for 
a reporting job in its New York 
headquarters. Knowledge of law firms, 
court process required; law degree pre- 
ferred. Send resume, salary require- 
ments to Timothy S. Robinson, Editor- 
in-Chief, National Law Journal, 111 8th 
Av, New York NY 10011. An equal 
opportunity empioyer. 


OPINION PAGE editor for medium sized 
SW daily. Send clips, resume and salary 
— to Box 6931, Editor & Pub- 
isher. 


RURAL SOUTHWEST—large weekly in 
agricultural/mining area seeks J Grad 
with some experience to handle both fea- 
tures and regular news beats. Photogra- 
phy experience essential. Job will 
involve partial responsibility for once per 
month special section. Send resume and 
samples of work to Editor, Eastern Arizo- 
na Courier, PO Drawer N, Safford AZ 
85546. 


REPORTER—must have daily 
experience, appreciate community jour- 
nalism & be equally adept at news & 
features. Send resume and clips to Man- 
a ing Editor, Transcript-Telegram, 120 
Whi 

0104 














ing Farms Road, Holyoke MA 
0. 


SPORTS DESK MAN 
Fast ing morning tabloid in major 
Zone 2 market seeking top-quality desk 
man to oversee inside operation. Must 
have strong copy editing skills, creative 
layout ability and proven leadership 
ualities. Excellent references a must. 
espond with resume, references and 
— to Box 6694, Editor & Pub- 
isher. 


PUBLISHER'S OPPORTUNITY 
With leading weekly news magazine for 
the live entertainment trade. Experience 
necessary as publisher of trade 
magazine. Strong bac’ ind in sales, 
sales promotion and sales management 
is required. Stock options make this an 


outstanding opportunity for the right per- | 


son with this h company located in 
— ox 6877, Editor & Pub- 
isher. 


NEWS EDITOR for suburban Los 
Angeies county AM daily that’s growing 
in quality and pa le seek a person 
from Zones 7,8 or 9 who has 3-5 years of 
daily pa eagionmyy td ange staff 
supervising, copy editing and layout 
background: to ighttime edito- 
rial luction. Resume, clips, saiary 

is to Rex Wilson, Managing Editor, 
pos _ National Av, South Gate CA 











MARKETING MARKETING 




















METRO DAILY needs all-purpose copy 
editor who can work with little supervi- 
sion. Will supervise overnight make-up 
in composing room, plus handle all types 
of copy. Should have some knowledge of 
color production. Good ft good 
benefits. Zone 5. Box 6938, Editor & 
Publisher. 








DRAW YOUR OWN 
CONCLUSIONS 
About the most effective 
medium 
in the newspaper field! 
Place an E&P Classified 
and you'll get the picture! 


















































































































































Marketing 


Technical Support 


Atex, the leading supplier of frontend publishing systems, has been advancing the text 
processing industry since our founding in 1973. In 1981,Atex merged its resources with 
those of Eastman Kodak and is now creating the next generation of publications 
systems using sophisticated computer and electronics technology. Our customers 
include some of the largest, most prestigious newspaper and magazine publishers, legal 
firms, and corporations in the world. 


To help fulfill our commitment, we are looking for dedicated professionals for the 
following positions in our nationwide regional offices: 


Applications Specialists 


Atex’s national Applications organization has excellent opportunities to provide 
technical pre-sale and system installation support. Applications Specialists write systems 
specifications, prepare installation guidelines, work on site with a customer to 
meet installation milestones, and participate in project management. 


The following is required: 


® A good understanding of computerized text processing and/or composition systems. 

® Excellent customer relations skills that can also work well with Atex sales/ marketing 
and technical personnel. 

® Production experience in newspapers, magazines, or technical publications. 

® Proven skills in problem solving and technical support. 

® A willingness to travel. 


System Engineers 


We are looking for highly motivated individuals who are able to work independently 
with customers. The successful candidates will aid in developing customer specific 
software systems, test software, design system refinements, work with customers to help 
define and resolve problems and assist field personnel in installation and maintenance 
‘of customer software. 


The following experience is required: 

® 1-3 years’ experience with Macro-11. 

® Computerized typesetting and/or publishing applications knowledge is preferred. 
® Hardware experience is a plus. 


The future of electronic publishing is at Atex. Join the leader. 


Please send resumes to: | 


Grant Keith 
Atex, Inc. 
A KODAK COMPANY 


Department 710 
32 Wiggins Avenue 
Bedford, MA 01730 


We are an equal opportunity employer. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


MARKETING 


PROMOTION 





SPORTS DESK. 70,000 circulation dai- 
ly in Northeastern PA seeks desk 
oriented individual with 1 year 
experience. Job invoives layout, copy 
editing, some slot. Send resume and 
cover letter describing career goals, sal- 
ary requirements and brief description of 
what makes a good sports section. No 
phone calls please. Respond to: Scott 
Wasser, Sports Editor, Times-Leader, 
15 N Main St, Wilkes-Barre PA 18711. 


SPORTS REPORTER 
A sports beat in a great sports town. We 
regularly cover the Red Sox, the Celtics, 
the Bruins and the Patriots, pius high 
schools and local colleges. If you're an 
experienced sports reporter who would 
like to join a first-rate team, send your 
resume and a cover letter to: 
Personnel Department 
Worcester Telegram 
20 Franklin Street 








Worcester MA 01613 
An Equal Opportunity Employer 


SPORTSWRITER 
Talent, drive, ambition required. Letter, | 
resume, clips to George Arnold, El Dora- | 
do News-Times, PO Box 912, El Dorado ; 
AR 71730. 








THE WEST COAST'S a monthly 
sailing magazine, Latitude 38, is looking 
for a fourth full-time editorial staff mem- 
ber. Candidates must be accomplished 
at writing, editing, photography and lay- 
out. The ability to produce with limited 
supervision is essential. A basic knowl- 
edge of sailing is required; the ability to 
operate sail and powerboats would be 
helpful. The work is hard and the starting 
pay is low. This is, however, an excellent 
career and financial opportunity for the 
person who demonstrates a capacity to 
lead and the ability to shoulder 
responsibility. Send resume and sam- 
ples of your work to Publisher, Latitude 
38, PO Box 1678, Sausalito CA 94966. 


TWO OPENINGS for oe assignment 
reporters. We are looking for some 
degree of business expertise in one 
position, farm background in the other 
for a 53,000 six-day PM daily. Send re- 
sumes and clips to Executive Editor, 
Waterloo Courier, PO Box 540, Water- 
loo, lowa 50704. Applicants from the 
Midwest ONLY. No calls. 


WRITER/ANALYST 

For premier service monitoring ter- 
rorism/political stability risk to US cor- 
porations operating abroad. Overseas 
experience essential. Miami location. 
Salary $40,000 +. Excellent benefits. 
Managerial potential. Send resume and 
2 writing samples to PO Box 415101 
Miami Beach FL 33141. 








THE TIMES-PICAYUNE/The States- 
tem of New Orleans is seeking copy edi- 
tors. Candidates should have at least two 
years of copy desk experience, they 
should be able to demonstrate a stron 
command of the English Language an 
= ability to write bright, accurate head- 
ines. 

All copy desk positions require evening 
work. Send resume to: The Times- 
Picayune/The States-item, The Per- 
sonnel Manager, 3800 Howard Avenue, 
New Orleans LA 70140. 

An equal opportunity employer m/f. 





TV CRITIC-REPORTER—What’s on, 
what's up—on the tube and in the 
industry. Beyond the Nielsens. Local 
radio-tv scene reporter. Southern og | 
240,000. Guild. Box 6975, Editor 
Publisher. 


THE SACRAMENTO BEE, a 225,000 
AM daily in California's capitol, is look- 





| ing for top talent to join its features 


department. 


ENTERTAINMENT EDITOR needed to 
supervise a staff of eight covering every- 
thing from San Francisco to Lake Tahoe. 
Solid entertainment background 
essential. Must have strong managerial 
and copy editing skills. 


TV COLUMNIST needed who can write 
his/her way out of a slow news day as well 
as deliver the kind of ongoing TV cover- 
age the best columnists muster. Sac- 
ramento, the 21st largest TV market, is 
now being wired for cable. We're looking 
for a personality with strong columnist 
experience. 


FEATURES WRITER needed to cover an 
unlimited variety of stories. Must write 
quickly and with style. Solid background 
in the field required. 


Competitive salary and benefits. All repl- 
ies held in confidence. Apply in writing 
to: The Sacramento Bee, Personnel 
Department, PO Box 15770, Sac- 
ramento CA 95852. An equal opportu- 
nity employer. 


ENGINEER 


ASSISTANT General Manager, large 
midwestern corporate sales and 
purchasing company. 








; Requires graduate engineer with media 


related sales experience. Newspaper 
production a real plus. 

Strong sales, organizational, and man- 
agement skiils a must. Send resume, 
cover letter and salary history to PO Box 
#203, Cincinnati Ohio 45201. 





MARKETING 





WRITER/EDITOR 

We are looking for one or two first-rate 
journalists to add to the Washington- 
based staff of our independent national 
newspaper in the field of education. If 
you write extremely well (without the aid 
of editors), prize accuracy and detail, 
want to be a specialist on an editoria! 
team that generates the most com- 
prehensive coverage available in the | 
field, and have the news judgment and | 
copy editing ability to work on the copy of 
others, send a resume and samples of | 
= best reporting to: Executive Editor, 

DUCATION WEEK, Suite 560, 1333 | 
New Hampshire Av NW Washington DC 
20036. Minimum 3-5 years reporting | 
editing experience required; familiarity | 
with education issues desirable. Salary 
negotiable. 








WEEKLY EDITOR H 
We're looking for a candidate who knows | 
what it takes to produce a quality small 
town newspaper. Must be able to do it | 
all. Midwest applicants preferred. Send | 
resume, samples to Box 6993, Editor & ! 
Publisher. 


50 


MARKETING RESEARCH 
MANAGER 
The Seattle Times, a major metro, is 
seeking a marketing research manager. 


Needed is an individual with the follow- 
ing background: 


1. Experience with consumer product | 


—— 

2. Familiarity with multi-media 
research. 

3. Excellent communication and presen- 
tation skills. 


4. 3-5 years supervisory/managerial | 


experience. 
5. Marketing or economics degree pre- 


| ferred, but not required. 
| 6. Familiarity with media sales. 


$30-35,000 to start, depending on 
experience. Excellent benefits. If you 
meet position requirements, please send 
resume and salary history to R.C. Follett, 
The Seattle Times, PO Box 70, Seattle 
WA 98111. No phone calis, please. 

M/F/H An Equal Opportunity Employer 





MARKETING DIRECTOR 
Medium sized California daily in opulent 
ot is conducting a nationwide 
search for a marketing director to provide 
leadership, training, motivation for 
young, large, well-paid ad staff. This job 
demands heavyweight. 1st year guaran- 
tee in 6 figures to right person. Send 
letter and resume to Box 6989, Editor & 
Publisher. 








CIRCULATE YOUR SERVICES 
to the 
Newspaper Industry! 





E & P CLASSIFIEDS 
communicate with the 
World’s Largest 
Newspaper Audience! 
Call (212) 752-7050 








PRESSROOM | 











PRESSMAN WANTED | 

IN BEAUTIFUL FLORIDA | | 

Able to personally operate, maintain and | 
supervise the operation of a Color King 
ress in fast-growing newspaper in 

ming Florida. Contact immediately. | 

Phone (813) 937-6101 or write Leader, | 

PO Box 1265, Tarpon Springs FL | 

33589. 





PRESSROOM FOREMAN | 
Experienced foreman needed for hands- | 
on management of 3 shift, 2 press line | 
offset printing plant. Must be strong on | 
management, with experience. Your | 
actual printing abilities are secondary. 
This is a solid, growing company offering 
a solid future. Send resume and salary | 
history to Shaw Free Press Media, 250 | 
Williams Road, Carpentersville IL 
60110. 








PRODUCTION | 
| 


PRODUCTION TECHNICIAN | 
Responsible for installing and maintain- | 
ing the Vital Link Satellite equipment | 
and the Chemco Facsimile transmission | 
system. Must have two years of electron- | 
ic and computer system experience and | 
familiarity with newspaper production | 
equipment. References required, com- 
petitive salary and benefits. Send) 
resume: Production Technician, 3400 | 
New York Av NE, Washington DC) 
20002. | 


| Shopper c 
| ambitious professional who can promote 


PROMOTION MANAGER 

If you're now second in command at a 
medium to large daily in a competitive 
market and ready to assume a bigger 
challenge, we have an immediate 
opening for a promotion manager. 
Candidates should have (3-5) years 
experience in newspaper advertising 
and/or circulation sales promotion. 
Understanding of newspaper market 
research — Marketing background 
preferred. Strong copy writing, com- 
munications and/or public relations 
skills are essential. We are a 50,M+ 
daily newspaper in Zone 2. Send 
resume, including salary history to Box 
6922, Editor & Publisher. 





| PROMOTION MANAGER (ASSISTANT) 


Looking for an opportunity to prove your- 
self? Fast gowns 212,000 circulation 
ain searching for talented, 


our papers to advertisers and readers. 
Don't tell us how many years you've been 


; in the business—show us you have the 


ability, experience, motivation and ideas 
to succeed in a highly competitive mar- 
ket. Rush resume to Steve Ferber, Nas- 
sau & Queens Publications Inc, 26 
Jericho Turnpike, Jericho NY 11753. 





Assistant Manager 
Community & Corporate Services 


The Arizona Republic/The Phoenix 
Gazette need a creative individual (who's 


| an excellent writer) in their active public 


relations department. Responsibilities 
include developing newsroom promo- 
tion, supervising copywriting and in- 
house publications, and involvement in 
community relations activities and publ- 
ic service advertising. Minimum two 
years copywriting, promotion and man- 
agement experience essential. News- 
room experience helpful. Excellent 
benefits. Send resume and erg gid 
in confidence to Mary Weingart, The Ari- 
zona Republic/The Phoenix Gazette, PO 
Box 1950, Phoenix AZ 85001. 


CIRCULATION PROMOTION 
Sales specialist needed. Must be 
innovative, experienced, sales oriented 
with solid competitive circulation pro- 
motion experience. Important 
responsibilities with aggressive sub- 
urban newspaper willing to try new 
circulation sales ideas and promotions. 
Located in pleasant, growing Mid- 
Atlantic area. Send resume and a 
sampling of your circulation promotion 
= to Box 6960, Editor & Pub- 
isher. 








SALES | 


SALES 








ADVERTISING 
SALES 
REPRESENTATIVES 


The Washington Post is seeking experienced 
sales professionals to sell advertising in the 
Washington, D.C. area. The position requires a 
strong background in business to business sales, 
and a proven record in cold call canvassing and 
new business development. Strong sales and 
presentation skills are also required. 


This is an exceptional career opportunity to join 
a progressive, fast-paced organization. We offer 
an excellent salary and a comprehensive benefits 
package. Send resume and salary history to: 

THE WASHINGTON POST 

P.O. Box P8348 
1150 15th Street, N.W. 

Washington, D.C. 20071 

An Equal Opportunity/Affirmative Action Employer 
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POSITIONS WANTED 


POSITIONS WANTED 





SALES 


CIRCULATION 


| POSITIONS WANTED 
EDITORIAL 


EDITORIAL 





SALESPERSON wanted for 20,000 + 
daily. Aggressive and experienced. 
Excellent compensation and benefits. 
Attention Joyce McCullough, Daily 
News-Tribune, 426 Second St, La Salle 
IL 61301. An equal opportunity 
employer. 








E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE 





CIRCULATION Promotion Manager, 31 
el old with a Bachelor of Science in 

usiness Administration. Box 6979, 
Editor & Publisher. 


| EXPERIENCED Circulator seeking 

position as home delivery, apy or 
' promotion manager on medium or large 
; metro, References upon request. Box 
| 6783, Editor & Publisher. 


| TRAVELING JOB wanted. Circulation 
| man. 30 years experience Zone 7 dail- 
| ies. Box 6921, Editor & Publisher. 











POSITIONS 
WANTED 


SIX YEARS experience as weekly editor, 
seeks reporting position on small- 
medium size daily. Aggressive, with 

| Strong writing-reporting skills. Box 

| 6961, Editor & Publisher. 





| SPORTSWRITER, 180 major league | 


AM, wants chance where hard work, ini- 
tiative is appreciated. 3 years on daily 
| baseball beat (hometown World Series, 
| playoffs). One year on NFL beat. Also 
| college cage, prep writer. Excellent 
clips, references. Zones 2,5,9. Box 
6982, Editor & Publisher. 





You May Take One Giant Step... 
toward a better job 
by placing your ad in E&P’s 
Positions Wanted section! 


EDITORIAL 











ADMINISTRATIVE 


ACCOUNT EXECUTIVE with ten years, 
daily and weekly newspaper experience 
seeks position in Great Lakes or Rocky 





Mountain area. Proven sales record. | 
Write PO Box 292, Evergreen CO | 
80439. 





GM/FINANCIAL MANAGER with group 


and independent newspaper experience. | 


Strong business manager with 
experience in production, labor rela- 
tions, advertising circulation & success- 
ful track record for profit turnaround. 
Excellent references. Box 6964, Editor 
& Publisher. 


HUMAN RESOURCES DIRECTOR. Pro- 
ven record in turn-around situations, 





developing progressive programs, selec- | 


tion, training, management 
development. Tough minded, bottom 
line oriented paar bye labor costs. 
Box 6965, Editor & Publisher. 


PUBLISHER-GENERAL MANAGER: 
Age 37. Seven years experience heading 





small 6-day daily newspaper based mul- | 


tiple publication operation in highly 
competitive Michigan market. Back- 


ground includes hands-on training in all | 


newspaper departments and general 


management training at Knight-Ridder | 


group papers, BS in Business. Desire 
simila 

position with organization offering furth- 
er career growth possibilities. Box 6910, 
Editor & Publisher. 





SEASONED New York City Sportswriter | 


ready for new diversified position in pri- 
vate sector. Need not be writing or sports 
related. (212) 939-6668. 


YOUNG, a 





Ridder and Thompson experience. 


Box 6991, Editor & Publisher. 





ADVERTISING 
CLASSIFIED MANAGER, experienced in 





display and national, with 28 year track | 


record, seeking new challenge. (203) 
635-0110. 





ART/GRAPHICS 


rly responsible and challenging | 


ressive producer who hasn't ; 
missed a day of work in 13 years seeks | 
high-pressure management position. | 
Knowledge of all departments. | 
Experience in editorial (news, sports, | 
VDTs, pagination), circulation, advertis- | 
ing and budgeting. Family man. Knight- | 
ur- | 
rently aarand by medium-sized daily. | 


| BUSINESS WRITER, 10 years 

experience including 200,000 daily, 
| seeks spot on top business staff. Credits 
‘include Money magazine, American 
; Banker, National Real Estate Investor. | 


ers. Box 6940, Editor & Publisher. 


| FOOD/FEATURE WRITER, 30, seeks 
| position as editor of food, living, feature 
| or entertainment section in Zone 3 or 4. 
ABJ and 5 years experience on daily and 





| weekly papers. Box 6896, Editor & Pub- | 


| lisher. 





| GENERAL Assignment Reporter, 5 years 
| daily experience covering government 


| and minority issues seeks reporter | 
| position on mid or iarge-sized daily. Box | 


| 6886, Editor & Publisher. 





| umnist. (703) 370-7028. 





| IF FRANK KUSH were an editor, | could | 
write for him. Houston sportswriter/ | 


editor tired of losers. Southeast Florida 


dailies are winners and | want to be on | 


; the roster. Two years, youth to pros, 
| paste-up to headlines. Aggressive and 
waiting. Box 6977, Editor & Publisher. 





MY HEADLINES not only sing, they | 
| shout, scream, weep, snicker, chortle | 

and even guffaw. 9 years desk; wire, re- | 
ro; slot, makeup major dailies. | 


| write 
| Box 6897, Editor & Publisher. 





| SPORTS WRITER/EDITOR with high | 
standards can make a good department | 
better. Plenty of experience in writing, | 


editing, layout and managing people. 


| Looking to make final career move. Box | 
| 6981, 


ditor & Publisher. 


can cover the major beats or guide oth- | 


HIGH SCHOOL J-TEACHER, advisor of | 
top-rated newsmagazine seeks summer | 
| job. Former “TEACHER FEATURE” coi- | 


| WELL-KNOWN midwestern sports editor 
| Seeks new challenge. Top-notch writer, 
| columnist, administrator, developer of 
| ~ talent. Prefer Zones 1,2,3,5,9. 
; Box 6923, Editor & Publisher. 

| 


| NEED SHARP sports editor, crack 
| sportswriter, top deskman? You can have 
| veteran still in early 40s, outstanding al! 
| newsroom procedures including tech- 
| nology. Team player, quick, adaptable, 
; innovative. Built, sustained excellence 

at one daily as sports editor past 20 
| years. Fine references. No geographic 
| bias. Box 6968, Editor & Publisher. 


PROVEN PRO seeks reporting job on 
Northern California or Oregon daily. 7 
years daily/weekly experience including 








cops, schools, government and general | 


assignment. Versatile and fast. Keith 
| Bennetts; (408) 253-4475. 





, PULITZER PRIZE WINNER, 37, seeks 
| reporting, desk work or management 

spot with healthy progressive daily, 
| weekly or magazine. Holder of other 
awards including one for editorial writ- 
ing. Published many times in national 
| magazines. Prefer New York metro area, 
| will consider all. PR replies welcome. 
Box 6967, Editor & Publisher. 


SPORTSWRITER seeks job in Cleveland 
| area. Strong on grammar, copy editing, 
| layout. 4 years Fok editor of small 

newspaper. Box 6908, Editor & Pub- 
lisher. 








SPORTS layout, editing position wanted 
| by accurate, conscientious person. A 

flair for quality graphics. Cleanly 
| designed tearsheets available. Seasoned 
| in newspaper sports deadlines, 10 years 
VDTs. Zones 2,3,4. Box 6932, Editor & 
Publisher. 


SPORTSWRITER, graduating from Uni- 
versity of Utah in March, seeks position 
| with daily. Any Zone, but prefer area 
where basketball is king. Experience as 
UPI intern and on campus daily. Contact 
Russ Lemmon, 503 University Village, 
Salt Lake UT 84108; (801) 581-9774. 





| MAGAZINES: Talented wire service 
| reporter wants to be lured back to first 


love—magazine writing and editing. in 
more than four years with world’s top 
wire service, I've done it all. From fea- 
tures to hard news to sports—from fluff 
to grit—my writing has the blue-ribbon 


| touch. Prefer Zones 3,4 or 6 but will 
| consider top offer anywhere. Box 6984, 
| Editor & Publisher. 





NEWSROOM PRO seeks management 


| position—Strong writer, columnist, copy 
: editor, layout man—Solid experience in 
| Management and administration. Box 
| 6924, Editor & Publisher. 





SEASONED by wire, newspaper, broad- 


| cast. Know Northern California. Ver- 


satile. Looking for a challenge. PR con- 
sidered. Box 6952, Editor & Publisher. 


WEEKLY MANAGING EDITOR seeks 
staff to train, guide. Put your newsroom 





| in experienced hands. Zone 1. Box 


6942, Editor & Publisher. 


YOUNG Sportswriter looking to move, 
preferably to Zone 9. Presently with the 
Associated Press, | also have 2 years 
experience on Midwest 60,000 AM-PM. 
Have covered all sports, both high school 





, and college. Box 6969, Editor & Pub- 


lisher. 


PHOTOJOURNALISM 


MID-YEAR GRAD, photojournalism, San 
Jose State, seeks entry-level staff photo- 
= position anywhere! Norma Ann 
injares; (408) 259-1771, 1590 
Cathay Dr, San Jose CA 95122. 


PRESSROOM 














| PRESSROOM Superintendent or Pro- 


duction Manager—20 years experience 


| in management. Proven record of cost 


and quality control. Box 6884, Editor & 
Publisher. 





PRODUCTION 


PRINTING Professional with 20 years 
management experience in web offset 





' both heatset and cold web seeks position 


as Operations Manager for newspaper or 
commercial printing plant. | also have 
available to me experienced pressmen in 
the above categories for new operations. 
Box 6963, Editor & Publisher. 


RESEARCH 








, RESEARCH: English major/Journalistic 
| intern would like to do research for writ- 


er, DC area. S. Holmes; (202) 483- 
8887 








TRAVEL STRINGER. Dixie, Caribbean. | 
Monthly 1000-word feature; 1000 word | 
shorts. Custom sidebar; special your | 


paper. Color or black & white. Southern | 
Traveler, 4116 Lake Mamie, DeLand FL 


32724; (904) 736-0313. 





TYPIFIES THE GUNG-HO PERSONAL- | 
ITY, features/entertainment writer and , 


| editor seeks position on daily or | 


magazine. Over 6 years experience, | 
everything from celebrity interviews, | 


6953, Editor & Publisher. 





TALENTED WRITER seeks reporter | 
position. 6 years experience. Law back- | 
ground. Ray Alvarez; (303) 776-3404. | 





NEWSPAPER ARTIST—Enthusiastic, 
creative, hardworking—Page layout and 
design, redesign, informational 


graphics, production experience. Seeks | 
position with large daily. Box 6978, Edi- | 


tor & Publisher. 


VETERAN Washington, DC area reporter | 


will be leaving present position soon, 


| Movie/theater reviews, arts coverage. | 
Experience in creating new sections. Box | 





E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 








and is seeking new position in Washing- | 


ton area. Has extensive eet of 
southwestern and southern political and 


social issues. Excellent references. Box | 


| 6970, Editor & Publisher. 
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SHOP TALK AT THIRTY 








By James Scofield 


The primary goal of the modern 
newspaper library is to help give to its 
newspaper’s readers the best possible 
newspaper. 

We must serve our newspapers and 
all their readers, and serve them 
well—first and foremost. 

Your valuable storehouse of fact 
contains what has been described as 
“*the accumulated wisdom, the brain 
cell, of the newspaper.” 

A good library is essential to a good 
newspaper and good newspaper man- 
agements recognize this truism. 

If your newspaper is worthy of the 
name, it must present substance 
through backgrounding and per- 
spective—in addition to the facts—to 
satisfy the alert, discerning and 
better-educated reader of today and 
tomorrow. 

Editors and reporters today cannot 
rely on the ‘‘morgue’”’ of yesteryear— 
a repository of past issues, of dead 
material—to produce the solid, in- 
depth modern newspaper. 

You must have a much-alive, 
vigorous library, adequate in staff, 
and modern in workable equipment 
and effective techniques. A library 
which is properly funded to do the 
required job right. 

Newspaper managements must 
remember, and perhaps be reminded 
occasionally, that excellence costs, 
but in the long run, mediocrity costs 
far more. 

Money is replaceable, but there is 
no substitute for success. 

The newspaper library must be 
ready to provide relevant information 
on any topic that comes into the news. 
It is the newspaper’s memory. Not 
only does it produce current 
information for today’s news event— 
it anticipates the future by storing to- 
day’s news for tomorrow’s use. 

It must store information rapidly 
and systematically and logically so 
that it will be quickly available when 
needed. 

To put it another way, all news- 
paper librarians know from 
experience that most reporters and 
editors don’t know what they want. 
But it’s our job to give it to them. 

Three essentials determine the 
excellence of a newspaper. They are: 
accuracy, accuracy and accuracy. 





(Scofield is chief librarian, St. Peters- 
burg Times and Evening Independent. 
This is a keynote speech he recently 
gave at the North Carolina Library 


The mission of newspaper libraries 


The news library must help give its 
newspaper accuracy in addition to 
solid backgrounding of the news. 

As an old editor once told me, a 
newspaper story is only as good as its 
dumbest error. 

Because newspapers can no longer 
be first with the news, they have 
moved increasingly toward providing 
broader coverage of the background 
and significance of events. These are 
found in historic parallels, in the 
events of the last year and the last 
decade, in related situations, places 
and people—in short, in the 
information which the library sup- 
plies. 

G.K. Chesterton, the witty English 
author, pointed out that ‘‘Journalism 
largely consists in saying ‘Lord Jones 
is Dead’ to the people who never 





Newspaper managements 
must remember, and 
perhaps be reminded 
occasionally, that 
excellence costs, but in the 
long run, mediocrity costs 
far more. 





knew that Lord Jones was alive.” 

The good newspaper library can tell 
us and our readers all about Lord 
Jones. Perhaps even more than we 
want to know. 

The real costs of the newspaper 
library, of course, are not those in the 
library at all, but in the hours wasted 
by highly-paid editors and reporters 
searching for material which a good 
newspaper library provides in an 
instant. 

Every newspaper that is a good 
newspaper should have a good 
library, and its library administration 
should have the support of a news- 
paper management which 
understands the vital necessity for 
accurate, quickly found information 
which can be obtained nowhere else. 

Bad managements, of course, nev- 
er listen. They are like my former doc- 
tor. For example, I called him and told 
him that I had taken an overdose of 
aspirin. I asked: ‘‘What do I do?’’ He 
said: ‘Take two aspirins and ‘call me 
in the morning.” 

Unfortunately, some people were 
born ignorant and have been losing 
ground ever since. 

I do not profess to be a fortune tel- 
ler. Too many things can happen to 


and the most certain generalizations. 

For example, Chauncey DePew, 
one-time head of the New York Cen- 
tral Railroad, would not buy any stock 
in auto firms, and warned a relative 
not to invest $5,000 in Ford stock 
‘‘because nothing has come along to 
beat the horse.”’ 

And in 1926, Thomas Edison, who 
had a difficult time trying to perfect 
sound for the movies, declared that 
talking pictures were ‘‘a hopeless 
novelty the public will not support.”’ 

So much for the genuine experts 
who are not much better than the rest 
of us in predicting the future. 

However, as we perilously peek 
ahead, we can be sure of one fact: 

That in an age of rapid and relent- 
less change, no treasure is more pre- 
cious than a reliable source of timely 
and accurate information. 

And for us in journalism, that trea- 
sure and that reliable source is and 
will continue to be the newspaper 
library, in whatever form it takes. 

We are now in a Technological 
Revolution which will undoubtedly 
have the same impact on our world 
and on our lives as did the Industrial 
Revolution. 

The marriage of the computer and 
communications technology— 
advances in miniaturization, 
especially the silicon chip—the em- 
ergence of satellites, databases, net- 
works—all these technological 
developments are making 
information handling less expensive, 
easier and more complete. 

Yes, we have done our jobs well in 
the past without the benefit of the new 
technology. Some of us will continue 
to do without it because of the cost 
and economic priorities within our 
newspaper. But the die have been 
thrown and the message is easily read. 

It reveals to us that we can no long- 
er have a no-technology or low- 
technology newspaper library 
interfacing with a high-technology 
newsroom in this dynamic 
information age. 

Not if our newspapers are genuine- 


(Continued on page 41) 
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Advertisers and agencies reada 


lot of publications to find out 
what's going on in advertising. 





When they want to know what's 
going on in newspapers, they 
read Editor & Publisher. 


It it's newspapers, or Your news” 





paper, Youre promoting— talk to 
5,000 advertisers and agencies 


who are specifically looking tor 
information about newspapers. 


That's in Editor & Publisher. 


575 Lexington Avenue, New York, NY 10022 * 212-752-7050 

303 East Ohio Street, Chicago, IL 60611 * 312-645-0123 

433 California Street, San Fravicisco, CA 94104 » 415-421-7950 
3700 Wilshire Boulevard, Los Angeles, CA 90010 * 213-382-6346 
148 King Road East, King, Ontario LOG 1K0 * 416-833-6200 


























NOW DENVER’S BIGGEST 








AND WEEKDAE 


The Rocky Mountain News 
is now serving up a sweet surprise— the largest Sunday in town. 

The latest ABC figures show the News with a 355,992 Sunday 
circulation—an all-time high. That’s 12,049 more Sunday papers than 
the Denver Post. Top that off with the News’ daily lead of 72,096 
papers and the story only gets sweeter. 

But numbers aren’t the whole story. People are. And today, more 
of Denver's young, affluent and educated readers* are treating 
themselves to the Rocky Mountain News—Denver's biggest Sundae, 
and weekdae, newspaper. 


*1983 Scarborough National Newspaper Audience Rating Stucy 


Rocky Mountain News 


A Scripps-Howard Newspaper. Represented nationally by Story & Kelly-Smith, Inc 
ATLANTA + NEW YORK * BOSTON « SAN FRANCISCO + CHICAGO + DALLAS « LOS ANGELES « PHILADELPHIA + DETROIT 
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